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ABSTRAK 

 

Perilaku masyarakat di era modern ini identik dengan pola 

hidup konsumtif dengan membeli suatu barang tanpa berfikir 

dengan matang. Salah satu produk yang diminati banyak orang 

ialah hijab, dimana hijab menjadi salah satu kebutuhan bagi 

banyak orang, khususnya perempuan.  Penelitian ini bertujuan 

untuk mengetahui Citra Merek, Promosi Flash Sale, dan Kualitas 

Produk Terhadap Keputusan Pembelian Jasmine Jilbab di Shoope 

pada Masyarakat Kelurahan Menganti Kecamatan Menganti 

Kabupaten Gresik. Sampel yang digunakan dalam penelitian ini 

adalah 136 orang responden yang melakukan pembelian 

Masyarakat RW 011 yang masih belum diketahui. Accidental 

Sampling dijadikan sebagai teknik pengambilan sampel. Jenis data 

yang digunakan pada penelitian ini yaitu data primer dengan 

pengambilan data menggunakan kuesioner yang telah disebar. 

Data yang telah diperoleh diolah menggunakan perhitungan dan 

pengujian dengan SPSS versi 22 menggunakan analisis regresi 

linier berganda diperoleh hasil penelitian ini yaitu citra merek 

berpengaruh signifikan terhadap keputusan pembelian, promosi 

flash sale berpengaruh signifikan terhadap keputusan pembelian, 

kualitas produk berpengaruh signifikan terhadap keputusan 

pembelian. Ditemukan juga hasil Citra Merek, Promosi Flash Sale 

dan Kualitas Produk memiliki pengaruh secara simultan pada 

keputusan pembelian Jasmine Jilbab di Shoope pada Masyarakat 

Kelurahan Menganti Kecamatan Menganti Kabupaten Gresik. 

Kata kunci : Citra Merek, Promosi Flash Sale, Kualitas Produk, 

Keputusan Pembelian 
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ABSTRACT 

 

The behavior of people in this modern era is synonymous with 

a consumptive lifestyle by buying goods without thinking carefully. 

There are many places that provide online sales services by utilizing e-

commerce, one of which is Shopee which is an online sales place that 

provides various services that benefit consumers in making transactions. 

One of the products that many people are interested in is hijab, where 

hijab is a necessity for many people, especially women. This study aims 

to determine Brand Image, Flash Sale Promotion, and Product Quality 

on the Purchase Decision of Jasmine Hijab at Shoope in the Kelurahan 

Menganti Community, Kecamatan Menganti, Gresik Regency. The 

sample used in this study were 136 respondents who purchased the RW 

011 Community which is still unknown. Accidental Sampling is used as 

a sampling technique. The type of data used in this study is primary data 

by collecting data using questionnaires that have been distributed. The 

data that has been obtained is processed using calculations and testing 

with SPSS version 22 using multiple linear regression analysis. The 

results of this study are that brand image has a significant effect on 

purchasing decisions, flash sale promotions have a significant effect on 

purchasing decisions, product quality has a significant effect on 

purchasing decisions. It was also found that the results of brand image, 

flash sale promotion and product quality had a simultaneous influence 

on the purchasing decision of Jasmine Hijab at Shoope in the Menganti 

Village Community, Menganti District, Gresik Regency. 

Keywords: brand image, flash sale promotion, product quality, 

purchasing decisions 

 



 

xi 
 

DAFTAR ISI 

 

HALAMAN JUDUL ............................................................................. i 

HALAMAN PERSETUJUAN .............................................................. ii 

HALAMAN PENGESAHAN .......................................................... iii 

BERITA ACARA UJIAN SKRIPSI ................................................. iv 

SURAT PERNYATAAN KEASLIAN ................................................. v 

KATA PENGANTAR .......................................................................... vi 

HALAMAN PERSEMBAHAN ..................................................... viii 

ABSTRAK  ......................................................................................... ix 

ABSTRACT  .......................................................................................... x 

DAFTAR ISI ............................................................................................. xi 

DAFTAR TABEL................................................................................. xv 

DAFTAR GAMBAR .......................................................................... xvi 

DAFTAR LAMPIRAN..................................................................... xvii 

BAB I PENDAHULUAN .................................................................... 1 

1.1 Latar Belakang ......................................................................... 1 

1.2 Rumusan Masalah ................................................................... 6 

1.3 Tujuan Penelitian ..................................................................... 7 

1.4 Manfaat Penelitian ................................................................... 8 

BAB II TELAAH PUSTAKA ............................................................. 9 

2.1 Penelitian Terdahulu ............................................................... 9 

2.2 Landasan Teori....................................................................... 20 

2.3 Pemasaran............................................................................... 20 

2.3.1 Manajemen Pemasaran ............................................... 20 



 

xii 
 

2.3.2 Perilaku Konsumen ..................................................... 21 

2.3.3 Citra Merek ................................................................... 22 

2.3.4 Promosi Flash Sale ........................................................ 25 

2.3.5 Kualitas Produk ........................................................... 28 

2.3.6 Keputusan Pembelian ................................................. 33 

2.4 Kerangka Konseptual ............................................................ 37 

2.5 Hipotesis ................................................................................. 39 

BAB III METODE PENELITIAN ................................................... 43 

3.1 Rancangan Penelitian ............................................................ 43 

3.2 Populasi, Sampel dan Teknik Pengambilan Sampel......... 45 

3.2.1 Populasi ......................................................................... 45 

3.2.2 Sampel ........................................................................... 45 

3.2.3 Teknik Pengambilan Sampel ...................................... 46 

3.3 Jenis dan Sumber Data .......................................................... 46 

3.3.1 Jenis Data ...................................................................... 46 

3.3.2 Sumber Data ................................................................. 47 

3.4 Teknik Pengumpulan Data .................................................. 48 

3.4.1 Alat pengumpulan data .............................................. 48 

3.4.2 Prosedur Penelitian ..................................................... 49 

3.5 Variabel Penelitian dan Definisi Operasional Variabel .... 49 

3.5.1 Variabel Bebas (Variabel Independen) ..................... 50 

3.5.2 Variabel Terikat (Variabel Dependen) ...................... 50 

3.5.3 Definisi Operational Variabel .................................... 50 

3.6 Teknik Analisis Data ............................................................. 52 



 

xiii 
 

3.6.1 Pengajuan Instrumen Penelitian ................................ 52 

3.6.2 Pengujian Asumsi Klasik ............................................ 54 

3.6.3 Analisis Regresi Linier Berganda .............................. 56 

3.6.4 Pengujian Hipotesis ..................................................... 57 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............... 59 

4.1 Hasil Penelitian ...................................................................... 59 

4.1.1 Gambaran Perusahaan ................................................ 59 

4.1.2 Gambaran Umum Kecamatan Menganti ................. 61 

4.1.3 Luas Kecamatan Menganti ......................................... 61 

4.1.4 Luas Wilayah Kecamatan Menganti ......................... 64 

4.1.5 Batas Wilayah Kecamatan Menganti ........................ 64 

4.2 Deskripsi Hasil Penelitian .................................................... 64 

4.2.1 Karakteristik Responden ............................................ 65 

4.2.2 Hasil Distribusi Frekuensi Variabel Penelitian ........ 67 

4.3 Analisis Data Penelitian ........................................................ 73 

4.3.1 Analisis Data ................................................................ 73 

4.3.2 Pengujian Instrumen Penelitian ................................ 78 

4.3.3 Uji Asumsi Klasik ........................................................ 82 

4.3.4 Analisis Regresi Linier Berganda .............................. 87 

4.3.5 Uji Hipotesis ................................................................. 89 

4.4 Pembahasan Hasil Penelitian ............................................... 91 

4.4.1 Profile Responden........................................................ 91 

4.4.2 Pengaruh Citra Merek (X1) Terhadap Keputusan     

Pembelian (Y) ............................................................... 92 



 

xiv 
 

4.4.3 Pengaruh promosi Flash Sale (X2) Terhadap 

Keputusan Pembelian (Y) ........................................... 93 

4.4.4 Pengaruh Kualitas Produk (X3) Terhadap Keputusan 

Pembelian (Y) ............................................................... 95 

4.4.5 Pengaruh Citra Merek (X1), Promosi Flash Sale (X2) 

dan Kualitas Produk (X3) Terhadap Keputusan 

Pembelian (Y) ............................................................... 96 

BAB V KESIMPULAN DAN SARAN ........................................... 99 

5.1 Kesimpulan............................................................................. 99 

5.2 Saran ...................................................................................... 100 

DAFTAR PUSTAKA ...................................................................... 101 

 

  



 

xv 
 

DAFTAR TABEL 

 

Tabel 3.1 Skala Likert ......................................................................... 49 

Tabel 4.1 Jumlah Kepala Keluarga Kecamatan Menganti ............ 63 

Tabel 4.2 Karakteristik Responden Berdasarkan Usia .................. 65 

Tabel 4.3 Karakteristik Responden Berdasarkan Penggunaan 

Produk  ................................................................................................ 66 

Tabel 4.4 Karakteristik Responden Berdasarkan Pembelian Produk

 .............................................................................................................. 66 

Tabel 4.5 Distribusi Frekuensi Variabel Citra Merek .................... 68 

Tabel 4.6 Distribusi Frekuensi Variabel Promosi Flash Sale ........ 69 

Tabel 4.7 Distribusi Frekuensi Variabel Kualitas Produk ............. 71 

Tabel 4.8 Distribusi Frekuensi Variabel Keputusan Pembelian ... 72 

Tabel 4.9 Rekapitulasi Data Penelitian Variabel X dan Y ............. 74 

Tabel 4.10 Hasil Uji Validitas ............................................................ 79 

Tabel 4.11 Hasil Uji Reliabilitas ........................................................ 81 

Tabel 4.12 Hasil Uji Normalitas ........................................................ 82 

Tabel 4.13 Hasil Uji Multikolinearitas ............................................. 84 

Tabel 4.14 Hasil Uji Autokorelasi ..................................................... 85 

Tabel 4.15 Hasil Uji  Regresi Linier Berganda  ............................... 87 

Tabel 4.16 Hasil Uji t Parsial ............................................................. 90 

Tabel 4.17 Hasil f Simultan ............................................................... 91 

 

 

  



 

xvi 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Diagram penjualan online Shopee menggunakan 

ekspedisi J&T. ....................................................................................... 3 

Gambar 2.1 Kerangka Konseptual ................................................... 38 

Gambar 3.1 Rancangan Penelitian ................................................... 44 

Gambar 4.1 Logo Jasmine Jilbab ...................................................... 60 

Gambar 4.2 Tampilan Profile Jasmine Jilbab Pada Platfrom Shopee

 .............................................................................................................. 60 

Gambar 4.3 Uji Heteroskedastisitas ................................................. 86 

 

  



 

xvii 
 

DAFTAR LAMPIRAN 

 

Lampiran 1  : Berita Bimbingan Skripsi 

Lampiran 2  : Surat Izin Penelitian 

Lampiran 3  : Surat Balasan Penelitian 

Lampiran 4  : Lembar Persetujuan Ujian Proposal Skripsi 

Lampiran 5  : Berita Acara Ujian Proposal Skripsi 

Lampiran 6  : Berita Acara Bimbingan Revisi Proposal Skripsi 

Lampiran 7  : Surat Pengantar Plagiasi 

Lampiran 8  : Surat Pernyataan Bebas Plagiasi 

Lampiran 9  : Berita Acara Bimbingan Revisi Skripsi 

Lampiran 10  : Kuesioner Penelitian 

Lampiran 11  : Tabulasi Data Jawaban Responden 

Lampiran 12  : Rekapitulasi Data SPSS 

Lampiran 13  : Output Pengolahan Data SPSS 

 

 

 

 


