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LAMPIRAN – LAMPIRAN  

 

Lampiran 1 : Berita Acara Bimbingan Skripsi 

 

 

 

 

 

 

Lampiran 2 : Surat Balasan Penelitian 

 

 

  



 
 

 
 

  



 
 

 
 

 

Lampiran 2 Lembar Persetujuan Skripsi 

 



 
 

 
 

 

Lampiran 3 Berita Acara Bimbingan Revisi Skripsi 

 

 
 

 



 
 

 
 

Lampiran 4 : Surat Keterangan Izin Penelitian 

 

 

Pengaruh Food Quality dan Price Terhadap Customer Satisfaction Flower Catering Gresik 

Demikian atas perkenan serta kebijaksanaan Bapak/Ibu kami sampaikan terima kasih 



 
 

 
 

Lampiran 5 Surat Balasan Izin Penelitian 

 

 



 
 

 
 

Lampiran 6 Daftar Hadir Ujian Proposal 

 



 
 

 
 

 



 
 

 
 

Lampiran 7  Kuesioner Penelitian 

 

 

 

DAFTAR KUESIONER 

PENGARUH FOOD QUALITY DAN PRICE TERHADAP 

CUSTOMER SATISFACTION DI FLOWER CATERING 

 

 

 

 

Petunjuk Pengisian : 

1. Jawablah pertanyaan ini dengan jujur dan benar 

2. Bacalah terlebih dahulu pertanyaan dengan cermat 

sebelum anda memulai untuk menjawabnya. 

3. Pilihlah salah satu jawaban yang tersedia dengan 

memberi tanda (√) pada salah satu jawaban yang 

anda anggap paling benar. 

Berilah tanda (√) pada kolom yang paling sesuai dengan 

pilihan Anda Setiap responden dihaapkan memilih hanya 1 

jawaban. 

Nama   : 

Usia   : ……Tahun 

Jenis Kelamin  : □ laki-laki  □ Perempuan 

 

 

 

 



 
 

 
 

Keteragan Skor Penilaian : 

5 : Sangat Setuju   

4 : Setuju 

3 : Netral 

2 : Tidak Setuju 

1 : Sangat Tidak Setuju  

 

1. Food Quality 

No Pernyataan SS S      RG TS STS 

 Kualitas dalam hal rasa      

1 Kualitas rasa yang enak      

2 Porsi makanan yang sesuai 

dengan keinginan 

     

3 Variansi jenis makanan yang 

bermacam-macam 

     

4 Cita rasa yang khas dari flower 

catering 

     

5 Higenitas makanan yang selalu 

dijaga 

     

9 Inovasi jenis makanan baru      

 

2. Price 
No Pernyataan SS S RG TS STS 

1 Harga yang ditawarkan 

terjangkau 

     

2 Flower Catering memberikan 

diskon pada setiap pembelian 

     

3 Harga yang diberlakukan di 

flower catering sesuai dengan 

porsi dan cita rasa yang 

     



 
 

 
 

disajikan 

4 Harga yang diberlakukan 

flower catering sesuai 

pelayanan yang di berikan 

     

5 Jika ada tambahan 

nilai/manfaat menu yang saya 

pilih saya bersedia membayar 

lebih 

     

6 Nilai/ manfaat pada 

pelayanan yang diberikan 

sesuai dengan harga yang 

diberlakukan 

     

7 Manfaat yang didapat sesuai 

dari apa yang telah 

dibayarakan 

     

8 Manfaat yang didapat 

melebihi dari apa yang telah 

dibayarkan 

     

 

 

 

3. Customer Satisfaction 
No Pernyataan SS S RG TS STS 

1 Konsumen merasa puas 

dan bersedia untuk 

memesan di flower 

catering 

     

2 Konsumen berminat      



 
 

 
 

untuk melakukan 

pembelian ulang di 

flower catering 

3 Konsumen berminat 

untuk merekomendasikan 

flower catering ini kepada 

orang lain 

     

4 Konsumen berminat 

datang kembali dengan 

membawa teman 

     

5 Secara keseluruhan 

kualitas layanan, produk, 

dan harga di flower 

catering sesuai dengan 

harapan 

     

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Lampiran 8  Tabulasi Data 

 

NO FOOD QUALITY 

X1.1_1 X1.1_2 X1.2_1 X1.2_2 X1.3_1 X1.3_2 X1.4_1 X1.4_2 X1.5_1 X1.5_2 X1.6_1 X1.6_2 TOTAL 
Resp_1 3 4 3 4 3 4 4 3 4 3 4 3 42 
Resp_2 2 4 5 4 1 1 2 2 4 5 4 1 35 
Resp_3 5 4 5 4 5 4 5 5 4 5 4 5 55 
Resp_4 5 4 5 3 4 4 4 5 4 5 3 4 50 
Resp_5 4 4 5 5 4 4 4 5 4 5 5 4 53 
Resp_6 4 4 5 3 4 5 5 5 4 5 3 4 51 
Resp_7 5 4 5 4 3 5 4 5 4 5 4 3 51 
Resp_8 5 4 5 3 4 4 4 5 4 5 3 4 50 
Resp_9 5 3 4 3 4 3 5 3 3 4 3 4 44 

Resp_10 4 4 5 4 4 4 3 4 4 5 4 4 49 
Resp_11 4 4 4 4 3 3 4 4 4 4 4 3 45 
Resp_12 5 4 4 4 2 5 5 3 4 4 4 2 46 
Resp_13 4 4 4 4 3 4 4 4 4 4 4 3 46 
Resp_14 4 4 4 5 5 4 4 5 4 4 5 5 53 
Resp_15 5 4 4 3 4 5 5 4 4 4 3 4 49 



 
 

 
 

Resp_16 5 4 4 4 4 4 5 4 4 4 4 4 50 
Resp_17 5 4 5 3 4 4 4 5 4 5 3 4 50 
Resp_18 5 5 4 4 4 4 5 5 5 4 4 4 53 

Resp_19 2 3 2 2 4 4 4 3 3 2 2 4 35 

Resp_20 4 5 5 4 3 4 4 4 5 5 4 3 50 

Resp_21 5 4 5 4 3 5 4 5 4 5 4 3 51 

Resp_22 5 4 5 3 4 4 4 5 4 5 3 4 50 

Resp_23 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_24 4 3 4 4 4 5 4 5 3 4 4 4 48 

Resp_25 4 4 3 4 4 4 3 3 4 3 4 4 44 

Resp_26 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_27 5 5 5 5 4 5 4 4 5 5 5 4 56 

Resp_28 4 3 4 4 5 3 2 3 3 4 4 5 44 

Resp_29 4 3 4 3 4 4 3 3 3 4 3 4 42 

Resp_30 3 4 5 5 3 5 4 5 4 5 5 3 51 

Resp_31 5 4 4 4 5 4 4 5 4 4 4 5 52 

Resp_32 4 3 3 3 4 3 4 4 3 3 3 4 41 

Resp_33 5 3 5 4 3 5 5 5 3 5 4 3 50 

Resp_34 3 2 3 3 2 2 2 2 2 3 3 2 29 

Resp_35 5 3 5 5 3 3 1 3 3 5 5 3 44 



 
 

 
 

Resp_36 5 4 5 4 3 5 4 5 4 5 4 3 51 

Resp_37 4 3 4 4 3 4 4 4 3 4 4 3 44 

Resp_38 5 3 2 2 4 5 5 4 3 2 2 4 41 

Resp_39 5 4 5 3 4 4 4 5 4 5 3 4 50 

Resp_40 3 4 4 4 3 3 3 3 4 4 4 3 42 

Resp_41 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_42 5 5 5 4 5 4 5 5 5 5 4 5 57 

Resp_43 4 3 4 3 3 4 4 4 3 4 3 3 42 

Resp_44 4 3 4 4 4 5 4 5 3 4 4 4 48 

Resp_45 5 4 3 3 4 5 5 5 4 3 3 4 48 

Resp_46 5 4 5 4 3 5 4 5 4 5 4 3 51 

Resp_47 5 1 3 3 3 5 5 4 1 3 3 3 39 

Resp_48 5 4 5 3 4 4 4 5 4 5 3 4 50 

Resp_49 4 3 4 4 3 4 4 4 3 4 4 3 44 

Resp_50 4 3 3 3 3 4 4 4 3 3 3 3 40 

Resp_51 4 4 4 4 4 4 4 3 4 4 4 4 47 

Resp_52 5 5 5 5 5 4 5 5 5 5 5 5 59 

Resp_53 5 3 4 4 5 5 5 5 3 4 4 5 52 

Resp_54 4 4 5 4 4 5 4 4 4 5 4 4 51 

Resp_55 5 4 5 3 4 4 4 5 4 5 3 4 50 



 
 

 
 

Resp_56 5 3 5 5 3 4 4 3 3 5 5 3 48 

Resp_57 5 4 5 5 4 5 5 5 4 5 5 4 56 

Resp_58 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_59 2 1 1 1 1 1 2 2 1 1 1 1 15 

Resp_60 5 3 5 4 5 3 4 2 3 5 4 5 48 

Resp_61 5 1 3 3 3 5 5 3 1 3 3 3 38 

Resp_62 4 3 4 4 3 3 4 3 3 4 4 3 42 

Resp_63 5 5 3 3 4 5 5 5 5 3 3 4 50 

Resp_64 5 4 4 4 4 5 5 4 4 4 4 4 51 

Resp_65 4 3 5 5 4 4 4 4 3 5 5 4 50 

Resp_66 5 3 5 3 5 5 5 3 3 5 3 5 50 

Resp_67 2 2 2 2 2 2 2 2 2 2 2 2 24 

Resp_68 5 3 4 4 2 2 5 3 3 4 4 2 41 

Resp_69 5 5 5 5 4 4 4 4 5 5 5 4 55 

Resp_70 5 5 5 4 4 4 4 3 5 5 4 4 52 

Resp_71 4 4 4 5 4 5 4 3 4 4 5 4 50 

Resp_72 3 1 2 2 2 1 1 1 1 2 2 2 20 

Resp_73 5 2 4 3 2 4 2 4 2 4 3 2 37 

Resp_74 5 4 5 5 4 5 5 5 4 5 5 4 56 

Resp_75 4 4 3 3 2 2 4 3 4 3 3 2 37 



 
 

 
 

Resp_76 2 3 2 4 2 4 4 4 3 2 4 2 36 

Resp_77 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_78 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_79 3 2 4 3 2 4 4 2 2 4 3 2 35 

Resp_80 3 3 3 4 3 3 3 3 3 3 4 3 38 

Resp_81 2 2 2 3 2 3 2 3 2 2 3 2 28 

Resp_82 3 3 4 3 4 4 4 3 3 4 3 4 42 

Resp_83 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_84 5 4 5 3 4 4 4 5 4 5 3 4 50 

Resp_85 5 5 4 4 3 5 5 5 5 4 4 3 52 

Resp_86 5 4 4 5 5 5 4 4 4 4 5 5 54 

Resp_87 5 2 5 3 5 4 3 4 2 5 3 5 46 

Resp_88 4 4 2 2 2 4 4 3 4 2 2 2 35 

Resp_89 5 4 5 5 4 5 5 5 4 5 5 4 56 

Resp_90 5 4 5 5 4 5 5 5 4 5 5 4 56 

Resp_91 5 3 4 4 1 4 4 3 3 4 4 1 40 

Resp_92 5 4 4 4 4 4 4 4 4 4 4 4 49 

Resp_93 5 5 5 5 4 5 5 5 5 5 5 4 58 

Resp_94 5 3 5 5 4 5 4 4 3 5 5 4 52 

Resp_95 5 5 5 3 5 5 5 5 5 5 3 5 56 



 
 

 
 

Resp_96 5 3 4 4 4 5 3 4 3 4 4 4 47 

Resp_97 5 5 5 5 5 5 5 5 5 5 5 5 60 

Resp_98 5 2 3 3 4 5 5 5 2 3 3 4 44 

Resp_99 5 3 4 5 5 4 5 3 3 4 5 5 51 

Resp_100 5 4 4 4 4 4 4 4 4 4 4 4 49 

Resp_101 5 5 4 3 2 5 5 2 5 4 3 2 45 

Resp_102 5 5 4 4 2 5 5 5 5 4 4 2 50 

Resp_103 4 3 4 4 3 3 4 4 3 4 4 3 43 

Resp_104 5 4 5 3 4 4 4 5 4 5 3 4 50 

Resp_105 5 4 4 4 3 5 4 4 4 4 4 3 48 

 

PRICE 

X2.1_1 X2.1_2 X2.2_1 X2.2_2 X2.3_1 X2.3_2 X2.4_1 X2.4_2 TOTAL_X2 

3 4 3 1 4 5 3 5 28 

4 5 3 3 4 4 5 5 33 

5 4 4 5 5 5 4 5 37 

2 2 3 3 2 3 4 4 23 

5 5 5 5 5 5 5 5 40 

4 4 2 2 3 4 4 5 28 

3 3 4 2 5 3 4 3 27 



 
 

 
 

2 2 3 3 2 3 4 4 23 

4 5 4 5 4 4 5 4 35 

4 3 4 4 3 4 4 5 31 

5 4 4 3 4 5 4 4 33 

5 5 5 4 3 3 4 4 33 

3 3 3 3 3 4 4 3 26 

4 5 5 4 4 3 5 4 34 

3 4 3 4 4 4 4 4 30 

3 3 4 4 4 4 4 4 30 

2 2 3 3 2 3 4 4 23 

4 4 3 5 4 4 4 5 33 

3 3 3 3 4 4 3 3 26 

5 4 4 5 4 4 5 3 34 

3 3 4 2 5 3 4 3 27 

2 2 3 3 2 3 4 4 23 

4 4 4 4 4 4 4 4 32 

2 3 2 2 3 2 3 2 19 

3 3 3 3 4 3 3 4 26 

4 5 4 4 4 4 4 5 34 



 
 

 
 

5 5 4 4 5 5 4 5 37 

4 3 5 2 4 5 4 3 30 

5 4 4 4 4 5 5 4 35 

5 3 4 2 3 5 5 4 31 

4 5 4 5 4 5 4 5 36 

4 3 3 3 3 5 3 4 28 

5 5 5 5 4 5 4 5 38 

3 3 2 2 3 5 4 2 24 

5 5 3 3 3 5 4 3 31 

3 3 4 2 5 3 4 3 27 

4 4 4 3 4 4 4 4 31 

3 3 2 2 4 5 5 4 28 

2 2 3 3 2 3 4 4 23 

4 4 4 3 4 4 4 4 31 

4 4 4 4 4 4 4 4 32 

5 5 5 5 3 4 5 5 37 

3 3 3 3 4 4 4 4 28 

2 3 2 2 3 2 3 2 19 

4 4 4 4 4 4 4 4 32 



 
 

 
 

3 3 4 2 5 3 4 3 27 

5 5 5 5 5 5 5 5 40 

2 2 3 3 2 3 4 4 23 

4 4 2 2 3 4 4 4 27 

4 4 4 3 3 3 3 3 27 

3 3 4 4 3 3 3 3 26 

4 4 4 4 5 4 5 5 35 

5 4 4 4 5 5 4 5 36 

5 5 4 4 3 5 4 4 34 

2 2 3 3 2 3 4 4 23 

5 5 3 3 3 5 5 5 34 

5 5 5 5 3 5 4 5 37 

5 5 5 5 5 5 5 5 40 

2 2 2 2 2 2 2 2 16 

4 4 4 4 4 4 3 4 31 

4 3 5 5 4 5 5 5 36 

4 4 4 4 4 4 4 4 32 

5 5 4 4 5 5 4 5 37 

4 4 4 4 5 5 5 5 36 



 
 

 
 

4 4 4 4 4 4 4 5 33 

5 5 5 5 2 5 4 4 35 

2 2 2 2 2 2 2 2 16 

4 4 4 3 4 4 4 4 31 

5 5 5 5 5 5 5 5 40 

5 5 4 4 4 5 5 5 37 

5 5 4 4 2 4 4 4 32 

3 3 1 1 1 3 3 1 16 

5 3 3 2 5 3 4 3 28 

5 5 4 5 5 5 5 5 39 

4 4 4 4 4 4 4 4 32 

4 4 2 4 4 2 4 2 26 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

3 2 2 2 2 4 3 4 22 

5 4 4 2 4 4 4 4 31 

3 3 3 3 3 2 3 3 23 

3 3 3 3 3 3 3 2 23 

5 5 5 5 5 5 5 5 40 



 
 

 
 

2 2 3 3 2 3 4 4 23 

4 4 3 3 4 5 5 5 33 

4 4 4 4 5 5 4 3 33 

5 3 5 3 3 5 2 3 29 

2 2 2 3 2 5 5 3 24 

4 5 4 5 5 4 5 4 36 

5 4 5 5 5 5 4 4 37 

3 3 3 3 4 4 4 4 28 

4 4 4 3 3 4 4 4 30 

5 5 4 4 4 4 4 4 34 

5 5 5 5 5 5 5 5 40 

5 5 5 4 5 4 5 5 38 

4 4 4 4 5 5 3 3 32 

5 5 5 5 5 5 5 5 40 

3 4 4 3 3 5 5 5 32 

3 4 4 3 4 4 3 3 28 

4 4 4 4 4 4 4 4 32 

4 4 2 2 1 4 4 4 25 

5 5 5 5 4 5 5 4 38 



 
 

 
 

5 5 5 5 5 5 5 4 39 

2 2 3 3 2 3 4 4 23 

4 4 4 4 5 5 5 4 35 

 

CUSTOMER SATISFACTION 

Y.1_1 Y.1_2 Y.2_1 Y.2_2 Y.3_1 Y.3_2 Y.4_1 Y.4_2 Y.5_1 Y.5_2 TOTAL_Y 

3 4 5 3 2 3 4 3 4 3 34 

4 4 4 3 3 3 3 3 3 3 33 

4 1 4 5 3 4 5 3 5 3 37 

3 4 3 5 3 4 3 5 3 5 38 

4 4 4 5 5 4 5 5 5 5 46 

3 2 3 5 2 3 5 2 5 2 32 

5 3 5 4 3 4 5 3 5 3 40 

3 4 3 5 3 4 3 5 3 5 38 

2 4 2 4 3 4 4 4 4 4 35 

4 4 4 3 5 4 3 5 3 5 40 

3 4 3 4 4 4 4 4 4 4 38 

3 3 3 2 2 2 2 2 2 2 23 

4 4 4 4 3 3 4 3 4 3 36 



 
 

 
 

2 2 2 4 4 5 4 4 4 4 35 

4 2 4 2 3 4 2 3 2 3 29 

2 2 2 2 3 3 2 3 2 3 24 

3 4 3 5 3 4 3 5 3 5 38 

3 3 3 4 4 5 4 4 4 4 38 

4 3 4 2 2 4 2 2 2 2 27 

3 3 3 4 3 3 4 3 4 3 33 

5 3 5 4 3 4 5 3 5 3 40 

3 4 3 5 3 4 3 5 3 5 38 

4 4 4 4 4 4 4 4 4 4 40 

3 5 3 3 1 2 4 2 4 2 29 

3 3 3 3 4 4 3 4 3 4 34 

4 2 4 5 2 2 5 2 5 2 33 

4 3 4 4 4 4 4 4 4 4 39 

3 3 3 4 4 3 4 4 4 4 36 

4 2 4 4 1 4 4 1 4 1 29 

4 3 5 3 3 3 4 3 4 3 35 

4 3 4 5 5 3 4 5 4 5 42 

3 3 4 3 5 5 3 3 3 3 35 



 
 

 
 

3 3 5 4 5 5 5 4 5 4 43 

2 2 4 3 4 3 3 2 3 2 28 

1 4 5 2 3 3 5 3 5 3 34 

5 3 5 4 3 4 5 3 5 3 40 

3 3 4 4 4 3 4 3 4 3 35 

2 3 4 5 3 2 4 3 4 3 33 

3 4 3 5 3 4 3 5 3 5 38 

3 4 4 4 3 3 4 3 4 3 35 

4 4 4 4 4 4 4 4 4 4 40 

5 4 5 5 5 5 4 5 4 5 47 

3 4 3 4 3 2 4 3 4 3 33 

3 5 3 3 1 2 4 2 4 2 29 

3 3 4 4 3 3 3 3 3 3 32 

5 3 5 4 3 4 5 3 5 3 40 

3 3 2 5 3 4 5 3 5 3 36 

3 4 3 5 3 4 3 5 3 5 38 

3 3 4 4 4 3 4 2 4 2 33 

2 2 2 2 4 4 3 2 3 2 26 

3 4 3 3 4 4 4 3 4 3 35 



 
 

 
 

5 3 5 5 4 4 4 4 4 4 42 

4 3 3 4 5 4 5 3 5 3 39 

5 2 5 4 4 2 5 2 5 2 36 

3 4 3 5 3 4 3 5 3 5 38 

3 5 5 3 1 2 4 2 4 2 31 

4 3 4 4 5 4 5 3 5 3 40 

5 3 5 5 5 5 5 5 5 5 48 

1 1 3 1 3 3 3 3 3 3 24 

4 4 4 4 5 5 2 1 2 1 32 

4 2 5 5 4 3 3 1 3 1 31 

3 3 5 3 5 4 3 1 3 1 31 

4 3 5 5 3 3 3 2 3 2 33 

4 3 4 3 4 5 4 3 4 3 37 

4 4 5 5 5 5 5 4 5 4 46 

3 3 4 3 3 3 5 3 5 3 35 

2 2 2 2 2 2 2 2 2 2 20 

4 2 4 2 2 3 4 2 4 2 29 

4 4 4 4 5 5 5 5 5 5 46 

5 4 4 4 5 5 4 4 4 4 43 



 
 

 
 

3 4 5 3 2 3 5 3 5 3 36 

1 2 2 1 4 3 4 2 4 2 25 

1 1 1 3 5 5 5 5 5 5 36 

4 4 5 4 4 4 5 4 5 4 43 

4 4 4 4 4 4 4 4 4 4 40 

2 4 4 4 4 4 2 4 2 4 34 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

2 2 4 2 3 2 3 2 3 2 25 

1 1 5 1 5 3 4 1 4 1 26 

3 4 4 3 3 2 2 1 2 1 25 

3 3 4 3 3 3 3 3 3 3 31 

5 5 5 5 5 5 5 5 5 5 50 

3 4 3 5 3 4 3 5 3 5 38 

3 3 5 4 3 3 4 3 4 3 35 

3 3 5 4 3 3 5 4 5 4 39 

3 3 4 4 3 2 3 5 3 5 35 

1 1 5 2 5 4 2 1 2 1 24 

4 5 4 4 5 4 5 4 5 4 44 



 
 

 
 

5 5 4 4 5 5 4 4 4 4 44 

2 2 5 2 5 2 2 1 2 1 24 

2 2 4 4 4 4 4 4 4 4 36 

4 3 5 4 4 4 5 5 5 5 44 

5 4 4 4 4 4 4 4 4 4 41 

5 5 5 5 5 5 5 5 5 5 50 

4 5 5 5 3 3 4 4 4 4 41 

5 5 5 5 5 5 5 5 5 5 50 

3 3 5 5 5 3 4 2 4 2 36 

4 3 4 4 4 3 4 3 4 3 36 

5 4 4 4 4 4 4 4 4 4 41 

2 2 4 2 4 4 4 3 4 3 32 

1 1 5 1 4 4 5 2 5 2 30 

3 3 5 5 4 3 4 4 4 4 39 

3 4 3 5 3 4 3 5 3 5 38 

3 3 5 5 5 4 4 4 4 4 41 

 



 
 

 
 

 

Lampiran 7 : Output SPSS 

 

Hasil Uji Frekuensi Jawaban Responden Variabel  

Food Quality (X1) 

 

 

 

X1.1_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 4 3.8 3.8 3.8 

2.00 7 6.7 6.7 10.5 

3.00 29 27.6 27.6 38.1 

4.00 49 46.7 46.7 84.8 

5.00 16 15.2 15.2 100.0 

Total 105 100.0 100.0  

 

X1.1_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 6 5.7 5.7 5.7 

3.00 8 7.6 7.6 13.3 

4.00 30 28.6 28.6 41.9 

5.00 61 58.1 58.1 100.0 

Total 105 100.0 100.0  



 
 

 
 

 

 

 

 

X1.2_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 7 6.7 6.7 7.6 

3.00 12 11.4 11.4 19.0 

4.00 42 40.0 40.0 59.0 

5.00 43 41.0 41.0 100.0 

Total 105 100.0 100.0  

 

 

X1.2_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 5 4.8 4.8 5.7 

3.00 31 29.5 29.5 35.2 

4.00 47 44.8 44.8 80.0 

5.00 21 20.0 20.0 100.0 

Total 105 100.0 100.0  

 

 



 
 

 
 

 

 

 

 

 

X1.3_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 3 2.9 2.9 2.9 

2.00 13 12.4 12.4 15.2 

3.00 24 22.9 22.9 38.1 

4.00 49 46.7 46.7 84.8 

5.00 16 15.2 15.2 100.0 

Total 105 100.0 100.0  

 

 

X1.3_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 3 2.9 2.9 2.9 

2.00 4 3.8 3.8 6.7 

3.00 11 10.5 10.5 17.1 

4.00 48 45.7 45.7 62.9 

5.00 39 37.1 37.1 100.0 

Total 105 100.0 100.0 
 



 
 

 
 

 

 

 

 

 

X1.4_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 7 6.7 6.7 8.6 

3.00 7 6.7 6.7 15.2 

4.00 56 53.3 53.3 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 

 

X1.4_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 7 6.7 6.7 7.6 

3.00 24 22.9 22.9 30.5 

4.00 33 31.4 31.4 61.9 

5.00 40 38.1 38.1 100.0 

Total 105 100.0 100.0  



 
 

 
 

 

 

 

 

 

 

 

X1.5_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 7 6.7 6.7 7.6 

3.00 12 11.4 11.4 19.0 

4.00 42 40.0 40.0 59.0 

5.00 43 41.0 41.0 100.0 

Total 105 100.0 100.0 
 

X1.5_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 4 3.8 3.8 3.8 

2.00 7 6.7 6.7 10.5 

3.00 29 27.6 27.6 38.1 

4.00 49 46.7 46.7 84.8 

5.00 16 15.2 15.2 100.0 

Total 105 100.0 100.0  



 
 

 
 

 

 

 

 

 

 

 

X1.6_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 3 2.9 2.9 2.9 

2.00 13 12.4 12.4 15.2 

3.00 24 22.9 22.9 38.1 

4.00 49 46.7 46.7 84.8 

5.00 16 15.2 15.2 100.0 

Total 105 100.0 100.0  

X1.6_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 5 4.8 4.8 5.7 

3.00 31 29.5 29.5 35.2 

4.00 47 44.8 44.8 80.0 

5.00 21 20.0 20.0 100.0 

Total 105 100.0 100.0  



 
 

 
 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Statistic Statistic Statistic Statistic Std. Error Statistic 

X1.1_1 105 2.00 5.00 4.3905 .08397 .86040 

X1.1_2 105 1.00 5.00 3.6286 .09303 .95331 

X1.2_1 105 1.00 5.00 4.1333 .09085 .93095 

X1.2_2 105 1.00 5.00 3.7810 .08340 .85464 

X1.3_1 105 1.00 5.00 3.5905 .09636 .98737 

X1.3_2 105 1.00 5.00 4.1048 .09171 .93976 

X1.4_1 105 1.00 5.00 4.0571 .08857 .90754 

X1.4_2 105 1.00 5.00 3.9905 .09617 .98542 

X1.5_1 105 1.00 5.00 3.6286 .09303 .95331 

X1.5_2 105 1.00 5.00 4.1333 .09085 .93095 

X1.6_1 105 1.00 5.00 3.7810 .08340 .85464 

X1.6_2 105 1.00 5.00 3.5905 .09636 .98737 

Valid N (listwise) 105      



 
 

 
 

Hasil Uji Frekuensi Jawaban Responden Variabel  

Price (X2) 

 

X2.1_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 14 13.3 13.3 13.3 

3.00 21 20.0 20.0 33.3 

4.00 36 34.3 34.3 67.6 

5.00 34 32.4 32.4 100.0 

Total 105 100.0 100.0  

 

 

X2.1_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 13 12.4 12.4 12.4 

3.00 25 23.8 23.8 36.2 

4.00 37 35.2 35.2 71.4 

5.00 30 28.6 28.6 100.0 

Total 105 100.0 100.0  

 

 

 

 

 



 
 

 
 

 

X2.2_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 12 11.4 11.4 12.4 

3.00 25 23.8 23.8 36.2 

4.00 47 44.8 44.8 81.0 

5.00 20 19.0 19.0 100.0 

Total 105 100.0 100.0  

 

 

 

X2.2_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 18 17.1 17.1 19.0 

3.00 31 29.5 29.5 48.6 

4.00 32 30.5 30.5 79.0 

5.00 22 21.0 21.0 100.0 

Total 105 100.0 100.0 
 

 

 

 



 
 

 
 

 

X2.3_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 15 14.3 14.3 16.2 

3.00 22 21.0 21.0 37.1 

4.00 40 38.1 38.1 75.2 

5.00 26 24.8 24.8 100.0 

Total 105 100.0 100.0  

 

 

 

X2.3_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 6 5.7 5.7 5.7 

3.00 21 20.0 20.0 25.7 

4.00 38 36.2 36.2 61.9 

5.00 40 38.1 38.1 100.0 

Total 105 100.0 100.0  

 

 

 

 

 



 
 

 
 

X2.4_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 7 6.7 6.7 7.6 

3.00 18 17.1 17.1 24.8 

4.00 48 45.7 45.7 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 

 

 

 

 

X2.4_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 3 2.9 2.9 2.9 

3.00 15 14.3 14.3 17.1 

4.00 58 55.2 55.2 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0 
 



 
 

 
 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Statistic Statistic Statistic Statistic Std. Error Statistic 

X2.1_1 105 2.00 5.00 3.8571 .09984 1.02309 

X2.1_2 105 2.00 5.00 3.8000 .09703 .99421 

X2.2_1 105 1.00 5.00 3.6952 .09191 .94180 

X2.2_2 105 1.00 5.00 3.5143 .10405 1.06621 

X2.3_1 105 1.00 5.00 3.6952 .10318 1.05724 

X2.3_2 105 2.00 5.00 4.0667 .08798 .90157 

X2.4_1 105 2.00 5.00 4.0762 .07122 .72979 

X2.4_2 105 1.00 5.00 3.9619 .08867 .90855 

Valid N (listwise) 105      

 

 

 

 

 



 
 

 
 

Hasil Uji Frekuensi Jawaban Responden Variabel 

Customer Satisfaction (Y) 

Y.1_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1.00 7 6.7 6.7 6.7 

2.00 12 11.4 11.4 18.1 

3.00 40 38.1 38.1 56.2 

4.00 31 29.5 29.5 85.7 

5.00 15 14.3 14.3 100.0 

Total 105 100.0 100.0  

 

 

Y.1_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 6 5.7 5.7 5.7 

2.00 17 16.2 16.2 21.9 

3.00 37 35.2 35.2 57.1 

4.00 36 34.3 34.3 91.4 

5.00 9 8.6 8.6 100.0 

Total 105 100.0 100.0  

 

 

 

 



 
 

 
 

 

 

 

Y.2_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 4 3.8 3.8 3.8 

2.00 12 11.4 11.4 15.2 

3.00 18 17.1 17.1 32.4 

4.00 42 40.0 40.0 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 

 

 

Y.2_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 7 6.7 6.7 7.6 

3.00 22 21.0 21.0 28.6 

4.00 42 40.0 40.0 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  



 
 

 
 

 

Y.3_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1.00 4 3.8 3.8 3.8 

2.00 8 7.6 7.6 11.4 

3.00 37 35.2 35.2 46.7 

4.00 31 29.5 29.5 76.2 

5.00 25 23.8 23.8 100.0 

Total 105 100.0 100.0  

 

 

 

Y.3_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 13 12.4 12.4 12.4 

3.00 30 28.6 28.6 41.0 

4.00 46 43.8 43.8 84.8 

5.00 16 15.2 15.2 100.0 

Total 105 100.0 100.0  

 

 

 

 

 



 
 

 
 

 

 

Y.4_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 10 9.5 9.5 9.5 

3.00 23 21.9 21.9 31.4 

4.00 44 41.9 41.9 73.3 

5.00 28 26.7 26.7 100.0 

Total 105 100.0 100.0 
 

 
 

Y.4_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 8 7.6 7.6 7.6 

2.00 18 17.1 17.1 24.8 

3.00 31 29.5 29.5 54.3 

4.00 27 25.7 25.7 80.0 

5.00 21 20.0 20.0 100.0 

Total 105 100.0 100.0 
 

 
 



 
 

 
 

 

 

 

 

Y.5_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 8 7.6 7.6 7.6 

2.00 18 17.1 17.1 24.8 

3.00 31 29.5 29.5 54.3 

4.00 27 25.7 25.7 80.0 

5.00 21 20.0 20.0 100.0 

Total 105 100.0 100.0  

 

 

 

 

Y.5_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 10 9.5 9.5 9.5 

3.00 23 21.9 21.9 31.4 

4.00 44 41.9 41.9 73.3 

5.00 28 26.7 26.7 100.0 

Total 105 100.0 100.0  



 
 

 
 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Statistic Statistic Statistic Statistic Std. Error Statistic 

Y.1_1 105 1.00 5.00 3.3333 .10454 1.07118 

Y.1_2 105 1.00 5.00 3.2381 .09901 1.01455 

Y.2_1 105 1.00 5.00 3.9429 .09162 .93879 

Y.2_2 105 1.00 5.00 3.7619 .10701 1.09653 

Y.3_1 105 1.00 5.00 3.6190 .10252 1.05047 

Y.3_2 105 2.00 5.00 3.6190 .08706 .89207 

Y.4_1 105 2.00 5.00 3.8571 .09021 .92434 

Y.4_2 105 1.00 5.00 3.3333 .11694 1.19829 

Y.5_1 105 2.00 5.00 3.8571 .09021 .92434 

Y.5_2 105 1.00 5.00 3.3333 .11694 1.19829 

Valid N (listwise) 105      

 

 



 
 

 
 

Hasil Uji Validitas Variabel Food Quality (X1) 



 
 

 
 

Hasil Uji Validitas Variabel Price (X2) 



 
 

 
 

Hasil Uji Validitas Variabel Customer Satsfaction (Y) 



 
 

 
 

Hasil Uji Reliabilitas Variabel 

Food Quality (X1) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.913 12 

Hasil Uji Reliabilitas Variabel 

Price (X2) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.898 8 

Hasil Uji Reliabilitas Variabel  

Customer Satisfaction (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.813 10 

 

 

 

 

 

 

 



 
 

 
 

Hasil Uji Asumsi Klasik 

Uji Normalitas 

 

 

  



 
 

 
 

Uji Heteroskedastisitas 

 



 
 

 
 

Uji Multikolinieritas 

 

Model Collinearity Statistics 

Tolerance VIF 

1 

(Constant)   

TOTAL_X1 .667 1.500 

TOTAL_X2 .667 1.500 

 Dependent Variable: Customer Satisfaction 

 

Uji Autokorelasi 

 

Model Durbin-Watson 

1 1.765 

 

 

 

 

 



 
 

 
 

Uji Koefisien Determinasi (R2) 

 

Model R R Square Adjusted R 

Square 

Std. Error of the Estimate 

1 .753
a
 .566 .558 4.20740 

 

Uji t 

 

Model t Sig. 

1 

(Constant) 2.359 .020 

Food Quality 7.570 .000 

 Price 2.746 .007 
 

 

 

 

 



 
 

 
 

Analisis Regresi Linier Berganda 

 

Model Unstandardized Coefficients Standardized Coefficients 

B Std. Error Beta 

1 

(Constant) 6.196 2.627  

Food Quality .479 .063 .604 

Price .237 .086 .219 

 



 

 
 

Uji F 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 2358.219 2 1179.109 66.608 .000
b
 

Residual 1805.629 102 17.702   

Total 4163.848 104    

a. Dependent Variable: TOTAL_Y 

b. Predictors: (Constant), TOTAL_X2, TOTAL_X1 

 
 

 


