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LAMPIRAN 1 

BERITA ACARA BIMBINGAN SKRIPSI

 



 

 

LAMPIRAN 2 

BERITA ACARA BIMBINGAN REVISI SKRIPSI 

 

 



 

 

 

 



 

 

LAMPIRAN 3 

DAFTAR HADIR SEMPRO 

 



 

 



 

 

 

 

 

 



 

 

LAMPIRAN 4 

KUESIONER PENELITIAN 

Pengaruh Harga, Brand Image, Dan Celebrity Endorsement 

Terhadap Minat Beli Produk Wardah Perfect Bright Moisturizer 

(Studi Pada Mahasiswa Universitas PGRI Adi Buana Surabaya 

Program Studi Manajemen 2015) 

 

Memohon kesediaan saudari untuk mengisi kuesioner 

(daftar pertanyaan). Kuesioner ini saya ajukan semata-mata untuk 

tugas akhir yaitu skripsi, semua informasi dari hasil penelitian 

hanya akan digunakan untuk kepentingan penelitian. Atas 

perhatian dan kesediaan saudari untuk menjadi responden saya 

ucapkan terimakasih. 

A. Identitas Responden : 

1. Nama responden : …………/Manajemen 2015 

2. Usia   :  20 tahun – 25 tahun 

26 tahun – 30 tahun 

31  tahun – 35tahun 

 

36 tahun – 40 tahun 

3.   Produk yang di beli : 
  Wardah Perfect Bright Moisturizer 
      

Garnier Sakura White Day Cream 
      

Pond’s Flawless White Lightening Day Cream 
      

Pixy Day Moisturizing Cream 



 

 

 
    Lain - Lain 

B. Petunjuk pengisian : 

Jawablah pertanyaan bertikut dengan mengisi jawaban atau 

memberikan tanda (√) pada kotak yang tersedia sesuai dengan 

pilihan anda. Masing-masing jawaban memiliki makna sebagai 

berikut : 

SS : Sangat Setuju   

S : Setuju    

RG: Ragu-ragu    

TS : Tidak Setuju    

ST : Sangat Tidak Setuju   

Harga (X1) 

N
O 

PERTANYAAN JAWABAN 

S
S 

S R
G 

T
S 

S
T 

1. Harga wardah perfect bright moisturizer cukup 
terjangkau bagi saya 

     

2. Harga wardah perfect bright moisturizer lebih 
rendah dari produk lain 

     

3. Harga wardah perfect bright moisturizer sesuai 
dengan kualitas yang saya rasakan 

     

4. Harga wardah perfect bright moisturizer sesuai 
denan kualitas dari produk lain 

     

5. Harga wardah perfect bright moisturizer sesuai 
dengan manfaat yang saya rasakan 

     

6. Harga wardah pefect bright moisturizer memiliki 
manfaat yang bagus dari produk lain. 

     

 

 

 



 

 

 

Brand Image (X2) 

N
O 

PERTANYAAN JAWABAN 

S
S 

S R
G 

T
S 

S
T 

1. Produk wardah perfect bright moisturizer terkenal 
dengan produk halal nya 

     

2. Produk wardah perfect bright moisturizer sudah 
dikenal masyarakat 

     

3. Produk wardah perfect bright moisturizer 
memberikan kesan positif bagi yang 
menggunakan 

     

4. Merk wardah perfect bright moisturizer mudah 
diingat 

     

5. Produk wardah perfect bright moisturizer 
mempunyai design tampilan yang menarik 

     

6. Warna kemasan wardah perfect bright moisturizer 
lebih bagus dari produk lain 

     

 

Celebrity Endorsement (X3) 

N
O 

PERTANYAAN JAWABAN 

S
S 

S R
G 

T
S 

S
T 

1. Iklan wardah perfect bright moisturizer terlihat 
menarik karena dibawakan Ayana Jihye Moon 
yang dikenal oleh anak muda 

     

2. Ayana Jihye Moon terlihat terampil pada iklan 
wardah perfect bright moisturizer 

     

3. Pesan iklan wardah perfect bright moisturizer 
yang disampaikan Ayana Jihye Moon dapat 
dipercaya 

     

4. Ayana Jihye Moon jujur dalam menyampaikan 
iklan 

     



 

 

5. Ayana Jihye Moon terlihat mengetahui dan 
menikmati dalam menggunakan produk 
wardah perfect bright moisturizer 

     

6. Sebagai bintang iklan wardah perfect bright 
moisturizer Ayana Jihye Moon handal dalam 
pekerjaannya 

     

 

Minat Beli (Y) 

N
O 

PERTANYAAN JAWABAN 

S
S 

S R
G 

T
S 

S
T 

1. Saya sadar bahwa wardah perfect bright 
moisturizer sesuai dengan kebutuhan saya 

     

2. Wardah perfect bright moisturizer adalah 
perawatan wajah yang berkualitas 

     

3. Informasi tentang wardah perfect moisturizer 
mudah dipahami 

     

4. Saya tau berbagai media promosi yang 
digunakan oleh wardah perfect bright moisturizer 

     

5. Saya menyukai manfaat yang diberikan wardah 
perfect bright moisturizer 

     

6. Saya membeli wardah perfect bright moisturizer 
karena keinginan sendiri 

     

7. Wardah perfect bright moisturizer lebih baik dari 
produk lain 

     

8. Wardah perfect bright moisturizer memiliki nilai 
yang baik 

     

9. Saya yakin wardah perfect bright moisturizer ini 
cocok untuk kulit saya 

     

10
. 

Wardah perfect bright moisturizer tidak membuat 
wajah saya berjerawat 

     

11
. 

Saya berniat untuk membeli wardah perfect 
bright moisturizer 

     

12
. 

Saya berniat untuk rutin memakai wardah perfect 
bright moisturizer 

     

  



 

 

LAMPIRAN 5 

TABULASI DATA 

 

 

 HARGA (X1)    

ITEM  
1  

ITEM  
2  

ITEM  
3  

ITEM  
4  

ITEM  
5  

ITEM  
6  

TOT.  

Resp 1  4 4 4 4 4 4 24 

Resp 2  4 4 4 3 4 4 23 

Resp 3  4 3 2 2 2 3 16 

Resp 4  4 4 5 4 5 4 26 

Resp 5  2 2 3 3 4 4 18 

Resp 6  5 5 5 5 5 5 30 

Resp 7  4 4 4 4 4 4 24 

Resp 8  4 4 4 5 5 5 27 

Resp 9  4 4 4 4 5 5 26 

Resp 10  4 4 4 4 4 4 24 

Resp 11  4 2 4 4 4 4 22 

Resp 12  4 4 4 3 4 4 23 

Resp 13  4 2 4 4 4 4 22 

Resp 14  4 4 4 4 4 4 24 

Resp 15  4 4 4 4 4 4 24 

Resp 16  4 3 2 3 3 3 18 

Resp 17  5 2 4 4 4 3 22 

Resp 18  5 4 5 5 5 5 29 



 

 

Resp 19  4 4 4 4 5 5 26 

Resp 20  5 2 5 4 5 4 25 

Resp 21  5 3 4 3 3 2 20 

Resp 22  4 3 4 3 4 4 22 

Resp 23  4 3 4 3 4 4 22 

Resp 24  4 4 4 4 4 5 25 

 

 

Resp 25  2 2 3 4 4 3 18 

Resp 26  4 3 3 2 2 3 17 

Resp 27  4 3 2 4 3 4 20 

Resp 28  4 3 4 3 3 4 21 

Resp 29  5 4 5 4 4 5 27 

Resp 30  5 5 5 4 4 4 27 

Resp 31  4 4 4 4 4 4 24 

Resp 32  4 4 4 4 4 4 24 

Resp 33  5 4 5 4 5 4 27 

Resp 34  4 4 4 4 4 4 24 

Resp 35  4 4 4 4 4 4 24 

Resp 36  4 4 4 3 4 4 23 

Resp 37  4 4 4 4 4 4 24 

Resp 38  3 2 4 4 4 3 20 

Resp 39  4 3 4 4 4 5 24 



 

 

Resp 40  4 3 5 4 5 4 25 

Resp 41  4 3 3 4 3 3 20 

Resp 42  4 4 4 4 4 4 24 

Resp 43  4 2 4 3 4 4 21 

Resp 44  4 4 4 1 4 4 21 

Resp 45  4 3 3 4 5 3 22 

Resp 46  5 4 4 3 4 3 23 

Resp 47  4 3 4 3 4 3 21 

Resp 48  4 4 4 2 4 3 21 

Resp 49  4 4 4 4 4 4 24 

Resp 50  3 3 4 4 4 4 22 

Resp 51  4 4 4 4 4 4 24 

Resp 52  3 4 4 4 4 4 23 

Resp 53  4 4 4 4 4 4 24 

Resp 54  5 5 5 4 4 4 27 

Resp 55  4 4 4 4 4 4 24 

Resp 56  4 4 4 4 4 4 24 

Resp 57  4 3 4 4 4 4 23 

Resp 58  5 5 5 5 5 5 30 

Resp 59  4 4 4 4 4 4 24 

Resp 60  4 4 4 4 4 3 23 

Resp 61  3 3 4 4 4 4 22 



 

 

Resp 62  4 4 4 4 4 4 24 

Resp 63  4 4 4 4 4 3 23 

Resp 64  3 3 3 4 4 4 21 

Resp 65  4 4 4 4 4 5 25 

Resp 66  3 3 3 4 4 4 21 

Resp 67  4 4 4 4 4 4 24 

Resp 68  4 4 5 5 5 5 28 

Resp 69  5 5 5 5 4 4 28 

Resp 70  4 4 4 4 4 4 24 

Resp 71  5 5 5 5 5 5 30 

Resp 72  4 4 4 4 4 4 24 

Resp 73  5 5 5 4 4 4 27 

Resp 74  4 4 4 4 4 4 24 

Resp 75  4 4 4 4 4 4 24 

 

 

  

Resp.  

 BRAND IMAGE (X2)    

ITEM  
1  

ITEM  
2  

ITEM  
3  

ITEM  
4  

ITEM  
5  

ITEM  
6  

TOT.  

Resp 1  4  4  4  4  4  4  24  

Resp 2  4  4  4  4  4  3  23  

Resp 3  4  4  3  4  4  3  22  

Resp 4  4  4  4  4  4  4  24  



 

 

Resp 5  4  4  2  3  4  4  21  

Resp 6  5  5  5  5  5  5  30  

Resp 7  5  4  4  5  5  4  27  

Resp 8  4  5  5  4  5  5  28  

Resp 9  5  5  5  4  5  5  29  

Resp 10  5  5  4  4  4  4  26  

Resp 11  4  4  4  4  4  4  24  

Resp 12  5  5  4  4  4  4  26  

Resp 13  4  4  4  4  4  2  22  

Resp 14  5  4  4  4  5  4  26  

Resp 15  4  4  4  4  4  4  24  

Resp 16  4  4  3  4  3  2  20  

Resp 17  3  5  4  4  4  2  22  

Resp 18  5  5  5  5  5  4  29  

Resp 19  5  5  4  5  4  4  27  

Resp 20  5  4  3  4  4  4  24  

Resp 21  5  4  3  4  2  2  20  

Resp 22  4  4  4  4  4  3  23  

Resp 23  5  4  3  4  3  3  22  

Resp 24  5  5  5  4  4  4  27  

 

Resp 25  4  4  4  4  4  3  23  

Resp 26  5  4  4  4  5  4  26  

Resp 27  4  4  4  3  4  4  23  



 

 

Resp 28  5  5  4  4  4  4  26  

Resp 29  4  5  4  5  4  4  26  

Resp 30  5  5  4  4  4  4  26  

Resp 31  4  4  4  4  4  4  24  

Resp 32  4  4  4  4  4  4  24  

Resp 33  5  5  5  5  5  5  30  

Resp 34  5  5  5  4  4  4  27  

Resp 35  5  4  5  4  4  4  26  

Resp 36  4  3  3  4  4  3  21  

Resp 37  4  4  4  4  4  4  24  

Resp 38  4  4  4  4  4  5  25  

Resp 39  4  4  4  3  4  4  23  

Resp 40  4  4  4  4  4  3  23  

Resp 41  5  5  4  3  4  3  24  

Resp 42  4  4  4  4  4  4  24  

Resp 43  4  4  4  4  4  2  22  

Resp 44  4  4  4  4  4  3  23  

Resp 45  4  2  3  2  2  4  17  

Resp 46  5  5  4  3  5  3  25  

Resp 47  5  5  4  4  4  4  26  

Resp 48  4  4  4  4  2  2  20  

Resp 49  4  3  3  4  4  4  22  



 

 

Resp 50  3  4  5  5  4  4  25  

Resp 51  4  4  4  4  4  4  24  

Resp 52  4  4  4  4  4  4  24  

Resp 53  4  4  4  4  5  5  26  

Resp 54  4  4  3  4  4  4  23  

Resp 55  4  4  4  5  5  5  27  

Resp 56  4  4  4  4  4  4  24  

Resp 57  3  4  4  4  4  4  23  

Resp 58  4  4  4  4  4  4  24  

Resp 59  3  4  4  4  4  4  23  

Resp 60  4  4  4  4  5  5  26  

Resp 61  3  4  4  4  4  4  23  

Resp 62  5  5  5  5  5  4  29  

Resp 63  5  5  5  5  5  5  30  

Resp 64  4  4  4  4  4  4  24  

Resp 65  5  5  5  5  5  5  30  

Resp 66  4  4  4  4  4  4  24  

Resp 67  5  5  5  4  4  4  27  

Resp 68  5  5  4  4  4  4  26  

Resp 69  5  5  5  5  4  4  28  

Resp 70  5  5  5  5  5  5  30  

Resp 71  4  4  4  4  4  4  24  



 

 

Resp 72  5  5  5  5  5  4  29  

Resp 73  4  4  4  4  4  4  24  

Resp 74  4  4  5  5  5  5  28  

Resp 75  5  5  5  4  4  4  27  

  

  

Resp.  

 CELEBRITY ENDORSMENT    

ITEM  
1  

ITEM  
2  

ITEM  
3  

ITEM  
4  

ITEM  
5  

ITEM  
6  

TOT.  

Resp 1  4  4  4  4  4  4  24  

Resp 2  4  4  4  4  4  4  24  

 

Resp 3  1  1  4  4  4  3  17  

Resp 4  4  5  4  4  4  4  25  

Resp 5  4  4  4  3  3  3  21  

Resp 6  5  5  5  5  5  5  30  

Resp 7  5  5  4  4  5  5  28  

Resp 8  5  5  5  4  5  5  29  

Resp 9  4  4  4  4  4  4  24  

Resp 10  4  4  4  4  4  5  25  

Resp 11  4  5  4  2  4  4  23  

Resp 12  4  4  4  4  4  4  24  

Resp 13  4  4  2  2  4  4  20  

Resp 14  4  4  4  4  4  4  24  



 

 

Resp 15  4  4  4  4  4  4  24  

Resp 16  4  4  3  3  4  4  22  

Resp 17  4  4  3  3  4  4  22  

Resp 18  4  3  3  3  3  4  20  

Resp 19  5  4  4  4  4  5  26  

Resp 20  5  4  4  4  5  5  27  

Resp 21  3  3  3  4  4  4  21  

Resp 22  5  5  4  4  4  4  26  

Resp 23  4  4  4  4  4  4  24  

Resp 24  4  5  4  5  4  5  27  

Resp 25  4  4  3  3  3  3  20  

Resp 26  5  5  4  3  4  4  25  

Resp 27  4  4  3  3  4  4  22  

Resp 28  5  5  4  4  4  4  26  

Resp 29  4  5  4  5  5  5  28  

Resp 30  4  4  4  4  4  4  24  

Resp 31  4  4  4  4  4  4  24  

 

Resp 32  4  4  4  4  4  4  24  

Resp 33  5  5  5  5  4  4  28  

Resp 34  4  4  4  4  4  4  24  

Resp 35  4  4  4  4  4  4  24  



 

 

Resp 36  4  4  3  3  3  4  21  

Resp 37  4  4  4  4  4  4  24  

Resp 38  3  4  4  4  4  4  23  

Resp 39  4  4  5  4  4  5  26  

Resp 40  4  4  4  4  4  4  24  

Resp 41  4  4  4  3  4  4  23  

Resp 42  4  4  4  4  4  4  24  

Resp 43  4  4  4  3  4  4  23  

Resp 44  4  4  4  4  4  4  24  

Resp 45  5  5  4  3  3  4  24  

Resp 46  5  5  5  5  5  5  30  

Resp 47  4  4  4  3  3  4  22  

Resp 48  4  4  2  2  4  4  20  

Resp 49  4  5  5  5  3  3  25  

Resp 50  4  4  4  4  4  4  24  

Resp 51  4  4  4  4  4  4  24  

Resp 52  4  4  4  5  5  5  27  

Resp 53  5  5  3  3  3  4  23  

Resp 54  4  4  4  4  4  4  24  

Resp 55  5  5  5  5  5  3  28  

Resp 56  5  5  5  5  4  4  28  

Resp 57  5  5  4  5  4  4  27  



 

 

Resp 58  4  4  4  4  4  4  24  

Resp 59  5  5  5  5  5  5  30  

Resp 60  4  4  4  4  4  4  24  

Resp 61  4  4  4  4  4  4  24  

Resp 62  4  4  4  4  4  4  24  

Resp 63  4  4  4  4  4  4  24  

Resp 64  3  4  4  4  4  4  23  

Resp 65  4  4  4  4  4  4  24  

Resp 66  3  3  4  4  4  4  22  

Resp 67  5  5  5  5  4  4  28  

Resp 68  3  3  4  4  4  4  22  

Resp 69  4  4  4  4  4  4  24  

Resp 70  4  4  4  4  4  4  24  

Resp 71  5  5  5  5  5  5  30  

Resp 72  4  4  4  4  4  4  24  

Resp 73  5  5  5  5  5  5  30  

Resp 74  4  4  4  4  4  4  24  

Resp 75  5  5  5  5  5  5  30  

  

  

  

  

  

  



 

 

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  



 

 

 

Resp.  

MINAT BELI (Y)  

ITEM  
1  

ITEM  
2  

ITEM  
3  

ITEM  
4  

ITEM  
5  

ITEM  
6  

ITEM  
7  

ITEM  
8  

ITEM  
9  

ITEM  
10  

ITEM  
11  

ITEM  
12  

TOT.  

Resp 1  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 2  2  4  4  4  3  3  4  4  2  2  2  2  36  

Resp 3  3  4  4  4  3  4  3  3  2  1  2  1  34  

Resp 4  5  4  4  5  4  5  4  5  4  5  4  4  53  

Resp 5  3  3  3  4  4  3  3  4  3  3  3  3  39  

Resp 6  5  5  5  5  5  5  5  5  5  5  5  5  60  

Resp 7  5  5  5  5  5  5  5  4  5  5  5  5  59  

Resp 8  5  5  5  5  4  5  5  5  5  4  5  5  58  

Resp 9  5  5  5  4  5  5  5  5  5  4  4  4  56  

Resp 10  4  4  5  5  4  5  4  4  4  4  4  4  51  

Resp 11  4  4  4  4  4  4  2  4  4  4  4  4  46  

Resp 12  4  5  4  4  4  4  5  4  4  4  4  4  50  



 

 

Resp 13  4  4  4  4  4  4  4  4  4  2  4  2  44  

Resp 14  5  5  5  4  4  4  4  4  5  5  4  4  53  

Resp 15  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 16  2  3  4  4  3  3  2  4  3  3  3  3  37  

 

Resp 17  2  4  4  4  4  2  2  4  3  3  4  4  40  

Resp 18  4  5  5  3  4  5  5  5  4  5  5  5  55  

Resp 19  4  5  5  4  4  5  4  4  4  4  5  5  53  

Resp 20  5  5  4  4  5  5  5  5  5  5  5  5  58  

Resp 21  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 22  4  4  4  5  4  4  3  4  4  3  4  3  46  

Resp 23  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 24  4  4  5  5  4  5  4  5  5  4  4  4  53  

Resp 25  2  3  4  4  4  4  4  4  4  4  4  4  45  

Resp 26  4  4  4  4  4  4  3  4  4  3  4  4  46  



 

 

Resp 27  3  3  4  4  4  3  3  4  2  2  3  3  38  

Resp 28  4  4  5  4  4  4  4  3  3  3  4  4  46  

Resp 29  3  4  5  4  5  4  5  5  4  4  4  3  50  

Resp 30  4  4  4  4  4  5  4  4  4  4  4  3  48  

Resp 31  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 32  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 33  4  4  4  4  5  5  5  4  5  2  4  4  50  

Resp 34  4  4  4  4  4  4  4  4  4  4  4  4  48  

 

Resp 35  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 36  3  3  4  4  4  3  2  4  2  2  3  4  38  

Resp 37  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 38  4  3  4  4  4  4  3  4  4  4  4  3  45  

Resp 39  4  4  4  4  5  4  3  4  3  3  4  3  45  



 

 

Resp 40  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 41  3  3  4  4  4  4  3  3  3  3  4  3  41  

Resp 42  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 43  4  4  4  2  4  4  3  4  4  4  4  4  45  

Resp 44  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 45  5  4  4  4  2  3  3  2  4  5  1  2  39  

Resp 46  4  4  5  4  5  4  5  4  4  4  5  5  53  

Resp 47  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 48  4  4  2  4  4  2  2  4  4  2  4  4  40  

Resp 49  3  4  4  4  4  3  4  4  4  4  4  5  47  

Resp 50  4  4  4  3  5  5  4  4  4  5  5  2  49  

Resp 51  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 52  5  5  5  5  5  5  5  5  5  4  4  4  57  

 



 

 

Resp 53  4  4  4  4  4  4  4  5  5  5  5  5  53  

Resp 54  4  4  4  4  4  4  5  5  5  5  4  4  52  

Resp 55  3  3  4  4  4  4  4  4  4  4  4  4  46  

Resp 56  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 57  4  4  4  4  4  3  3  3  3  3  3  3  41  

Resp 58  4  4  4  4  4  5  5  5  5  5  5  5  55  

Resp 59  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 60  4  4  4  4  4  4  4  5  5  5  5  5  53  

Resp 61  4  4  4  3  3  3  3  3  3  3  3  3  39  

Resp 62  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 63  3  4  4  4  4  4  4  4  4  4  4  4  47  

Resp 64  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 65  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 66  3  3  3  4  4  4  4  4  4  4  4  4  45  



 

 

Resp 67  4  4  4  4  4  5  5  5  5  5  5  5  55  

Resp 68  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 69  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 70  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 71  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 72  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 73  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 74  4  4  4  4  4  4  4  4  4  4  4  4  48  

Resp 75  4  4  4  4  4  4  4  4  4  4  4  4  48  



 

 

LAMPIRAN 6 

HASIL OLAH DATA SPSS 

 
UJI VALIDITAS  

  
1. Harga (X1)  

Correlations 

  

  

X1_1  X1_2  X1_3  X1_4  X1_5  X1_6  
TOTAL_ 
X1  

X1_1  Pearson  
Correlation  

1  .481**  .560**  .178  .179  .147  .592**  

 Sig. (2-tailed)    .000  .000  .126  .125  .209  .000  

 N  75  75  75  75  75  75  75  

X1_2  Pearson  
Correlation  

.481**  1  .490**  .308**  .270*  .404**  .717**  

 Sig. (2-tailed)  .000    .000  .007  .019  .000  .000  

 N  75  75  75  75  75  75  75  

X1_3  Pearson  
Correlation  

.560**  .490**  1  .432**  .650**  .455**  .830**  

 Sig. (2-tailed)  .000  .000    .000  .000  .000  .000  

 N  75  75  75  75  75  75  75  

X1_4  Pearson  
Correlation  

.178  .308**  .432**  1  .572**  .500**  .700**  

 Sig. (2-tailed)  .126  .007  .000    .000  .000  .000  

 N  75  75  75  75  75  75  75  

X1_5  Pearson  
Correlation  

.179  .270*  .650**  .572**  1  .556**  .734**  

 Sig. (2-tailed)  .125  .019  .000  .000    .000  .000  

 N  75  75  75  75  75  75  75  

X1_6  Pearson  
Correlation  

.147  .404**  .455**  .500**  .556**  1  .707**  



 

 

 Sig. (2-tailed)  .209  .000  .000  .000  .000    .000  

 N  75  75  75  75  75  75  75  

TOTAL_Pearson  
X1  Correlation  

.592**  .717**  .830**  .700**  .734**  .707**  1  

Sig. (2-tailed)  .000  .000  .000  .000  .000  .000    
N  75  75  75  75  75  75  75  

  
Correlation is significant at the 0.01 level (2-tailed).**  
Correlation is significant at the 0.05 level (2-tailed).*  
  

2. Brand Image (X2)  

Correlations 

  

  

X2_1  X2_2  X2_3  X2_4  X2_5  X2_6  
TOTAL_ 
X2  

X2_1  Pearson  
Correlation  

1  .562**  .305**  .215  .233*  .184  .569**  

 Sig. (2-tailed)    .000  .008  .064  .044  .115  .000  

 N  75  75  75  75  75  75  75  

X2_2  Pearson  
Correlation  

.562**  1  .609**  .438**  .431**  .205  .739**  

 Sig. (2-tailed)  .000    .000  .000  .000  .077  .000  

 N  75  75  75  75  75  75  75  

X2_3  Pearson  
Correlation  

.305**  .609**  1  .538**  .527**  .433**  .798**  

 Sig. (2-tailed)  .008  .000    .000  .000  .000  .000  

 N  75  75  75  75  75  75  75  

X2_4  Pearson  
Correlation  

.215  .438**  .538**  1  .485**  .313**  .683**  

 Sig. (2-tailed)  .064  .000  .000    .000  .006  .000  

 N  75  75  75  75  75  75  75  



 

 

X2_5  Pearson  
Correlation  

.233*  .431**  .527**  .485**  1  .603**  .782**  

 Sig. (2-tailed)  .044  .000  .000  .000    .000  .000  

 N  75  75  75  75  75  75  75  

X2_6  Pearson  
Correlation  

.184  .205  .433**  .313**  .603**  1  .684**  

 Sig. (2-tailed)  .115  .077  .000  .006  .000    .000  

 N  75  75  75  75  75  75  75  

TOTAL_Pearson  
X2  Correlation  

.569**  .739**  .798**  .683**  .782**  .684**  1  

Sig. (2-tailed)  .000  .000  .000  .000  .000  .000    
N  75  75  75  75  75  75  75  

  
Correlation is significant at the 0.01 level (2-tailed).**  
Correlation is significant at the 0.05 level (2-tailed).*  
  

3. Celebrity Endorsement  

Correlations 

  

  

X3_1  X3_2  X3_3  X3_4  X3_5  X3_6  
TOTAL_ 
X3  

X3_1  Pearson  
Correlation  

1  .849**  .355**  .242*  .292*  .425**  .733**  

 Sig. (2-tailed)    .000  .002  .037  .011  .000  .000  

 N  75  75  75  75  75  75  75  

X3_2  Pearson  
Correlation  

.849**  1  .416**  .301**  .281*  .360**  .750**  

 Sig. (2-tailed)  .000    .000  .009  .014  .002  .000  

 N  75  75  75  75  75  75  75  

X3_3  Pearson  
Correlation  

.355**  .416**  1  .767**  .457**  .295*  .769**  

 Sig. (2-tailed)  .002  .000    .000  .000  .010  .000  



 

 

 N  75  75  75  75  75  75  75  

X3_4  Pearson  
Correlation  

.242*  .301**  .767**  1  .542**  .350**  .749**  

 Sig. (2-tailed)  .037  .009  .000    .000  .002  .000  

 N  75  75  75  75  75  75  75  

X3_5  Pearson  
Correlation  

.292*  .281*  .457**  .542**  1  .649**  .704**  

 Sig. (2-tailed)  .011  .014  .000  .000    .000  .000  

 N  75  75  75  75  75  75  75  

X3_6  Pearson  
Correlation  

.425**  .360**  .295*  .350**  .649**  1  .664**  

 Sig. (2-tailed)  .000  .002  .010  .002  .000    .000  

 N  75  75  75  75  75  75  75  

TOTAL_ Pearson  
X3  Correlation  

.733**  .750**  .769**  .749**  .704**  .664**  1  

Sig. (2-tailed)  .000  .000  .000  .000  .000  .000    
N  75  75  75  75  75  75  75  

  
Correlation is significant at the 0.01 level (2-tailed).** Correlation is 

significant at the 0.05 level (2-tailed).*  
  
  

 

 

 

 

 

 

 

 

 

 



 

 

4. Minat Beli  

 
Correlations  

TOT 
  Y_1 Y_2 Y_3 Y_4 Y_5 Y_6 Y_7 Y_8 Y_9 Y_10 Y_11 Y_12 AL_Y  

 
Y_1  Pearson  1  .675** .328** .239* .305** .550** .435** .212 .634** .503** .345** .322** 

.670** Correlatio n  
Sig. (2- .000 .004 .039 .008 .000 .000 .068 .000 .000 .002 .005 .000  
  
tailed)  
N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_2  Pearson  .675** 1  .536** .176 .324** .479** .550** .335** .523** .379** .389** .374** .674** 

Correlatio n  
Sig. (2- .000  .000 .131 .005 .000 .000 .003 .000 .001 .001 .001 .000  
  
tailed)  
N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_3  Pearson  .328** .536** 1  .284* .309** .562** .491** .258* .278* .303** .284* .249* 

.556** Correlatio n  
Sig. (2- .004 .000  .013 .007 .000 .000 .026 .016 .008 .013 .031 .000  
  
tailed)  
N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_4  Pearson  .239* .176 .284* 1  .175 .266* .205 .259* .256* .052 .089 .167 .336** 

Correlatio n  
Sig. (2- .039 .131 .013  .134 .021 .077 .025 .027 .657 .446 .152 .003  
  
tailed)  
N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_5  Pearson  .305** .324** .309** .175 1  .490** .474** .533** .428** .214 .684** .400** .619** 

Correlatio n  
Sig. (2- .008 .005 .007 .134  .000 .000 .000 .000 .065 .000 .000 .000  
  
tailed)  
N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_6  Pearson  .550** .479** .562** .266* .490** 1  .709** .506** .625** .509** .591** .342** 

.794** Correlatio n  
Sig. (2- .000 .000 .000 .021 .000  .000 .000 .000 .000 .000 .003 .000  

  
tailed)  
N  75  75  75  75  75  75  75  75  75  75  75  75  75  



 

 

Y_7  Pearson  .435** .550** .491** .205 .474** .709** 1  .527** .647** .541** .526** .456** .798** 
Correlatio n  

Y_8  
Correlatio n  
 Sig. (2- .068 .003 .026 .025 .000 .000 .000  .000 .000 .000 .000 .000  

  
tailed)  
 N  75  75  75  75  75  75  75  75  75  75  75  75  75  
Y_9 Pearson  .634** .523** .278* .256* .428** .625** .647** .590** 1  .721** .658** .612** .861**  
Correlatio n  
 Sig. (2- .000 .000 .016 .027 .000 .000 .000 .000  .000 .000 .000 .000  

  
tailed)  
 N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_10 Pearson  .503** .379** .303** .052 .214 .509** .541** .435** .721** 1  .548** 

.565** .739** Correlatio n  
 Sig. (2- .000 .001 .008 .657 .065 .000 .000 .000 .000  .000 .000 .000  

  
tailed)  
 N  75  75  75  75  75  75  75  75  75  75  75  75  75  
Y_11 Pearson  .345** .389** .284* .089 .684** .591** .526** .647** .658** .548** 1  .739** 

.796** Correlatio n  
 Sig. (2- .002 .001 .013 .446 .000 .000 .000 .000 .000 .000  .000 .000  
 tailed)  
 N  75  75  75  75  75  75  75  75  75  75  75  75  75  

Y_12 Pearson  .322** .374** .249* .167 .400** .342** .456** .555** .612** .565** .739** 1 

 .721** Correlatio n  
 Sig. (2- .005 .001 .031 .152 .000 .003 .000 .000 .000 .000 .000  .000  
 tailed)  
 N  75  75  75  75  75  75  75  75  75  75  75  75  75  
TOT Pearson  .670** .674** .556** .336** .619** .794** .798** .700** .861** .739** .796** .721** 1  
AL_Y Correlatio 

n  
 Sig. (2- .000 .000 .000 .003 .000 .000 .000 .000 .000 .000 .000 .000  
 tailed)  
 N  75  75  75  75  75  75  75  75  75  75  75  75  75  

 

Sig. 
(2tailed)  

.000 .000 .000 .077 .000 .000  .000 .000 .000 .000 .000 .000  
  

N  75  75  75  75  75  75  75  75  75  75  75  75  75  
Pearson  .212 .335** .258* .259* .533** .506** .527** 1  .590** .435** .647** .555** .700**  



 

 

Correlation issignificant at the 0.01level (2-tailed)** Correlation is 

significant at the 0.05 level (2-tailed).*  
UJI RELIABILITAS  

  
1. Harga (X1)  

  
Reliability Statistics  
Cronbach's Alpha  N of Items  
 0.804  6  

 2. Brand 

Image  

  

 
Reliability Statistics  
Cronbach's Alpha  N of Items  

0.798  6  

  
3. Celebrity Endorsement  

  

 
Reliability Statistics  
Cronbach's Alpha  N of Items  

0.820  6  

  

4. Minat Beli  

  

 
Reliability Statistics  
Cronbach's Alpha  N of Items  

0.902  12  

  

  

  



 

 

  

UJI ASUMSI KLASIK DAN REGRESI LINIER 

BERGANDA  

  
1. Uji Normalitas  

  
One-Sample Kolmogorov-Smirnov Test 

  

  
Unstandardized  
Residual  

N   75  

Normal Parametersa,b  Mean  .0000000  

 Std. Deviation  3.76214175  

Most Extreme Differences  Absolute  .081  

 Positive  .070  

 Negative  -.081  

Test Statistic   .081  

Asymp. Sig. (2-tailed)   .200c,d  

a. Test distribution is Normal.  
b. Calculated from data.  
c. Lilliefors Significance Correction.  
d. This is a lower bound of the true significance.  
  



 

 

2. Uji Heteroskedastisitas  

  
  
3. Uji Multikolinieritas  

  

Coefficientsa  

Model  

Standardiz 
ed  

Unstandardized Coefficient 

Coefficients  s  

B  Std. Error Beta  t  Sig.  

Collinearity  
Statistics 

Toleranc 
e  VIF  

1  (Constant)  4.775  5.078    .940  .350      
TOTAL_X1  .668  .195  .352  3.429  .001  .640  1.561  

TOTAL_X2  .660  .190  .329  3.482  .001  .759  1.317  

TOTAL_X3  .445  .192  .222  2.320  .023  .738  1.355  

a. Dependent Variable: TOTAL_Y  

  

  



 

 

4. Uji Autokelrasi dan Analisis Linier Berganda  

  

 
Model Summaryb  

 Adjusted R  Std. Error of  Durbin- 
Model R  R Square Square  the Estimate  Watson  

 
1  .721a  .520  .499  3.841  1.479  
a. Predictors: (Constant), TOTAL_X3, TOTAL_X2, TOTAL_X1  
b. Dependent Variable: TOTAL_Y  

 
  

  

 


