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LAMPIRAN DATA TABULASI INOVASI PRODUK (X1) 
 

RESPONDEN 
INOVASI PRODUK 

TOTAL 
X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 

Resp_1 3 4 3 4 3 2 19 

Resp_2 4 4 3 4 4 5 24 

Resp_3 4 4 4 4 4 4 24 

Resp_4 4 3 3 4 3 3 20 

Resp_5 4 4 3 3 5 4 23 

Resp_6 4 4 4 3 4 3 22 

Resp_7 4 4 3 4 4 3 22 

Resp_8 5 4 4 4 4 4 25 

Resp_9 4 3 5 4 4 4 24 

Resp_10 5 4 4 5 5 3 26 

Resp_11 3 3 4 4 5 4 23 

Resp_12 3 4 4 3 4 3 21 

Resp_13 5 5 4 5 5 5 29 

Resp_14 5 5 5 5 5 4 29 

Resp_15 4 4 5 5 5 4 27 

Resp_16 5 5 5 5 5 4 29 

Resp_17 3 3 3 3 3 3 18 

Resp_18 5 5 5 4 5 5 29 

Resp_19 5 5 5 5 5 4 29 

Resp_20 5 4 4 3 4 5 25 

Resp_21 5 4 4 4 5 4 26 

Resp_22 5 4 4 4 3 4 24 

Resp_23 4 4 5 4 5 3 25 

Resp_24 4 4 4 4 4 3 23 



 
 

 
 

Resp_25 3 3 4 3 5 4 22 

Resp_26 3 4 4 3 4 4 22 

Resp_27 4 5 5 5 5 4 28 

Resp_28 4 4 3 5 5 3 24 

Resp_29 4 3 4 5 3 4 23 

Resp_30 4 4 4 4 4 4 24 

Resp_31 5 5 5 4 4 5 28 

Resp_32 3 3 3 2 4 4 19 

Resp_33 5 5 5 5 5 5 30 

Resp_34 4 4 3 4 4 4 23 

Resp_35 5 5 5 5 5 5 30 

Resp_36 4 4 4 4 5 5 26 

Resp_37 4 3 3 4 4 3 21 

Resp_38 4 4 4 3 3 3 21 

Resp_39 4 3 4 4 3 3 21 

Resp_40 4 3 4 4 3 3 21 

Resp_41 5 5 5 5 5 5 30 

Resp_42 4 3 3 4 4 4 22 

Resp_43 4 4 4 3 3 4 22 

Resp_44 4 4 3 4 4 3 22 

Resp_45 4 5 5 4 5 2 25 

Resp_46 5 5 5 5 3 4 27 

Resp_47 4 5 5 4 5 5 28 

Resp_48 5 5 5 5 5 4 29 

Resp_49 3 4 5 1 4 4 21 

Resp_50 5 4 4 3 4 3 23 

Resp_51 4 4 4 5 4 4 25 

Resp_52 5 5 5 5 5 5 30 

Resp_53 4 3 4 4 3 3 21 



 
 

Resp_54 3 3 4 3 4 3 20 

Resp_55 3 3 4 3 3 3 19 

Resp_56 4 4 5 4 4 4 25 

Resp_57 3 4 4 4 3 3 21 

Resp_58 4 3 4 3 3 3 20 

Resp_59 4 3 3 3 3 3 19 

Resp_60 4 3 4 3 4 3 21 

Resp_61 5 5 5 5 5 5 30 

Resp_62 5 5 5 5 5 5 30 

Resp_63 3 3 5 3 3 3 20 

Resp_64 4 3 4 4 4 4 23 

Resp_65 3 4 4 4 5 3 23 

Resp_66 5 5 5 4 5 5 29 

Resp_67 4 4 4 3 4 3 22 

Resp_68 4 4 4 4 4 3 23 

Resp_69 4 4 4 4 4 3 23 

Resp_70 5 5 5 5 5 5 30 

Resp_71 4 4 5 3 5 3 24 

Resp_72 4 4 5 4 5 4 26 

Resp_73 5 3 4 4 4 5 25 

Resp_74 5 4 4 2 4 2 21 

Resp_75 5 4 4 3 4 3 23 

Resp_76 5 2 5 2 5 3 22 

Resp_77 5 2 5 3 5 2 22 

Resp_78 5 3 3 3 4 3 21 

Resp_79 5 4 4 3 4 4 24 

Resp_80 4 3 3 2 3 2 17 

Resp_81 3 2 5 3 5 3 21 

Resp_82 5 2 4 3 3 3 20 



 
 

 
 

Resp_83 5 3 4 4 4 3 23 

Resp_84 3 2 3 3 4 3 18 

Resp_85 4 3 4 2 3 3 19 

Resp_86 4 3 4 2 4 3 20 

Resp_87 5 2 4 3 4 2 20 

Resp_88 5 2 5 3 5 3 23 

Resp_89 4 2 4 2 4 2 18 

Resp_90 4 5 5 3 5 3 25 

Resp_91 4 2 4 3 4 3 20 

Resp_92 4 2 4 3 4 2 19 

Resp_93 4 3 5 2 5 2 21 

Resp_94 4 2 4 3 4 2 19 

Resp_95 5 3 4 1 4 2 19 

Resp_96 4 2 5 2 4 3 20 

Resp_97 4 4 4 3 4 3 22 

Resp_98 4 3 3 2 3 3 18 

Resp_99 4 3 3 2 3 4 19 

Resp_100 4 3 4 3 3 3 20 

Resp_101 4 3 4 3 4 4 22 

Resp_102 4 2 3 2 5 2 18 

Resp_103 4 2 4 3 4 3 20 

Resp_104 4 3 3 2 4 2 18 

Resp_105 4 4 4 4 4 3 23 

Resp_106 5 3 5 3 5 4 25 

Resp_107 4 3 3 2 3 2 17 

Resp_108 4 3 3 3 3 2 18 

Resp_109 4 3 4 3 4 3 21 

Resp_110 3 3 4 3 3 3 19 

 



 
 

LAMPIRAN DATA TABULASI MEDIA SOSIAL (X2) 
 

RESPONDEN 
MEDIA SOSIAL 

TOTAL 
X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 

Resp_1 4 3 4 3 4 4 4 4 30 

Resp_2 4 4 4 3 4 4 5 4 32 

Resp_3 4 5 5 4 4 5 5 5 37 

Resp_4 4 4 4 4 4 4 4 5 33 

Resp_5 4 5 4 5 4 4 5 5 36 

Resp_6 4 4 4 4 4 3 4 4 31 

Resp_7 4 4 4 4 4 4 5 4 33 

Resp_8 3 3 3 3 2 3 4 4 25 

Resp_9 4 4 4 4 5 5 4 5 35 

Resp_10 4 4 4 3 4 4 4 4 31 

Resp_11 5 5 4 5 4 3 3 5 34 

Resp_12 4 3 4 4 4 4 4 3 30 

Resp_13 3 3 3 3 3 3 3 3 24 

Resp_14 4 4 4 3 4 4 5 5 33 

Resp_15 4 5 5 4 5 5 5 5 38 

Resp_16 5 5 5 4 5 5 5 5 39 

Resp_17 5 4 5 4 4 5 5 4 36 

Resp_18 5 3 4 3 4 4 3 5 31 

Resp_19 4 4 4 4 3 4 4 4 31 

Resp_20 3 4 4 2 4 3 3 4 27 

Resp_21 5 5 5 5 5 4 5 5 39 

Resp_22 5 5 5 5 5 5 5 5 40 

Resp_23 4 4 4 4 4 4 4 4 32 

Resp_24 4 4 4 4 5 4 5 5 35 



 
 

 
 

Resp_25 4 3 4 4 3 3 4 4 29 

Resp_26 4 4 5 4 4 4 5 5 35 

Resp_27 4 4 4 4 5 5 4 5 35 

Resp_28 5 5 5 5 5 5 5 5 40 

Resp_29 4 4 3 3 5 5 4 5 33 

Resp_30 4 4 3 4 4 4 4 4 31 

Resp_31 5 5 5 4 5 5 5 5 39 

Resp_32 3 3 3 3 4 4 3 4 27 

Resp_33 4 4 4 4 4 4 4 4 32 

Resp_34 5 5 5 5 5 5 5 5 40 

Resp_35 4 5 5 2 5 3 5 5 34 

Resp_36 1 1 1 1 3 3 3 1 14 

Resp_37 3 3 3 3 4 4 5 5 30 

Resp_38 4 4 4 3 4 4 4 4 31 

Resp_39 5 4 4 4 5 5 5 5 37 

Resp_40 4 5 5 4 5 5 4 5 37 

Resp_41 4 4 4 4 4 4 4 4 32 

Resp_42 4 4 4 4 3 3 4 5 31 

Resp_43 4 5 5 3 4 4 5 5 35 

Resp_44 3 3 3 3 3 4 4 4 27 

Resp_45 4 4 5 4 5 5 4 5 36 

Resp_46 3 3 3 3 4 4 3 5 28 

Resp_47 5 5 5 4 5 5 5 5 39 

Resp_48 5 5 5 5 4 4 5 4 37 

Resp_49 4 4 4 4 4 3 2 4 29 

Resp_50 4 4 3 4 3 3 3 4 28 

Resp_51 5 4 4 4 4 5 4 4 34 

Resp_52 2 2 2 2 5 5 5 5 28 

Resp_53 5 4 3 3 4 4 4 4 31 



 
 

Resp_54 4 3 3 3 4 3 4 4 28 

Resp_55 4 5 4 3 4 3 5 5 33 

Resp_56 4 4 4 4 4 4 4 4 32 

Resp_57 3 3 4 3 3 3 3 4 26 

Resp_58 4 3 3 4 3 3 3 3 26 

Resp_59 3 3 3 4 3 3 3 4 26 

Resp_60 4 3 3 3 4 4 4 4 29 

Resp_61 5 5 5 5 5 5 5 5 40 

Resp_62 5 5 5 5 5 5 5 5 40 

Resp_63 4 3 4 4 3 3 4 4 29 

Resp_64 4 4 3 3 3 4 4 4 29 

Resp_65 3 4 4 3 4 4 4 4 30 

Resp_66 5 5 5 5 5 5 5 5 40 

Resp_67 4 4 4 4 4 4 4 4 32 

Resp_68 3 3 3 3 4 4 4 5 29 

Resp_69 4 4 4 4 4 4 4 4 32 

Resp_70 4 4 4 4 4 4 4 4 32 

Resp_71 2 3 4 4 4 3 4 3 27 

Resp_72 4 3 5 5 5 4 4 4 34 

Resp_73 4 3 4 4 5 4 5 5 34 

Resp_74 4 4 5 3 4 4 4 3 31 

Resp_75 2 3 4 4 3 4 3 3 26 

Resp_76 4 2 4 2 5 2 4 2 25 

Resp_77 4 2 4 2 5 2 4 3 26 

Resp_78 5 2 3 3 3 4 4 2 26 

Resp_79 5 2 5 3 4 3 5 3 30 

Resp_80 4 3 5 2 4 2 3 3 26 

Resp_81 5 2 3 2 4 1 5 3 25 

Resp_82 4 3 3 2 4 3 3 3 25 



 
 

 
 

Resp_83 5 2 3 3 4 3 4 2 26 

Resp_84 5 2 4 3 3 3 5 3 28 

Resp_85 5 3 4 2 3 2 5 1 25 

Resp_86 4 2 4 1 3 2 4 2 22 

Resp_87 3 2 4 2 3 2 4 2 22 

Resp_88 3 3 5 1 3 2 4 2 23 

Resp_89 3 3 4 2 4 2 4 2 24 

Resp_90 4 2 4 2 3 3 4 2 24 

Resp_91 3 2 4 2 5 2 3 2 23 

Resp_92 4 2 4 2 3 2 4 3 24 

Resp_93 3 3 4 2 4 2 4 2 24 

Resp_94 3 2 4 2 4 3 3 2 23 

Resp_95 3 2 5 2 4 3 3 2 24 

Resp_96 4 2 4 2 3 3 4 2 24 

Resp_97 4 1 3 1 3 3 3 3 21 

Resp_98 4 2 3 2 4 2 4 2 23 

Resp_99 4 2 4 1 4 3 5 3 26 

Resp_100 4 4 3 2 3 2 3 2 23 

Resp_101 3 2 4 3 4 2 5 2 25 

Resp_102 3 3 3 2 4 2 4 2 23 

Resp_103 5 3 4 2 4 3 4 2 27 

Resp_104 2 2 4 2 3 3 5 2 23 

Resp_105 4 4 3 1 3 2 3 4 24 

Resp_106 4 2 4 1 4 2 5 2 24 

Resp_107 4 2 3 2 5 2 4 2 24 

Resp_108 5 3 4 3 3 3 4 2 27 

Resp_109 5 2 4 2 4 3 2 4 26 

Resp_110 5 2 4 1 3 2 4 2 23 

 



 
 

LAMPIRAN DATA TABULASI MINAT BELI (Y) 
 

RESPONDEN 
MINAT BELI 

TOTAL 
Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 

Resp_1 3 3 3 3 3 3 3 3 24 

Resp_2 3 3 3 3 4 4 3 3 26 

Resp_3 4 4 4 4 4 4 4 3 31 

Resp_4 4 3 4 4 3 4 4 3 29 

Resp_5 4 4 4 4 3 4 4 4 31 

Resp_6 4 4 4 4 4 4 4 4 32 

Resp_7 3 3 4 5 3 4 3 3 28 

Resp_8 4 5 5 5 4 4 4 5 36 

Resp_9 5 5 5 5 5 5 5 5 40 

Resp_10 3 4 3 3 3 4 3 3 26 

Resp_11 4 5 5 5 4 4 4 5 36 

Resp_12 3 3 3 3 3 2 3 3 23 

Resp_13 4 3 2 4 3 4 4 3 27 

Resp_14 3 4 3 4 3 4 3 4 28 

Resp_15 4 5 3 5 5 4 4 5 35 

Resp_16 3 3 3 4 3 4 3 3 26 

Resp_17 4 5 4 4 4 4 4 5 34 

Resp_18 4 5 5 5 3 5 4 5 36 

Resp_19 3 3 3 5 3 4 3 3 27 

Resp_20 4 4 3 4 4 4 3 4 30 

Resp_21 5 5 5 5 5 5 5 5 40 

Resp_22 4 4 4 4 4 4 4 4 32 

Resp_23 3 3 4 3 3 2 3 3 24 

Resp_24 4 4 4 4 4 4 4 4 32 

Resp_25 5 5 4 4 5 4 5 5 37 



 
 

 
 

Resp_26 4 4 4 4 5 4 4 4 33 

Resp_27 3 3 3 3 3 3 3 3 24 

Resp_28 3 3 3 3 3 3 3 3 24 

Resp_29 5 5 4 5 4 3 5 5 36 

Resp_30 4 4 3 4 4 3 4 4 30 

Resp_31 3 4 4 4 5 5 3 4 32 

Resp_32 4 3 3 3 3 4 4 3 27 

Resp_33 4 4 4 4 4 4 4 4 32 

Resp_34 3 3 4 5 4 4 3 3 29 

Resp_35 3 2 3 3 3 5 3 2 24 

Resp_36 5 3 3 4 3 3 5 3 29 

Resp_37 3 3 3 4 3 3 3 3 25 

Resp_38 3 3 3 4 4 2 3 3 25 

Resp_39 5 5 5 5 5 5 5 5 40 

Resp_40 5 4 5 5 5 5 5 4 38 

Resp_41 5 5 4 5 5 4 5 5 38 

Resp_42 4 4 4 4 4 4 4 4 32 

Resp_43 4 5 3 4 3 4 4 5 32 

Resp_44 4 4 4 4 3 4 4 4 31 

Resp_45 4 3 4 5 4 4 4 3 31 

Resp_46 3 3 3 3 3 3 3 3 24 

Resp_47 5 5 5 5 5 5 5 5 40 

Resp_48 3 3 3 2 3 4 3 3 24 

Resp_49 4 5 4 5 4 4 4 5 35 

Resp_50 4 4 4 4 4 4 4 4 32 

Resp_51 4 4 4 4 4 5 4 4 33 

Resp_52 2 1 2 4 1 4 2 1 17 

Resp_53 5 4 3 3 4 3 5 4 31 

Resp_54 2 3 3 3 4 3 2 3 23 



 
 

Resp_55 4 4 4 4 4 4 4 4 32 

Resp_56 4 2 4 4 4 4 4 2 28 

Resp_57 4 4 3 3 3 3 4 4 28 

Resp_58 4 4 4 3 3 3 4 4 29 

Resp_59 3 4 2 3 2 3 3 4 24 

Resp_60 2 3 3 4 3 2 2 3 22 

Resp_61 5 5 5 5 5 5 5 5 40 

Resp_62 5 5 5 5 5 5 5 5 40 

Resp_63 4 4 4 4 3 3 4 4 30 

Resp_64 4 3 4 4 3 3 4 3 28 

Resp_65 4 3 4 3 4 3 4 3 28 

Resp_66 3 4 3 4 3 3 3 4 27 

Resp_67 4 4 4 4 4 4 4 4 32 

Resp_68 4 4 4 5 4 4 4 4 33 

Resp_69 4 4 4 4 4 4 4 4 32 

Resp_70 3 3 3 3 3 2 3 3 23 

Resp_71 3 4 4 5 4 3 3 4 30 

Resp_72 5 4 3 3 4 4 5 4 32 

Resp_73 4 4 4 4 5 5 4 4 34 

Resp_74 5 4 5 4 3 3 5 4 33 

Resp_75 5 5 5 5 4 3 5 5 37 

Resp_76 2 2 3 2 4 2 2 2 19 

Resp_77 4 2 3 2 4 2 4 2 23 

Resp_78 3 3 3 2 4 2 3 3 23 

Resp_79 4 2 5 3 3 3 4 2 26 

Resp_80 4 3 4 3 4 2 4 3 27 

Resp_81 5 3 4 2 4 3 5 3 29 

Resp_82 4 3 5 3 4 1 4 3 27 

Resp_83 5 2 3 3 4 2 5 2 26 



 
 

 
 

Resp_84 4 2 4 3 3 3 4 2 25 

Resp_85 4 3 4 2 3 3 4 3 26 

Resp_86 4 2 5 3 3 2 4 2 25 

Resp_87 3 3 3 2 4 2 3 3 23 

Resp_88 3 2 3 2 3 2 3 2 20 

Resp_89 4 2 3 2 3 2 4 2 22 

Resp_90 3 2 3 2 3 2 3 3 21 

Resp_91 4 2 3 2 3 2 4 2 22 

Resp_92 4 2 4 3 4 2 4 2 25 

Resp_93 4 2 4 5 4 3 4 2 28 

Resp_94 4 2 3 2 3 3 4 3 24 

Resp_95 4 3 3 4 4 3 4 3 28 

Resp_96 3 2 3 2 3 3 3 2 21 

Resp_97 4 3 3 3 3 3 4 3 26 

Resp_98 4 3 4 3 3 3 4 3 27 

Resp_99 4 2 5 2 4 2 4 2 25 

Resp_100 4 3 4 3 3 3 4 3 27 

Resp_101 4 2 4 2 2 3 4 2 23 

Resp_102 5 2 3 2 4 2 5 2 25 

Resp_103 4 3 4 2 4 2 4 3 26 

Resp_104 4 2 4 3 4 3 4 2 26 

Resp_105 5 2 3 3 4 3 5 2 27 

Resp_106 4 2 5 2 4 2 4 2 25 

Resp_107 5 2 4 3 3 3 5 2 27 

Resp_108 3 2 4 2 3 2 3 2 21 

Resp_109 3 2 4 2 3 3 3 2 22 

Resp_110 3 2 4 2 3 2 3 2 21 

 



 
 

LAMPIRAN DISTRIBUSI FREKUENSI JAWABAN 

RESPONDEN VARIABEL INOVASI PRODUK (X1) 

 
X1.1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 16 14.5 14.5 14.5 

4.00 59 53.6 53.6 68.2 

5.00 35 31.8 31.8 100.0 

Total 110 100.0 100.0  

 

 
X1.1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 14 12.7 12.7 12.7 

3.00 37 33.6 33.6 46.4 

4.00 39 35.5 35.5 81.8 

5.00 20 18.2 18.2 100.0 

Total 110 100.0 100.0  

 

 
X1.2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 22 20.0 20.0 20.0 

4.00 54 49.1 49.1 69.1 

5.00 34 30.9 30.9 100.0 

Total 110 100.0 100.0  

 

 

 

 

 

 



 
 

 
 

X1.2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 2 1.8 1.8 1.8 

2.00 14 12.7 12.7 14.5 

3.00 39 35.5 35.5 50.0 

4.00 36 32.7 32.7 82.7 

5.00 19 17.3 17.3 100.0 

Total 110 100.0 100.0  

 

 
X1.3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 25 22.7 22.7 22.7 

4.00 48 43.6 43.6 66.4 

5.00 37 33.6 33.6 100.0 

Total 110 100.0 100.0  

 

 
X1.3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 15 13.6 13.6 13.6 

3.00 48 43.6 43.6 57.3 

4.00 31 28.2 28.2 85.5 

5.00 16 14.5 14.5 100.0 

Total 110 100.0 100.0  

 

 

 

 



 
 

LAMPIRAN DISTRIBUSI FREKUENSI JAWABAN 

RESPONDEN VARIABEL MEDIA SOSIAL (X2) 

 
X2.1.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 
2.00 4 3.6 3.6 4.5 
3.00 20 18.2 18.2 22.7 
4.00 58 52.7 52.7 75.5 
5.00 27 24.5 24.5 100.0 
Total 110 100.0 100.0  

 
X2.1.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1.00 2 1.8 1.8 1.8 
2.00 24 21.8 21.8 23.6 
3.00 30 27.3 27.3 50.9 
4.00 35 31.8 31.8 82.7 
5.00 19 17.3 17.3 100.0 
Total 110 100.0 100.0  

 
X2.2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 

2.00 1 .9 .9 1.8 

3.00 26 23.6 23.6 25.5 

4.00 57 51.8 51.8 77.3 

5.00 25 22.7 22.7 100.0 

Total 110 100.0 100.0  

 

 

 

 

 



 
 

 
 

X2.2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 8 7.3 7.3 7.3 

2.00 25 22.7 22.7 30.0 

3.00 29 26.4 26.4 56.4 

4.00 37 33.6 33.6 90.0 

5.00 11 10.0 10.0 100.0 

Total 110 100.0 100.0  

 
X2.3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 1 .9 .9 .9 

3.00 28 25.5 25.5 26.4 

4.00 55 50.0 50.0 76.4 

5.00 26 23.6 23.6 100.0 

Total 110 100.0 100.0  

 
X2.3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 

2.00 19 17.3 17.3 18.2 

3.00 32 29.1 29.1 47.3 

4.00 38 34.5 34.5 81.8 

5.00 20 18.2 18.2 100.0 

Total 110 100.0 100.0  

 

 

 

 

 

 

 



 
 

X2.4.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.8 1.8 1.8 

3.00 20 18.2 18.2 20.0 

4.00 53 48.2 48.2 68.2 

5.00 35 31.8 31.8 100.0 

Total 110 100.0 100.0  

 
X2.4.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 2 1.8 1.8 1.8 

2.00 23 20.9 20.9 22.7 

3.00 15 13.6 13.6 36.4 

4.00 36 32.7 32.7 69.1 

5.00 34 30.9 30.9 100.0 

Total 110 100.0 100.0  

 

 
LAMPIRAN DISTRIBUSI FREKUENSI JAWABAN 

RESPONDEN VARIABEL MINAT BELI (Y) 

 
Y.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 4 3.6 3.6 3.6 

3.00 30 27.3 27.3 30.9 

4.00 56 50.9 50.9 81.8 

5.00 20 18.2 18.2 100.0 

Total 110 100.0 100.0  

 

 

 



 
 

 
 

Y.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 
2.00 26 23.6 23.6 24.5 
3.00 35 31.8 31.8 56.4 
4.00 31 28.2 28.2 84.5 
5.00 17 15.5 15.5 100.0 
Total 110 100.0 100.0  

 
Y.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 3 2.7 2.7 2.7 

3.00 42 38.2 38.2 40.9 

4.00 48 43.6 43.6 84.5 

5.00 17 15.5 15.5 100.0 

Total 110 100.0 100.0  

 
Y.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 21 19.1 19.1 19.1 

3.00 31 28.2 28.2 47.3 

4.00 36 32.7 32.7 80.0 

5.00 22 20.0 20.0 100.0 

Total 110 100.0 100.0  

 
Y.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 

2.00 2 1.8 1.8 2.7 

3.00 47 42.7 42.7 45.5 

4.00 47 42.7 42.7 88.2 

5.00 13 11.8 11.8 100.0 

Total 110 100.0 100.0  



 
 

 
Y.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 

2.00 23 20.9 20.9 21.8 

3.00 36 32.7 32.7 54.5 

4.00 38 34.5 34.5 89.1 

5.00 12 10.9 10.9 100.0 

Total 110 100.0 100.0  

 
Y.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 4 3.6 3.6 3.6 

3.00 31 28.2 28.2 31.8 

4.00 55 50.0 50.0 81.8 

5.00 20 18.2 18.2 100.0 

Total 110 100.0 100.0  

 
Y.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1.00 1 .9 .9 .9 

2.00 24 21.8 21.8 22.7 

3.00 39 35.5 35.5 58.2 

4.00 29 26.4 26.4 84.5 

5.00 17 15.5 15.5 100.0 

Total 110 100.0 100.0  

 

 

 

 

 



 
 

 
 

LAMPIRAN UJI VALIDITAS DAN UJI RELIABILITAS 

VARIABEL INOVASI PRODUK (X1)  

 

 

 

 

 

 

Correlations 

 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 TOTAL 

X1.1.1 Pearson Correlation 1 .309
**
 .331

**
 .301

**
 .315

**
 .302

**
 .564

**
 

Sig. (2-tailed)  .001 .000 .001 .001 .001 .000 

N 110 110 110 110 110 110 110 

X1.1.2 Pearson Correlation .309
**
 1 .374

**
 .620

**
 .368

**
 .595

**
 .801

**
 

Sig. (2-tailed) .001  .000 .000 .000 .000 .000 

N 110 110 110 110 110 110 110 

X1.2.1 Pearson Correlation .331
**
 .374

**
 1 .301

**
 .515

**
 .355

**
 .646

**
 

Sig. (2-tailed) .000 .000  .001 .000 .000 .000 

N 110 110 110 110 110 110 110 

X1.2.2 Pearson Correlation .301
**
 .620

**
 .301

**
 1 .336

**
 .563

**
 .775

**
 

Sig. (2-tailed) .001 .000 .001  .000 .000 .000 

N 110 110 110 110 110 110 110 

X1.3.1 Pearson Correlation .315
**
 .368

**
 .515

**
 .336

**
 1 .350

**
 .655

**
 

Sig. (2-tailed) .001 .000 .000 .000  .000 .000 

N 110 110 110 110 110 110 110 

X1.3.2 Pearson Correlation .302
**
 .595

**
 .355

**
 .563

**
 .350

**
 1 .773

**
 

Sig. (2-tailed) .001 .000 .000 .000 .000  .000 

N 110 110 110 110 110 110 110 

TOTAL Pearson Correlation .564
**
 .801

**
 .646

**
 .775

**
 .655

**
 .773

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  
N 110 110 110 110 110 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Reliability Statistics 

Cronbach's Alpha N of Items 

.800 
6 



 
 

LAMPIRAN UJI VALIDITAS DAN UJI RELIABILITAS VARIABEL 

MEDIA SOSIAL (X2)  
Correlations 

 X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X.2.4.2 TOTAL 

X2.1.1 Pearson Correlation 1 .377
**
 .426

**
 .342

**
 .277

**
 .247

**
 .321

**
 .259

**
 .534

**
 

Sig. (2-tailed)  .000 .000 .000 .003 .009 .001 .006 .000 

N 110 110 110 110 110 110 110 110 110 

X2.1.2 Pearson Correlation .377
**
 1 .499

**
 .714

**
 .420

**
 .642

**
 .336

**
 .745

**
 .856

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

X2.2.1 Pearson Correlation 
.426

**
 .499

**
 1 .399

**
 .408

**
 .310

**
 .408

**
 .289

**
 .620

**
 

Sig. (2-tailed) .000 .000  .000 .000 .001 .000 .002 .000 

N 110 110 110 110 110 110 110 110 110 

X2.2.2 Pearson Correlation .342
**
 .714

**
 .399

**
 1 .369

**
 .698

**
 .276

**
 .679

**
 .820

**
 

Sig. (2-tailed) .000 .000 .000  .000 .000 .004 .000 .000 

N 110 110 110 110 110 110 110 110 110 

X2.3.1 Pearson Correlation 
.277

**
 .420

**
 .408

**
 .369

**
 1 .487

**
 .374

**
 .472

**
 .637

**
 

Sig. (2-tailed) .003 .000 .000 .000  .000 .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

X2.3.2 Pearson Correlation 
.247

**
 .642

**
 .310

**
 .698

**
 .487

**
 1 .341

**
 .745

**
 .813

**
 

Sig. (2-tailed) .009 .000 .001 .000 .000  .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

X2.4.1 Pearson Correlation .321
**
 .336

**
 .408

**
 .276

**
 .374

**
 .341

**
 1 .284

**
 .552

**
 

Sig. (2-tailed) .001 .000 .000 .004 .000 .000  .003 .000 

N 110 110 110 110 110 110 110 110 110 

X2.4.2 Pearson Correlation 
.259

**
 .745

**
 .289

**
 .679

**
 .472

**
 .745

**
 .284

**
 1 .821

**
 

Sig. (2-tailed) .006 .000 .002 .000 .000 .000 .003  .000 

N 110 110 110 110 110 110 110 110 110 

TOTAL Pearson Correlation .534
**
 .856

**
 .620

**
 .820

**
 .637

**
 .813

**
 .552

**
 .821

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 110 110 110 110 110 110 110 110 110 

 

 

 



 
 

 
 

 

 

 

 

 

 

 

 

LAMPIRAN UJI VALIDITAS DAN UJI RELIABILITAS VARIABEL 

MINAT BELI (Y)  

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 TOTAL 

Y.1 
Pearson 

Correlation 
1 .386

**
 .494

**
 .280

**
 .486

**
 .264

**
 .992

**
 .392

**
 .683

**
 

Sig. (2-tailed) 
 

.000 .000 .003 .000 .005 .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

Y.2 
Pearson 

Correlation 

.386

**
 

1 .357
**
 .697

**
 .505

**
 .615

**
 .376

**
 .983

**
 .867

**
 

Sig. (2-tailed) .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

Y.3 
Pearson 

Correlation 

.494

**
 

.357
**
 1 .365

**
 .459

**
 .258

**
 .502

**
 .352

**
 .609

**
 

Sig. (2-tailed) .000 .000 
 

.000 .000 .006 .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

Y.4 
Pearson 

Correlation 

.280

**
 

.697
**
 .365

**
 1 .406

**
 .676

**
 .273

**
 .683

**
 .777

**
 

Sig. (2-tailed) .003 .000 .000 
 

.000 .000 .004 .000 .000 

N 110 110 110 110 110 110 110 110 110 

Reliability Statistics 

Cronbach's Alpha N of Items 

.775 8 



 
 

Y.5 
Pearson 

Correlation 

.486

**
 

.505
**
 .459

**
 .406

**
 1 .353

**
 .477

**
 .501

**
 .687

**
 

Sig. (2-tailed) .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 110 110 110 110 110 110 110 110 110 

Y.6 
Pearson 

Correlation 

.264

**
 

.615
**
 .258

**
 .676

**
 .353

**
 1 .255

**
 .597

**
 .712

**
 

Sig. (2-tailed) .005 .000 .006 .000 .000 
 

.007 .000 .000 

N 110 110 110 110 110 110 110 110 110 

Y.7 
Pearson 

Correlation 

.992

**
 

.376
**
 .502

**
 .273

**
 .477

**
 .255

**
 1 .382

**
 .676

**
 

Sig. (2-tailed) .000 .000 .000 .004 .000 .007 
 

.000 .000 

N 110 110 110 110 110 110 110 110 110 

Y.8 
Pearson 

Correlation 

.392

**
 

.983
**
 .352

**
 .683

**
 .501

**
 .597

**
 .382

**
 1 .862

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 110 110 110 110 110 110 110 110 110 

TOTAL 
Pearson 

Correlation 

.683

**
 

.867
**
 .609

**
 .777

**
 .687

**
 .712

**
 .676

**
 .862

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 110 110 110 110 110 110 110 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

  

 

 
 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.880 8 



 
 

 
 

LAMPIRAN UJI NORMALITAS  

 

 

 

 

 

 

 

 

 

 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 110 

Normal Parameters
a,b

 Mean .0000000 

Std. Deviation 4.51791871 

Most Extreme 

Differences 

Absolute .075 

Positive .075 

Negative -.046 

Test Statistic .075 

Asymp. Sig. (2-tailed) .156
c
 

 



 
 

LAMPIRAN UJI MULTIKOLINIERITAS 

 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

X1 .758 1.319 

X2 .758 1.319 

 

 

LAMPIRAN UJI HETEROSKEDASTISITAS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Coefficients
a
 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 14.066 3.204  4.390 .000 

media sosial .508 .091 .521 5.564 .000 

inovasi produk -.028 .144 -.018 -.191 .849 

a. Dependent Variable: minat beli 

 

 

LAMPIRAN UJI AUTOKOLERASI 

Model Summary
b
 

Model Durbin-Watson 

1 2.013 

 

 

LAMPIRAN UJI HIPOTESIS 

Uji T 
Coefficients

a
 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 13.670 3.099  4.412 .000 

X1 .000 .142 .000 .001 .999 

X2 .500 .093 .513 5.381 .000 

a. Dependent Variable: Y 

 

 



 
 

Uji F 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 794.309 2 397.155 19.100 .000
b
 

Residual 2224.863 107 20.793   

Total 3019.173 109    

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

 

LAMPIRAN UJI REGRESI LINIER BERGANDA 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .513
a
 .263 .249 4.55995 

a. Predictors: (Constant), X2, X1 

b. Dependent Variable: Y 

 

Coefficients
a
 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 13.670 3.099  4.412 .000 

X1 .000 .142 .000 .001 .999 

X2 .500 .093 .513 5.381 .000 

a. Dependent Variable: Y 

 

 



 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


