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Lampiran 2 Surat Keterangan Perizinan Penelitian 

  



Lampiran 3. Daftar Hadir Seminar Proposal  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 Lampiran 4. Kuesioner 
 

 
KUESIONER PENELITIAN 

 
Pengaruh Perceived Quality dan Store Location Terhadap Minat Beli 

Konsumen Deja-Vu Cafe And Eatery di Ngagel Surabaya 
 

Petunjuk pengisian kuesioner :  

1. Isilah data diri anda sesuai dengan keadaan yang 

sebenarnya pada identitas responden.  

2. Pilih salah satu jawaban yang tersedia dengan memberi 

tanda (  ) sesuai dengan pengalaman yang anda 

dapatkan sebagai konsumen pada Deja-vu Cafe And Eatery 

pada komponen-komponen variabel. Masing-masing 

jawaban memiliki makna sebagai berikut:  

 

 SS : Sangat Setuju    nilainya 5  

 S  : Setuju     nilainya 4  

 N  : Netral     nilainya 3  

 TS : Tidak Setuju   nilainya 2  

 STS : Sangat Tidak Setuju  nilainya 1  

3. Diharapkan untuk tidak menjawab lebih dari satu pilihan 

jawaban.  

4. IDENTITAS RESPONDEN  

a. Nama  : 

 

b. Usia  : a. 17-25 Tahun          d. 46-55 Tahun  

 



    b. 26-35 Tahun  e. >55 Tahun  

     c. 36-45 Tahun  

 

c. Jenis kelamin : a. Laki – laki          b. Perempuan  
 

d. Pendidikan :  a. SD     d. Diploma  

     b. SMP    e. S1   

      c. SMA    f. S2  

  

e. Pekerjaan  :  a. PNS   e. Wiraswasta  

        b. Swasta    f. Pelajar  

     c. Mahasiswa   g. IRT 

     d. TNI/POLRI h. Lainnya... 

f. Frek. Kunjungan :  a. 1x sebulan  

            b. 2-3x sebulan  

            c. 4-5x sebulan  

            d. >5 sebulan  

 

g. Pendapatan  : a. < Rp 1.000.000 

     b. Rp 1.500.000 – Rp 2.500.000 

     c. Rp 2.600.000 – Rp 3.500.000 

     d. Rp 3.600.000 – Rp 4.500.000 

     e. > Rp 5.000.000  

 

 

 

 

 



Variabel Perceived Quality  ( X1 ) 

No Pernyataan Jawaban  

SS S N TS STS 

Kesempurnaan (Flawlessness) 

1 Rasa makanan dan minuman De 
Javu cafe and eatery berkualitas 

     

2 Penyajian makanan dan minuman 
tidak tepat dengan yang dipesan 
oleh konsumen 

     

3 Porsi yang disajikan De Javu cafe 
and eatery sesuai dengan menu  

     

Ketahanan (Durability) 

4 Produk makanan dan minuman 
De Javu cafe and eatery memiliki 

ketahanan yang baik 

     

5 De Javu cafe and eatery 

menggunakan bahan baku yang 
kurang berkualitas 

     

6 Kualitas produk De Javu cafe and 
eatery secara keseluruhan baik 

     

Penampilan (Apperance) 

7 Pesanan dilayani dengan cepat 
dan tepat 

     

8 Makanan dan minuman yang 
disajikan terkadang tidak segar 
dan baru  

     

9 Makanan dan minuman yang 
disajikan De Javu cafe and eatery 

menarik 

     

10 Penyajian makanan dan minuman 
kurang tertata dengan rapi  

     

11 
Kebersihan dalam penyajian 
makanan dan minuman baik 

     



Kekhususan (Distinctiveness)  

12 Pelayanan produk yang diberikan 
De Javu cafe and eatery memuaskan 
( baik self-service atau table-serice ) 

     

13 Kualitas produk De Javu cafe and 
eatery dari waktu ke waktu 

berubah 

     

14 Selalu ada yang menyambut 
pengunjung De Javu cafe and eatery 

dari datang hingga pulang dengan 
baik dan khas  

     

 

Variabel Store Location ( X2 ) 

No Pernyataan 
Jawaban  

SS S N TS STS 

Keterjangkauan Lokasi 

1 Lokasi De Javu cafe and eatery 
mudah untuk dijangkau   

     

2 Lokasi parkir De Javu cafe and 
eatery kurang memadai dan tidak 

aman untuk pengunjung 

     

3 Saya merasa aman dan nyaman 
berada di lokasi De Javu cafe and 
eatery 

     

Kelancaran Akses Menuju Lokasi 

4 Transportasi untuk dapat 
mengunjungi De Javu cafe and 
eatery yang ada di Ngagel 

Surabaya cukup mudah 

     

5 Akses menuju De Javu cafe and 
eatery tidak mudah dan macet 

     

Kedekatan Lokasi 

6 De Javu cafe and eatery berada 

dekat dengan pusat keramaian 
     

7 Kondisi lingkungan De Javu cafe      



and eatery kurang bersih dan 

tidak nyaman 

8 De Javu cafe and eatery mudah 

untuk dilihat dan diketahui 
banyak orang 

     

 

Variabel Minat Beli  ( Y ) 

No Pernyataan 
Jawaban  

SS S N TS STS 

Minat Transaksional 

1 Saya berniat membeli 
produk De Javu cafe and 
eatery karena produknya 
adalah produk yang fresh 

     

2 Saya tidak berniat membeli 
produk De Javu cafe and 
eatery karena promosi dari 
mulut ke mulut 

     

3 Saya tidak bersedia 
melakukan pembelian De 
Javu cafe and eatery 

     

Minat Refrensial  

4 Saya bersedia 
merekomendasikan De Javu 
cafe and eatery kepada teman-
teman saya apabila Nobar 
(Nonton Bareng) Sepak Bola 

     

5 Saya tidak bersedia 
merekomendasikan De Javu 
cafe and eatery kepada 
keluarga saya 

     

6 Saya bersedia 
merekomendasikan DeJavu 
cafe and eatery kepada teman-

teman atau kolega saya 

     



ketika ingin melakukan Yoga 
Preferensial  

7 Saya akan membeli produk 
De Javu cafe and eatery 

kemudian hari 

     

8 Saya tidak akan menjadikan 
produk De Javu cafe and 
eatery pilihan utama saya 

ketika saya merasa lapar 

     

9 Saya tidak akan membeli 
produk dari De Javu cafe and 
eatery jika De Javu cafe and 
eatery memiliki reputasi yang 

buruk di masyarakat 

     

Eksploratif  

10 Saya akan mencari informasi 
tentang De Javu cafe and 
eatery ketika saya merasa 

lapar 

     

11 Saya tidak penasaran dengan 
menu-menu baru dari De 
Javu cafe and eatery 

     

12 Saya selau menantikan 
promo menarik dari De Javu 
cafe and eatery 

     



Lampiran 5. Tabulasi  

Responden 
Perceived Quality (X1) 

TOTAL 
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 X1.13 X1.14 

Resp_1 2 4 4 4 4 3 5 4 4 4 5 3 5 5 56 

Resp_2 5 5 5 5 5 5 5 5 5 4 5 5 5 5 69 
Resp_3 4 5 4 4 4 4 4 4 4 4 4 4 4 4 57 
Resp_4 5 3 3 3 3 3 5 3 3 3 4 3 1 2 44 
Resp_5 3 5 3 3 3 3 3 4 3 3 3 3 3 3 45 
Resp_6 2 4 4 3 4 3 4 4 4 4 4 4 4 4 52 
Resp_7 4 5 4 4 4 4 4 5 4 4 4 4 4 2 56 

Resp_8 4 4 4 4 4 4 4 4 3 4 4 4 4 4 55 
Resp_9 4 4 4 4 4 4 4 4 4 4 3 4 2 4 53 

Resp_10 3 5 3 3 3 5 3 3 3 3 3 5 3 3 48 
Resp_11 5 5 5 5 5 5 5 3 5 5 5 5 5 5 68 
Resp_12 4 4 4 4 4 4 4 4 3 4 4 4 4 4 55 
Resp_13 4 4 4 4 4 4 5 4 4 4 4 2 4 4 55 
Resp_14 5 5 4 5 5 3 5 5 5 5 5 5 5 5 67 
Resp_15 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 



Resp_16 5 5 5 5 5 5 5 5 5 5 5 5 5 4 69 
Resp_17 2 5 2 2 5 2 2 4 2 2 5 2 2 5 42 
Resp_18 5 3 4 5 5 5 5 5 4 5 5 5 5 5 66 
Resp_19 3 4 4 4 4 4 4 4 4 4 4 4 4 4 55 
Resp_20 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 
Resp_21 5 5 4 4 5 5 5 3 5 5 3 5 5 5 64 
Resp_22 5 5 3 5 5 3 3 3 3 5 5 3 3 4 55 
Resp_23 3 3 3 3 5 5 5 3 5 3 2 5 5 3 53 
Resp_24 4 5 5 5 5 5 5 5 5 5 5 5 5 5 69 

Resp_25 3 3 3 3 3 3 4 3 3 3 3 3 4 3 44 
Resp_26 4 4 4 4 4 4 5 3 4 4 4 4 4 4 56 
Resp_27 4 4 4 4 4 4 4 4 4 4 4 3 4 4 55 
Resp_28 5 2 5 5 2 2 2 2 2 5 2 2 2 2 40 
Resp_29 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 
Resp_30 3 3 3 3 3 3 3 3 3 3 3 3 3 4 43 
Resp_31 4 5 4 2 2 2 5 3 2 2 2 2 2 2 39 
Resp_32 4 3 3 3 5 3 3 3 5 3 2 3 3 5 48 
Resp_33 4 4 4 4 4 5 4 4 4 4 4 5 4 4 58 



Resp_34 4 4 4 4 4 4 4 4 5 4 4 4 4 4 57 
Resp_35 3 3 3 4 3 3 5 3 3 3 3 3 3 3 45 
Resp_36 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 
Resp_37 4 4 4 4 5 4 5 4 4 4 4 4 4 4 58 
Resp_38 5 5 5 4 5 5 5 5 5 4 5 5 5 5 68 
Resp_39 4 2 3 2 2 2 2 2 2 2 2 2 2 2 31 
Resp_40 5 5 5 5 5 5 5 4 5 5 5 5 5 5 69 
Resp_41 4 4 4 4 4 3 5 4 4 4 4 4 2 4 54 
Resp_42 4 3 4 4 4 4 4 3 5 4 4 4 4 4 55 

Resp_43 5 5 4 5 5 5 4 5 5 2 5 5 5 5 65 
Resp_44 5 2 3 4 2 5 2 2 4 4 3 5 2 2 45 
Resp_45 4 5 3 4 4 4 4 4 4 4 4 4 4 4 56 
Resp_46 4 5 5 5 5 5 4 5 5 5 5 5 5 5 68 
Resp_47 3 3 3 3 3 3 3 3 3 3 3 4 3 3 43 
Resp_48 4 4 4 4 5 4 4 4 4 4 4 4 4 4 57 
Resp_49 4 4 4 4 5 4 4 4 4 4 5 4 4 5 59 
Resp_50 2 5 2 4 2 2 3 2 2 2 2 2 2 3 35 
Resp_51 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 



Resp_52 3 3 3 3 3 5 3 3 3 3 3 5 3 3 46 
Resp_53 5 5 4 5 5 5 5 5 5 5 5 5 5 5 69 
Resp_54 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 
Resp_55 5 5 5 4 5 5 5 5 5 4 5 5 5 5 68 
Resp_56 4 3 3 3 3 3 3 3 3 3 3 3 4 3 44 
Resp_57 3 3 5 5 3 3 3 3 5 3 3 3 3 3 48 
Resp_58 5 5 5 5 5 5 5 4 5 5 5 5 5 5 69 
Resp_59 4 5 5 5 5 3 5 5 5 5 5 3 5 5 65 
Resp_60 4 4 4 3 4 5 4 3 4 4 4 5 4 4 56 
Resp_61 4 4 4 4 5 4 3 4 4 4 5 4 4 5 58 
Resp_62 4 5 5 5 5 5 5 5 5 5 5 5 5 5 69 
Resp_63 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 
Resp_64 4 3 4 4 5 5 4 4 4 4 4 5 4 4 58 
Resp_65 5 3 3 3 3 3 3 3 3 3 3 3 3 3 44 
Resp_66 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 
Resp_67 4 4 4 4 4 4 4 4 4 3 4 2 4 4 53 
Resp_68 4 5 5 5 5 5 5 3 5 5 5 5 5 5 67 
Resp_69 5 5 5 3 5 5 5 5 5 5 5 5 5 5 68 



Resp_70 5 5 5 5 5 5 3 5 5 5 4 5 5 5 67 
Resp_71 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 
Resp_72 3 4 5 5 5 3 5 5 5 5 5 5 5 5 65 
Resp_73 4 3 4 3 4 4 4 4 5 4 4 4 4 4 55 
Resp_74 5 5 5 5 5 5 5 5 5 2 5 5 4 5 66 
Resp_75 4 4 4 4 5 4 4 4 4 4 4 4 4 4 57 
Resp_76 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 
Resp_77 5 5 5 5 5 5 5 3 5 5 4 5 5 5 67 
Resp_78 5 3 5 5 5 5 5 5 5 5 5 5 5 5 68 
Resp_79 4 4 4 4 4 4 4 4 4 3 4 4 4 4 55 
Resp_80 5 4 4 4 4 4 5 4 4 4 4 2 5 4 57 
Resp_81 4 4 4 4 4 4 4 4 5 4 4 4 4 4 57 
Resp_82 5 5 5 5 3 5 5 5 5 5 5 5 5 3 66 
Resp_83 5 5 4 5 5 5 5 3 5 5 5 5 5 5 67 
Resp_84 5 5 5 5 5 5 3 5 5 5 5 5 5 5 68 
Resp_85 4 3 4 5 4 3 4 4 5 5 4 4 4 4 57 
Resp_86 5 5 5 5 5 5 5 5 5 3 5 5 5 5 68 
Resp_87 4 4 4 4 4 5 4 4 4 4 4 5 4 4 58 



Resp_88 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 
Resp_89 5 4 4 4 4 4 4 5 4 4 4 4 4 4 58 
Resp_90 4 4 4 4 5 4 4 4 4 4 5 4 4 5 59 
Resp_91 4 4 5 5 4 4 4 4 4 4 3 2 4 4 55 
Resp_92 5 5 4 5 5 4 5 5 5 4 5 5 5 5 67 
Resp_93 4 4 4 5 4 4 4 4 5 5 4 4 4 4 59 
Resp_94 5 3 5 5 3 5 3 5 5 5 5 5 5 3 62 
Resp_95 5 5 5 5 5 5 5 3 5 5 5 2 5 5 65 
Resp_96 4 4 4 4 4 4 4 4 3 4 4 4 4 4 55 
Resp_97 5 3 5 5 5 3 5 5 5 5 5 5 5 5 66 
Resp_98 4 4 4 5 4 3 4 4 3 5 4 4 4 4 56 
Resp_99 4 4 5 4 5 4 4 5 4 4 5 4 4 5 61 
Resp_100 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 
Resp_101 4 4 4 5 4 4 4 4 4 3 4 4 4 4 56 
Resp_102 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42 
Resp_103 5 5 4 5 5 5 5 3 5 5 5 5 5 5 67 
Resp_104 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 
Resp_105 5 5 5 5 5 5 5 5 5 3 5 3 5 5 66 



Resp_106 5 5 3 5 5 3 5 5 3 4 5 5 5 5 63 
Resp_107 4 4 4 4 4 4 4 5 4 4 4 4 4 3 56 
Resp_108 5 3 5 3 3 3 3 3 3 3 3 3 3 3 46 
Resp_109 4 3 4 5 4 4 4 4 4 4 4 3 4 4 55 
Resp_110 4 4 4 4 4 4 4 4 5 3 4 4 4 4 56 

 



Responde
n 

Store Location (X2) 
TOTA

L 
X2.

1 

X2.

2 

X2.

3 

X2.

4 

X2.

5 

X2.

6 

X2.

7 

X2.

8 

Resp_1 3 3 5 4 5 4 4 5 33 

Resp_2 5 4 5 4 5 5 5 4 37 

Resp_3 2 3 4 4 2 2 5 5 27 

Resp_4 4 3 3 5 4 5 3 5 32 

Resp_5 3 4 3 4 4 3 5 3 29 

Resp_6 4 4 4 4 4 4 4 4 32 

Resp_7 4 4 4 4 4 4 4 4 32 

Resp_8 3 3 4 3 3 3 3 3 25 

Resp_9 3 5 4 5 4 4 4 4 33 

Resp_10 4 3 3 3 3 3 3 3 25 

Resp_11 5 4 5 3 5 5 5 5 37 

Resp_12 4 4 4 4 4 4 4 4 32 

Resp_13 5 4 4 4 4 4 4 4 33 

Resp_14 5 5 5 1 5 5 4 5 35 

Resp_15 3 3 3 3 3 3 3 3 24 

Resp_16 5 5 5 5 5 5 5 5 40 

Resp_17 4 3 4 5 2 5 4 5 32 

Resp_18 5 4 5 3 4 5 5 5 36 

Resp_19 3 3 4 3 3 3 3 3 25 

Resp_20 5 5 5 5 5 5 5 5 40 

Resp_21 5 5 5 5 5 5 5 5 40 

Resp_22 2 4 3 1 3 5 1 5 24 

Resp_23 5 3 2 4 4 3 3 3 27 

Resp_24 5 5 5 5 5 5 5 5 40 

Resp_25 3 3 3 3 4 3 3 3 25 

Resp_26 3 4 4 4 3 3 4 5 30 



Resp_27 4 5 4 3 4 4 4 5 33 

Resp_28 2 4 2 3 2 4 2 2 21 

Resp_29 4 3 3 3 3 3 3 3 25 

Resp_30 3 3 3 3 4 3 3 3 25 

Resp_31 2 5 2 5 2 2 2 2 22 

Resp_32 3 3 3 3 3 3 3 3 24 

Resp_33 4 4 4 5 4 4 4 4 33 

Resp_34 5 5 4 4 4 4 4 3 33 

Resp_35 3 3 3 5 3 3 3 3 26 

Resp_36 4 4 4 4 4 4 4 4 32 

Resp_37 5 4 2 4 4 4 4 4 31 

Resp_38 5 5 5 3 4 5 5 5 37 

Resp_39 5 5 2 2 2 2 2 4 24 

Resp_40 5 5 5 5 5 5 5 5 40 

Resp_41 2 3 4 3 2 2 5 2 23 

Resp_42 4 4 4 4 4 4 4 4 32 

Resp_43 2 5 5 5 4 2 5 5 33 

Resp_44 2 2 2 4 3 2 4 5 24 

Resp_45 5 5 4 4 4 4 4 4 34 

Resp_46 5 4 5 3 4 5 5 5 36 

Resp_47 3 3 3 3 3 3 3 5 26 

Resp_48 4 4 4 4 4 4 4 4 32 

Resp_49 4 4 4 4 4 4 4 4 32 

Resp_50 2 5 2 4 2 2 2 2 21 

Resp_51 3 5 3 3 3 3 5 3 28 

Resp_52 3 3 3 3 4 3 3 5 27 

Resp_53 5 5 5 5 5 5 5 5 40 

Resp_54 5 5 5 2 4 3 4 3 31 

Resp_55 5 5 5 5 5 5 5 5 40 



Resp_56 3 5 3 5 5 3 4 5 33 

Resp_57 3 3 3 4 3 2 3 3 24 

Resp_58 5 5 5 5 5 5 5 4 39 

Resp_59 5 5 5 5 5 5 5 4 39 

Resp_60 4 4 4 4 4 4 4 4 32 

Resp_61 4 4 4 4 4 4 4 4 32 

Resp_62 4 4 5 4 4 2 4 5 32 

Resp_63 3 3 5 3 3 3 5 5 30 

Resp_64 4 4 2 4 5 5 3 4 31 

Resp_65 5 5 3 3 3 3 3 3 28 

Resp_66 5 3 3 5 3 3 5 4 31 

Resp_67 4 4 4 4 4 4 4 4 32 

Resp_68 4 5 5 4 5 5 5 5 38 

Resp_69 5 5 5 5 5 5 5 5 40 

Resp_70 5 5 5 5 5 3 5 5 38 

Resp_71 4 4 4 4 4 4 4 4 32 

Resp_72 5 5 5 5 5 5 5 5 40 

Resp_73 4 3 2 5 4 4 4 4 30 

Resp_74 5 5 5 5 5 5 5 5 40 

Resp_75 4 4 4 4 4 4 5 5 34 

Resp_76 5 5 5 5 5 5 5 5 40 

Resp_77 5 5 5 5 5 5 5 5 40 

Resp_78 3 5 3 3 3 5 5 5 32 

Resp_79 4 4 4 5 4 5 4 4 34 

Resp_80 4 5 4 4 4 4 3 5 33 

Resp_81 4 5 4 4 2 4 4 4 31 

Resp_82 5 5 5 5 5 5 5 5 40 

Resp_83 5 5 5 5 3 5 5 5 38 

Resp_84 4 4 5 3 4 4 2 4 30 



Resp_85 4 4 3 4 3 4 4 5 31 

Resp_86 5 5 5 2 5 5 5 5 37 

Resp_87 4 4 4 4 5 5 3 4 33 

Resp_88 5 5 3 3 3 3 3 3 28 

Resp_89 4 4 4 4 4 4 4 4 32 

Resp_90 3 4 4 4 3 5 4 4 31 

Resp_91 4 3 4 4 4 5 4 4 32 

Resp_92 5 4 3 5 5 5 5 5 37 

Resp_93 4 4 4 4 4 3 5 2 30 

Resp_94 5 4 5 4 4 2 4 4 32 

Resp_95 5 5 5 5 5 5 5 5 40 

Resp_96 3 4 4 4 4 5 4 4 32 

Resp_97 5 5 5 5 5 5 5 5 40 

Resp_98 4 4 4 4 4 4 4 4 32 

Resp_99 4 5 4 4 4 4 4 4 33 

Resp_100 3 3 3 3 3 3 3 5 26 

Resp_101 5 4 4 4 4 2 4 4 31 

Resp_102 3 3 3 3 5 3 3 4 27 

Resp_103 5 5 5 5 5 5 5 5 40 

Resp_104 5 5 5 5 5 5 5 5 40 

Resp_105 3 5 5 5 5 5 5 5 38 

Resp_106 4 5 5 4 4 4 4 4 34 

Resp_107 4 4 4 4 5 4 4 4 33 

Resp_108 3 3 3 3 3 3 3 3 24 

Resp_109 3 3 4 5 4 3 4 5 31 

Resp_110 4 4 5 4 4 4 4 4 33 

 

  



 

Responden 
Minat Beli (Y) 

TOTAL 
Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Y.11 Y.12 

Resp_1 3 4 5 5 5 5 5 5 3 5 3 5 53 

Resp_2 3 4 5 4 4 5 4 5 5 5 4 5 53 

Resp_3 4 2 2 2 2 4 4 4 4 4 4 2 38 

Resp_4 2 3 3 3 3 5 4 5 5 5 3 3 44 

Resp_5 3 3 3 3 4 5 3 3 3 3 4 3 40 

Resp_6 4 4 4 4 4 4 3 4 3 4 4 4 46 

Resp_7 4 4 4 4 5 4 4 4 3 4 4 4 48 

Resp_8 4 3 3 3 3 4 4 3 4 3 3 3 40 

Resp_9 4 4 4 4 4 5 4 4 3 4 4 4 48 

Resp_10 3 3 3 3 3 3 3 4 3 3 3 3 37 

Resp_11 5 3 5 3 3 4 4 5 5 5 3 5 50 

Resp_12 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_13 5 4 4 4 4 4 4 5 4 3 4 4 49 

Resp_14 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_15 4 3 3 5 5 4 3 3 4 3 3 5 45 

Resp_16 4 5 5 5 5 5 5 5 5 5 5 5 59 

Resp_17 2 2 2 2 2 2 3 3 2 3 2 5 30 

Resp_18 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_19 4 3 3 3 3 5 4 3 4 3 3 3 41 

Resp_20 5 4 5 4 4 5 5 4 5 1 4 5 51 

Resp_21 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_22 3 3 1 2 4 5 5 2 5 2 3 1 36 

Resp_23 3 3 3 3 5 3 4 4 3 3 3 3 40 

Resp_24 5 3 5 3 3 5 5 5 5 5 4 5 53 

Resp_25 3 3 3 3 3 3 3 3 3 3 3 3 36 



Resp_26 4 3 3 3 3 3 4 4 4 4 4 3 42 

Resp_27 4 4 4 4 4 4 4 2 4 4 4 4 46 

Resp_28 5 2 2 5 4 5 3 5 5 5 2 2 45 

Resp_29 4 3 3 3 3 5 3 3 5 3 3 3 41 

Resp_30 3 3 3 3 3 4 5 5 5 5 4 3 46 

Resp_31 4 2 2 5 2 5 3 3 3 3 2 2 36 

Resp_32 5 3 3 3 3 4 5 4 4 4 3 3 44 

Resp_33 4 4 4 4 4 5 5 5 4 5 4 4 52 

Resp_34 4 4 4 3 4 4 4 4 3 4 4 4 46 

Resp_35 3 3 3 3 3 3 3 3 3 3 4 3 37 

Resp_36 4 4 4 4 4 5 4 3 4 5 4 4 49 

Resp_37 4 4 4 4 4 4 4 4 4 4 3 4 47 

Resp_38 4 2 5 4 3 5 5 4 5 5 3 5 50 

Resp_39 3 1 2 4 2 4 2 4 5 4 4 2 37 

Resp_40 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_41 4 2 2 2 5 4 5 4 4 4 4 2 42 

Resp_42 4 4 3 4 4 4 4 4 4 4 4 3 46 

Resp_43 4 4 2 3 2 5 5 5 5 5 4 2 46 

Resp_44 5 2 5 2 4 5 5 5 5 5 2 5 50 

Resp_45 5 4 4 4 4 4 4 4 5 4 4 4 50 

Resp_46 4 3 4 5 3 3 4 4 4 4 3 4 45 

Resp_47 3 3 3 3 3 5 5 3 3 3 3 3 40 

Resp_48 4 4 4 4 4 4 4 4 4 4 3 4 47 

Resp_49 4 4 4 4 4 4 4 3 4 4 4 4 47 

Resp_50 4 3 4 5 2 3 5 2 4 2 4 4 42 

Resp_51 3 3 3 3 5 3 4 4 3 4 3 3 41 

Resp_52 5 3 3 4 3 3 3 5 3 5 3 3 43 

Resp_53 4 5 5 5 5 5 5 4 5 4 5 5 57 

Resp_54 5 2 4 4 2 4 5 5 5 5 5 3 49 



Resp_55 2 5 5 5 4 5 5 4 5 4 5 3 52 

Resp_56 3 3 3 3 3 5 4 3 3 3 3 3 39 

Resp_57 3 3 3 3 3 3 3 3 3 3 3 3 36 

Resp_58 5 5 3 4 5 5 5 5 5 5 4 3 54 

Resp_59 4 4 5 3 5 4 3 4 4 4 4 5 49 

Resp_60 4 4 4 4 3 4 5 3 4 4 3 4 46 

Resp_61 5 4 4 4 4 4 4 5 4 5 3 4 50 

Resp_62 4 4 4 4 4 5 5 5 5 5 4 4 53 

Resp_63 3 3 3 3 3 3 3 3 3 3 3 3 36 

Resp_64 4 4 4 5 4 4 4 3 4 4 4 4 48 

Resp_65 4 3 3 5 3 3 5 3 3 3 5 3 43 

Resp_66 3 3 3 3 3 3 3 3 3 3 3 3 36 

Resp_67 4 4 4 4 4 4 3 4 5 4 4 4 48 

Resp_68 4 5 5 5 5 4 4 4 4 3 5 5 53 

Resp_69 5 5 5 5 3 5 5 5 5 5 5 5 58 

Resp_70 5 5 5 5 4 4 3 3 5 5 5 5 54 

Resp_71 4 4 4 4 4 4 5 4 4 4 4 4 49 

Resp_72 3 5 5 5 5 4 5 3 5 3 5 4 52 

Resp_73 2 4 4 4 4 4 4 4 4 4 4 4 46 

Resp_74 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_75 5 4 3 4 4 4 4 4 4 4 4 3 47 

Resp_76 5 3 5 4 4 5 5 5 4 5 3 5 53 

Resp_77 4 5 5 5 5 4 5 5 4 5 5 5 57 

Resp_78 5 5 3 5 5 5 5 5 5 5 5 3 56 

Resp_79 4 4 4 4 4 4 5 5 4 5 4 4 51 

Resp_80 5 4 4 4 4 5 5 5 5 5 4 4 54 

Resp_81 4 4 3 4 4 4 4 5 4 4 4 3 47 

Resp_82 5 5 3 5 2 5 5 5 4 3 5 3 50 

Resp_83 5 4 5 5 5 5 5 5 5 5 5 5 59 



Resp_84 5 4 4 4 4 5 5 5 5 5 4 4 54 

Resp_85 4 4 4 4 3 4 5 4 5 4 4 4 49 

Resp_86 5 3 5 3 4 5 5 3 5 5 4 5 52 

Resp_87 4 3 4 4 4 4 4 4 4 4 4 4 47 

Resp_88 2 3 3 3 3 4 3 5 3 5 3 3 40 

Resp_89 5 4 4 4 4 5 5 4 5 5 4 4 53 

Resp_90 4 4 4 4 4 4 5 4 4 4 4 4 49 

Resp_91 4 4 4 4 4 3 4 4 2 4 4 4 45 

Resp_92 5 5 5 5 5 5 5 2 5 2 5 5 54 

Resp_93 4 4 4 4 4 4 4 4 5 4 4 4 49 

Resp_94 4 4 4 4 4 5 5 4 5 3 4 4 50 

Resp_95 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_96 2 4 4 4 4 4 5 4 3 4 4 4 46 

Resp_97 5 5 5 5 5 3 4 5 5 5 5 4 56 

Resp_98 4 3 4 4 4 4 4 4 4 4 4 4 47 

Resp_99 4 4 4 4 4 4 5 4 4 4 4 4 49 

Resp_100 3 3 4 3 3 4 3 3 5 3 3 4 41 

Resp_101 4 4 4 4 5 4 4 4 4 4 3 4 48 

Resp_102 5 3 3 3 3 3 3 3 4 3 3 3 39 

Resp_103 5 5 5 5 5 3 5 4 5 5 5 5 57 

Resp_104 5 5 5 4 5 5 5 5 5 5 3 5 57 

Resp_105 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_106 5 4 4 4 5 5 5 5 5 5 4 4 55 

Resp_107 5 4 4 4 4 3 5 3 4 3 4 4 47 

Resp_108 3 3 3 3 3 4 3 4 5 3 3 3 40 

Resp_109 2 3 4 4 4 4 4 4 5 4 3 4 45 

Resp_110 4 4 4 4 3 5 5 4 4 4 4 4 49 

 

  



Lampiran 6. Hasil Olah Data SPSS 

Uji Validitas Perceived Quality 

Correlations 

 X1.1 X1.
2 

X1.
3 

X1.
4 

X1.
5 

X1.
6 

X1.
7 

X1.
8 

X1.
9 

X1.1
0 

X1.1
1 

X1.1
2 

X1.1
3 

X1.1
4 

TOTAL_PERCEI
VED QUALITY 

X1.1 

Pearson 
Correlation 

1 
,33
6** 

,59
1** 

,57
6** 

,45
0** 

,54
1** 

,43
4** 

,40
0** 

,51
3** 

,513
** 

,498
** 

,441
** 

,476
** 

,386
** 

,654** 

Sig. (2-tailed) 
 ,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.2 

Pearson 
Correlation 

,336** 1 
,41
3** 

,45
2** 

,59
9** 

,45
2** 

,53
9** 

,51
9** 

,43
3** 

,337
** 

,603
** 

,384
** 

,538
** 

,603
** 

,665** 

Sig. (2-tailed) ,000 
 ,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.3 

Pearson 
Correlation 

,591** 
,41
3** 

1 
,68
7** 

,53
9** 

,56
8** 

,54
8** 

,58
8** 

,70
3** 

,625
** 

,607
** 

,450
** 

,660
** 

,542
** 

,780** 

Sig. (2-tailed) ,000 
,00

0 
 ,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 ,000 ,000 



N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.4 

Pearson 
Correlation 

,576** 
,45
2** 

,68
7** 

1 
,57
2** 

,50
3** 

,51
1** 

,52
8** 

,65
5** 

,684
** 

,654
** 

,474
** 

,656
** 

,582
** 

,783** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 

 ,00
0 

,00
0 

,00
0 

,00
0 

,00
0 

,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.5 

Pearson 
Correlation 

,450** 
,59
9** 

,53
9** 

,57
2** 

1 
,57
4** 

,61
8** 

,64
1** 

,70
3** 

,541
** 

,772
** 

,559
** 

,745
** 

,896
** 

,852** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
 ,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.6 

Pearson 
Correlation 

,541** 
,45
2** 

,56
8** 

,50
3** 

,57
4** 

1 
,47
8** 

,44
4** 

,70
0** 

,478
** 

,549
** 

,734
** 

,675
** 

,504
** 

,760** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
 ,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.7 

Pearson 
Correlation 

,434** 
,53
9** 

,54
8** 

,51
1** 

,61
8** 

,47
8** 

1 
,51
2** 

,60
5** 

,461
** 

,591
** 

,439
** 

,661
** 

,567
** 

,734** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 

 ,00
0 

,00
0 

,000 ,000 ,000 ,000 ,000 ,000 



N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.8 

Pearson 
Correlation 

,400** 
,51
9** 

,58
8** 

,52
8** 

,64
1** 

,44
4** 

,51
2** 

1 
,57
0** 

,414
** 

,736
** 

,503
** 

,656
** 

,595
** 

,747** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 

 ,00
0 

,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.9 

Pearson 
Correlation 

,513** 
,43
3** 

,70
3** 

,65
5** 

,70
3** 

,70
0** 

,60
5** 

,57
0** 

1 
,588

** 
,631

** 
,633

** 
,768

** 
,665

** 
,847** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.10 

Pearson 
Correlation 

,513** 
,33
7** 

,62
5** 

,68
4** 

,54
1** 

,47
8** 

,46
1** 

,41
4** 

,58
8** 

1 
,590

** 
,522

** 
,628

** 
,510

** 
,727** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
 

,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.11 

Pearson 
Correlation 

,498** 
,60
3** 

,60
7** 

,65
4** 

,77
2** 

,54
9** 

,59
1** 

,73
6** 

,63
1** 

,590
** 

1 
,555

** 
,721

** 
,774

** 
,857** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 

 
,000 ,000 ,000 ,000 



N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.12 

Pearson 
Correlation 

,441** 
,38
4** 

,45
0** 

,47
4** 

,55
9** 

,73
4** 

,43
9** 

,50
3** 

,63
3** 

,522
** 

,555
** 

1 
,609

** 
,494

** 
,727** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 

 
,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.13 

Pearson 
Correlation 

,476** 
,53
8** 

,66
0** 

,65
6** 

,74
5** 

,67
5** 

,66
1** 

,65
6** 

,76
8** 

,628
** 

,721
** 

,609
** 

1 
,732

** 
,882** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 

 
,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

X1.14 

Pearson 
Correlation 

,386** 
,60
3** 

,54
2** 

,58
2** 

,89
6** 

,50
4** 

,56
7** 

,59
5** 

,66
5** 

,510
** 

,774
** 

,494
** 

,732
** 

1 ,819** 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 

 
,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

TOTAL_
PERCEI
VED 
QUALIT
Y 

Pearson 
Correlation 

,654** 
,66
5** 

,78
0** 

,78
3** 

,85
2** 

,76
0** 

,73
4** 

,74
7** 

,84
7** 

,727
** 

,857
** 

,727
** 

,882
** 

,819
** 

1 

Sig. (2-tailed) ,000 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,00

0 
,000 ,000 ,000 ,000 ,000 

 



N 110 110 110 110 110 110 110 110 110 110 110 110 110 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

  



Uji Validitas Store Location 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 TOTAL_STOREL

OCATION 

X2.1 

Pearson 

Correlation 
1 ,489** ,488** ,244* ,572** ,519** ,467** ,334** ,723** 

Sig. (2-tailed)  ,000 ,000 ,010 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 

X2.2 

Pearson 

Correlation 
,489** 1 ,468** ,253** ,402** ,431** ,388** ,261** ,636** 

Sig. (2-tailed) ,000  ,000 ,008 ,000 ,000 ,000 ,006 ,000 

N 110 110 110 110 110 110 110 110 110 

X2.3 

Pearson 

Correlation 
,488** ,468** 1 ,263** ,578** ,496** ,666** ,516** ,786** 

Sig. (2-tailed) ,000 ,000  ,006 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 

X2.4 

Pearson 

Correlation 
,244* ,253** ,263** 1 ,379** ,277** ,475** ,272** ,552** 

Sig. (2-tailed) ,010 ,008 ,006  ,000 ,003 ,000 ,004 ,000 

N 110 110 110 110 110 110 110 110 110 

X2.5 

Pearson 

Correlation 
,572** ,402** ,578** ,379** 1 ,595** ,519** ,495** ,796** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 

X2.6 

Pearson 

Correlation 
,519** ,431** ,496** ,277** ,595** 1 ,434** ,510** ,755** 

Sig. (2-tailed) ,000 ,000 ,000 ,003 ,000  ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 



X2.7 

Pearson 

Correlation 
,467** ,388** ,666** ,475** ,519** ,434** 1 ,498** ,779** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 110 110 110 110 110 110 110 110 110 

X2.8 

Pearson 

Correlation 
,334** ,261** ,516** ,272** ,495** ,510** ,498** 1 ,679** 

Sig. (2-tailed) ,000 ,006 ,000 ,004 ,000 ,000 ,000  ,000 

N 110 110 110 110 110 110 110 110 110 

TOTAL_STO

RELOCATIO

N 

Pearson 

Correlation 
,723** ,636** ,786** ,552** ,796** ,755** ,779** ,679** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 110 110 110 110 110 110 110 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 

 



Uji Validitas Minat Beli  

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Y.11 Y.12 TOTAL_MI
NAT BELI 

Y.1 

Pearson 
Correlation 

1 ,338** ,367** ,367** ,266** ,280** ,366** ,330** ,426** ,336** ,337** ,340** ,602** 

Sig. (2-tailed)  ,000 ,000 ,000 ,005 ,003 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.2 

Pearson 
Correlation 

,338** 1 ,613** ,637** ,629** ,288** ,452** ,281** ,309** ,258** ,687** ,514** ,764** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,002 ,000 ,003 ,001 ,007 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 



Y.3 

Pearson 
Correlation 

,367** ,613** 1 ,538** ,525** ,287** ,439** ,311** ,394** ,384** ,498** ,892** ,801** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,002 ,000 ,001 ,000 ,000 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.4 

Pearson 
Correlation 

,367** ,637** ,538** 1 ,426** ,235* ,308** ,238* ,295** ,251** ,586** ,453** ,676** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,014 ,001 ,012 ,002 ,008 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.5 

Pearson 
Correlation 

,266** ,629** ,525** ,426** 1 ,245** ,316** ,264** ,235* ,286** ,404** ,491** ,652** 

Sig. (2-tailed) ,005 ,000 ,000 ,000  ,010 ,001 ,005 ,013 ,002 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.6 

Pearson 
Correlation 

,280** ,288** ,287** ,235* ,245** 1 ,466** ,343** ,538** ,336** ,217* ,200* ,546** 

Sig. (2-tailed) ,003 ,002 ,002 ,014 ,010  ,000 ,000 ,000 ,000 ,023 ,036 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.7 
Pearson 
Correlation 

,366** ,452** ,439** ,308** ,316** ,466** 1 ,334** ,409** ,313** ,459** ,334** ,649** 



Sig. (2-tailed) ,000 ,000 ,000 ,001 ,001 ,000  ,000 ,000 ,001 ,000 ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.8 

Pearson 
Correlation 

,330** ,281** ,311** ,238* ,264** ,343** ,334** 1 ,344** ,731** ,242* ,246** ,590** 

Sig. (2-tailed) ,000 ,003 ,001 ,012 ,005 ,000 ,000  ,000 ,000 ,011 ,010 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.9 

Pearson 
Correlation 

,426** ,309** ,394** ,295** ,235* ,538** ,409** ,344** 1 ,374** ,379** ,267** ,619** 

Sig. (2-tailed) ,000 ,001 ,000 ,002 ,013 ,000 ,000 ,000  ,000 ,000 ,005 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.10 

Pearson 
Correlation 

,336** ,258** ,384** ,251** ,286** ,336** ,313** ,731** ,374** 1 ,244* ,325** ,615** 

Sig. (2-tailed) ,000 ,007 ,000 ,008 ,002 ,000 ,001 ,000 ,000  ,010 ,001 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

Y.11 

Pearson 
Correlation 

,337** ,687** ,498** ,586** ,404** ,217* ,459** ,242* ,379** ,244* 1 ,345** ,679** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,023 ,000 ,011 ,000 ,010  ,000 ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 



 

Y.12 

Pearson 
Correlation 

,340** ,514** ,892** ,453** ,491** ,200* ,334** ,246** ,267** ,325** ,345** 1 ,698** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,036 ,000 ,010 ,005 ,001 ,000  ,000 

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

TOTA
L_MIN
AT 
BELI 

Pearson 
Correlation 

,602** ,764** ,801** ,676** ,652** ,546** ,649** ,590** ,619** ,615** ,679** ,698** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 110 110 110 110 110 110 110 110 110 110 110 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



Uji Reliability Perceived Quality 

Case Processing Summary 

 N % 

Cases 

Valid 110 90,2 

Excludeda 12 9,8 

Total 122 100,0 

a. Listwise deletion based on all variables in the 
procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

N of Items 

,949 14 

 
Item Statistics 

 Mean Std. Deviation N 

X1.1 4,12 ,821 110 
X1.2 4,06 ,870 110 
X1.3 4,05 ,783 110 
X1.4 4,12 ,843 110 
X1.5 4,15 ,897 110 
X1.6 4,00 ,909 110 
X1.7 4,10 ,867 110 
X1.8 3,93 ,864 110 
X1.9 4,10 ,908 110 
X1.10 3,95 ,887 110 
X1.11 4,06 ,901 110 
X1.12 3,99 ,991 110 
X1.13 4,02 ,958 110 
X1.14 4,06 ,901 110 

 

  



Item-Total Statistics 

 Scale Mean 
if Item 

Deleted 

Scale 
Variance if 

Item Deleted 

Corrected Item-
Total 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X1.1 52,58 82,741 ,601 ,948 
X1.2 52,64 82,032 ,609 ,948 
X1.3 52,65 81,274 ,745 ,945 
X1.4 52,58 80,411 ,746 ,944 
X1.5 52,55 78,506 ,823 ,942 
X1.6 52,70 79,937 ,716 ,945 
X1.7 52,60 80,921 ,688 ,946 
X1.8 52,77 80,728 ,703 ,946 
X1.9 52,60 78,426 ,817 ,943 
X1.10 52,75 80,792 ,679 ,946 
X1.11 52,64 78,362 ,828 ,942 
X1.12 52,71 79,529 ,673 ,947 
X1.13 52,68 77,081 ,856 ,941 
X1.14 52,64 79,023 ,784 ,943 

 
Uji Reliability Store Location 

 
Case Processing Summary 

 N % 

Cases 

Valid 110 90,2 

Excludeda 12 9,8 

Total 122 100,0 

a. Listwise deletion based on all variables in the procedure. 

 
Reliability Statistics 

Cronbach's 
Alpha 

N of Items 

,863 8 

 

  



Item Statistics 

 Mean Std. Deviation N 

X2.1 4,00 ,948 110 
X2.2 4,15 ,811 110 
X2.3 3,97 ,953 110 
X2.4 3,97 ,913 110 
X2.5 3,95 ,897 110 
X2.6 3,92 1,006 110 
X2.7 4,05 ,913 110 
X2.8 4,18 ,869 110 

 
Item-Total Statistics 

 Scale Mean 
if Item 

Deleted 

Scale 
Variance if 

Item Deleted 

Corrected Item-
Total 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X2.1 28,18 21,068 ,618 ,845 
X2.2 28,04 22,604 ,529 ,855 
X2.3 28,21 20,424 ,698 ,836 
X2.4 28,21 22,901 ,413 ,868 
X2.5 28,24 20,678 ,719 ,834 
X2.6 28,26 20,416 ,651 ,841 
X2.7 28,14 20,743 ,694 ,837 
X2.8 28,00 21,927 ,572 ,850 

 
Uji Reliability Minat Beli 

 
Case Processing Summary 

 N % 

Cases 

Valid 110 90,2 

Excludeda 12 9,8 

Total 122 100,0 

a. Listwise deletion based on all variables in the 
procedure. 

 

  



Reliability Statistics 

Cronbach's 
Alpha 

N of Items 

,882 12 

 
Item Statistics 

 Mean Std. Deviation N 

Y.1 4,036 ,8771 110 
Y.2 3,709 ,9020 110 
Y.3 3,845 ,9305 110 
Y.4 3,918 ,8365 110 
Y.5 3,845 ,8902 110 
Y.6 4,227 ,7500 110 
Y.7 4,264 ,7977 110 
Y.8 4,045 ,8501 110 
Y.9 4,209 ,8138 110 
Y.10 4,055 ,8968 110 
Y.11 3,836 ,7959 110 
Y.12 3,845 ,9106 110 

 
Item-Total Statistics 

 Scale Mean 
if Item 

Deleted 

Scale 
Variance if 

Item Deleted 

Corrected Item-
Total 

Correlation 

Cronbach's 
Alpha if Item 

Deleted 

Y.1 43,800 39,446 ,509 ,876 
Y.2 44,127 37,305 ,700 ,865 
Y.3 43,991 36,596 ,743 ,862 
Y.4 43,918 38,865 ,600 ,871 
Y.5 43,991 38,761 ,566 ,873 
Y.6 43,609 40,846 ,461 ,878 
Y.7 43,573 39,458 ,572 ,873 
Y.8 43,791 39,763 ,498 ,877 
Y.9 43,627 39,667 ,536 ,875 
Y.10 43,782 39,163 ,522 ,876 
Y.11 44,000 39,138 ,608 ,871 
Y.12 43,991 38,046 ,619 ,870 

 

 



Uji Normalitas  

 
Variables Entered/Removeda 

Model Variables 
Entered 

Variables 
Removed 

Method 

1 

TOTAL_STORE
LOCATION, 
TOTAL_PERCE
IVED QUALITYb 

. Enter 

a. Dependent Variable: TOTAL_MINAT BELI 
b. All requested variables entered. 

 
Model Summaryb 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

1 ,825a ,681 ,675 3,858 

a. Predictors: (Constant), TOTAL_STORELOCATION, 
TOTAL_PERCEIVED QUALITY 
b. Dependent Variable: TOTAL_MINAT BELI 

 
ANOVAa 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 

Regression 3402,456 2 1701,228 114,298 ,000b 

Residual 1592,599 107 14,884   

Total 4995,055 109    
a. Dependent Variable: TOTAL_MINAT BELI 
b. Predictors: (Constant), TOTAL_STORELOCATION, 
TOTAL_PERCEIVED QUALITY 

 



Coefficientsa 

Model Unstandardized Coefficients Standardized Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 12,747 2,368  5,384 ,000 

TOTAL_PERCEIVED QUALITY ,359 ,067 ,510 5,326 ,000 

TOTAL_STORELOCATION ,458 ,124 ,353 3,691 ,000 

a. Dependent Variable: TOTAL_MINAT BELI 

 
Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 34,86 56,19 47,84 5,587 110 
Residual -12,474 10,109 ,000 3,822 110 
Std. Predicted Value -2,322 1,495 ,000 1,000 110 
Std. Residual -3,233 2,620 ,000 ,991 110 

a. Dependent Variable: TOTAL_MINAT BELI 

 

 



 

  

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 
Residual 

N 110 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation 3,82243379 

Most Extreme Differences 
Absolute ,083 
Positive ,083 
Negative -,048 

Kolmogorov-Smirnov Z ,876 
Asymp. Sig. (2-tailed) ,427 

a. Test distribution is Normal. 
b. Calculated from data. 



UJI MULTIKOLINEARITAS 

Variables Entered/Removeda 

Model Variables 
Entered 

Variables 
Removed 

Method 

1 

TOTAL_PERCEI
VED QUALITY, 
TOTAL_STORE
LOCATIONb 

. Enter 

a. Dependent Variable: TOTAL_MINAT BELI 
b. All requested variables entered. 

 
Model Summaryb 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

1 ,825a ,681 ,675 3,858 

a. Predictors: (Constant), TOTAL_PERCEIVED QUALITY, 
TOTAL_STORELOCATION 
b. Dependent Variable: TOTAL_MINAT BELI 

 
ANOVAa 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 

Regression 3402,456 2 1701,228 114,298 ,000b 

Residual 1592,599 107 14,884   

Total 4995,055 109    
a. Dependent Variable: TOTAL_MINAT BELI 
b. Predictors: (Constant), TOTAL_PERCEIVED QUALITY, 
TOTAL_STORELOCATION 

 

 



Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 12,747 2,368  5,384 ,000   
TOTAL_STORELOCATION ,458 ,124 ,353 3,691 ,000 ,325 3,076 

TOTAL_PERCEIVED 
QUALITY 

,359 ,067 ,510 5,326 ,000 ,325 3,076 

a. Dependent Variable: TOTAL_MINAT BELI 

 
Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition 
Index 

Variance Proportions 

(Constant) TOTAL_STORELOCATION TOTAL_PERCEIVED 
QUALITY 

1 

1 2,979 1,000 ,00 ,00 ,00 

2 ,016 13,523 ,99 ,07 ,11 

3 ,005 25,100 ,01 ,93 ,89 

a. Dependent Variable: TOTAL_MINAT BELI 

 

 



Residuals Statisticsa 

 Minimum Maximum Mean Std. 
Deviation 

N 

Predicted Value 34,86 56,19 47,84 5,587 110 
Residual -12,474 10,109 ,000 3,822 110 
Std. Predicted 
Value 

-2,322 1,495 ,000 1,000 110 

Std. Residual -3,233 2,620 ,000 ,991 110 

a. Dependent Variable: TOTAL_MINAT BELI 

 

  



UJI HETEROSKEDASTISITAS 

Variables Entered/Removeda 

Model Variables 
Entered 

Variables 
Removed 

Method 

1 

TOTAL_PERCEI
VED QUALITY, 
TOTAL_STORE
LOCATIONb 

. Enter 

a. Dependent Variable: TOTAL_MINAT BELI 
b. All requested variables entered. 

 
Model Summaryb 

Model R R 
Square 

Adjusted R 
Square 

Std. Error of the 
Estimate 

Durbin-
Watson 

1 ,825a ,681 ,675 3,858 2,009 

a. Predictors: (Constant), TOTAL_PERCEIVED QUALITY, 
TOTAL_STORELOCATION 
b. Dependent Variable: TOTAL_MINAT BELI 

 
ANOVAa 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 

Regression 3402,456 2 1701,228 114,298 ,000b 

Residual 1592,599 107 14,884   

Total 4995,055 109    
a. Dependent Variable: TOTAL_MINAT BELI 
b. Predictors: (Constant), TOTAL_PERCEIVED QUALITY, 
TOTAL_STORELOCATION 



Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 12,747 2,368  5,384 ,000   
TOTAL_STORELOCATION ,458 ,124 ,353 3,691 ,000 ,325 3,076 

TOTAL_PERCEIVED 
QUALITY 

,359 ,067 ,510 5,326 ,000 ,325 3,076 

a. Dependent Variable: TOTAL_MINAT BELI 

 
Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition 
Index 

Variance Proportions 

(Constant) TOTAL_STORELOCATION TOTAL_PERCEIVED 
QUALITY 

1 

1 2,979 1,000 ,00 ,00 ,00 

2 ,016 13,523 ,99 ,07 ,11 

3 ,005 25,100 ,01 ,93 ,89 

a. Dependent Variable: TOTAL_MINAT BELI 

 

 



Residuals Statisticsa 

 Minimum Maximum Mean Std. 
Deviation 

N 

Predicted Value 34,86 56,19 47,84 5,587 110 
Std. Predicted Value -2,322 1,495 ,000 1,000 110 
Standard Error of 
Predicted Value 

,369 1,131 ,607 ,194 110 

Adjusted Predicted 
Value 

34,49 56,35 47,85 5,588 110 

Residual -12,474 10,109 ,000 3,822 110 
Std. Residual -3,233 2,620 ,000 ,991 110 
Stud. Residual -3,357 2,663 -,001 1,010 110 
Deleted Residual -13,451 10,440 -,011 3,971 110 
Stud. Deleted 
Residual 

-3,533 2,743 -,002 1,023 110 

Mahal. Distance ,007 8,377 1,982 1,948 110 
Cook's Distance ,000 ,294 ,013 ,033 110 
Centered Leverage 
Value 

,000 ,077 ,018 ,018 110 

a. Dependent Variable: TOTAL_MINAT BELI 

 

 

 

 

 

 

 

 

 

 

 

 



UJI AUTOKORELASI 

 
Variables Entered/Removeda 

Model Variables 
Entered 

Variables 
Removed 

Method 

1 

TOTAL_PERCEI
VED QUALITY, 
TOTAL_STORE
LOCATIONb 

. Enter 

a. Dependent Variable: TOTAL_MINAT BELI 
b. All requested variables entered. 

 
Model Summaryb 

Model R R 
Square 

Adjusted R 
Square 

Std. Error of the 
Estimate 

Durbin-
Watson 

1 ,825a ,681 ,675 3,858 2,009 

a. Predictors: (Constant), TOTAL_PERCEIVED QUALITY, 
TOTAL_STORELOCATION 
b. Dependent Variable: TOTAL_MINAT BELI 

 
ANOVAa 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 

Regression 3402,456 2 1701,228 114,298 ,000b 

Residual 1592,599 107 14,884   

Total 4995,055 109    
a. Dependent Variable: TOTAL_MINAT BELI 
b. Predictors: (Constant), TOTAL_PERCEIVED QUALITY, 
TOTAL_STORELOCATION 

 

 

 



 

 
Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition 
Index 

Variance Proportions 

(Constant) TOTAL_STORELOCATION TOTAL_PERCEIVED 
QUALITY 

1 

1 2,979 1,000 ,00 ,00 ,00 

2 ,016 13,523 ,99 ,07 ,11 

3 ,005 25,100 ,01 ,93 ,89 

a. Dependent Variable: TOTAL_MINAT BELI 

Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 12,747 2,368  5,384 ,000   
TOTAL_STORELOCATION ,458 ,124 ,353 3,691 ,000 ,325 3,076 

TOTAL_PERCEIVED 
QUALITY 

,359 ,067 ,510 5,326 ,000 ,325 3,076 

a. Dependent Variable: TOTAL_MINAT BELI 



Residuals Statisticsa 

 Minimum Maximum Mean Std. 
Deviation 

N 

Predicted Value 34,86 56,19 47,84 5,587 110 
Residual -12,474 10,109 ,000 3,822 110 
Std. Predicted 
Value 

-2,322 1,495 ,000 1,000 110 

Std. Residual -3,233 2,620 ,000 ,991 110 

a. Dependent Variable: TOTAL_MINAT BELI 
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