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LAMPIRAN 1: BERITA ACARA BIMBINGAN SKRIPSI 
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LAMPIRAN 2: BERITA ACARA BIMBINGAN REVISI SKRIPSI 
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LAMPIRAN 3: SURAT PERNYATAAN BEBAS PLAGIASI 
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LAMPIRAN 4: KUISIONER 
 

LEMBAR KUISIONER 

“PENGARUH HARGA, KERAGAMAN PRODUK, FASILITAS, 

DAN LOKASI TERHADAP LOYALITAS PELANGGAN DI 

KEDAI KOPI KANGGO RIKO SIDOARJO” 

Responden yang terhormat, 

Saya memohon kesediaan anda untuk meluangkan waktu 

sejenak guna mengisi lembar kuesioner ini. Saya berharap anda 

menjawab dengan leluasa tanpa ada rasa khawatir karena hasil 

penelitian ini murni hanya untuk kepentingan kuliah saya. 

Mohon seluruh kuesioner diisi dengan lengkap sesuai dengan 

pendapat pribadi. Sesuai dengan kode etik penelitian , saya 

menjamin kerahasiaan semua data. Ketersediaan anda mengisi 

lembar kuesioner ini adalah bantuan yang tak ternilai bagi saya. 

Akhirya, saya sampaikan terimakasih atas kerjasamanya. 

I. IDENTITAS RESPONDEN 

a. Nama   : 

b. Jenis Kelamin  : 

Laki-Laki    Perempuan  

 

c. Dalam waktu 1 minggu sudah berapa kali anda 

mengunjungi Kedai Kopi Kanggo Riko di Sidoarjo ? 

1 Kali     3 Kali  

 

2 Kali    >3 Kali 
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d. Umur anda saat ini : 

17-25 tahun    25-32 tahun 

 

33-45 tahun   >45 tahun 

 

II. PETUNJUK PENGISIAN 

a. Kepada Bapak/Ibu/Sdr/I diharapkan untuk menjawab 

seluruh pertanyaan dengan jujur dan sebenarnya. 

b. Berilah tanda checklist ( √ ) pada slah satu kolom jawaban 

yang sesuai dengan keadaan yang sebenarnya. 

c. Ada 5 (lima) pilihan jawaban, antara lain : 

No Pernyataan 

1. Sangat Setu               (SS) 

2. Setuju                             (S) 

3. Ragu-Ragu                    (RR) 

4. Tidak Setuju                  (TS) 

5. Sangat Tidak Setuju    (STS) 
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A. Harga (X1) 

No Pernyataan 
Jawaban 

SS S RR TS STS 

Harga sesuai dengan kemampuan konsumen unruk 

membeli. 

1 Harga produk Kedai 

Kopi Kanggo Riko 

tidak mengecewakan 

     

2 Harga produk di 

Kedai Kopi Kanggo 

Riko sesuai dengan 

pendapatan  

     

Harga sesuai dengan produk yang ditawarkan 

1 Harga produk di 

Kedai Kopi Kanggo 

Riko sesuai dengan 

kualitasnya 

     

2 Harga produk di 

Kedai Kopi Kango 

Riko menjadi 

pertimbangan  utama 

untuk membeli 

     

 

 

 

Harga kompetitif bila dibandingkan dengan tempat lain 

1 Harga yang 

ditawarkan Kedai 

Kopi Kanggo Riko 

relatif murah di 

bandingkan kedai 

kopi lainnya 
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2 Harga dapat 

dijangkau oleh semua 

golongan masyarakat 

     

 

B. Keragaman Produk (X2) 

No Pernyataan 
Jawaban 

SS S RR TS STS 

Lebar 

1 Produk yang di 

tawarkan Kedai Kopi 

Kanggo Riko cukup 

lengkap 

     

2 Produk yang di 

sediakan Kedai Kopi 

Kanggo Riko sesuai 

degan keinginan 

pelanggan 

     

Kedalaman  

1 Kualitas produk yang 

ditawarkan Kedai 

Kopi Kanggo Riko 

sesuai dengan 

keinginan 

     

2 Produk yang 

ditawarkan oleh 

Kedai Kopi Kanggo 

Riko adalah produk 

yang berasal dari 

merk berkualitas 

     

Keluasan  
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1 Variasi rasa produk 

yang ditawarkan oleh 

Kedai Kopi Kanggo 

Riko cukup lengkap 

sesuai keinginan 

konsumen  

     

2. Pilihan produk yang 

ditawarkan Kedai 

Kopi Kanggo Riko 

bervariasi 

     

 

Konsistensi bauran produk 

1. Apakah di kedai kopi 

Kanggo Riko 

memiliki varian 

produk yang 

bervariasi 

     

2.  Apakah kedai kopi 

Kanggo Riko 

memiliki lebih dari 

satu cabang 

     

 

C. Fasilitas (X3) 

No Pernyataan 
Jawaban 

SS S RR TS STS 

Kebersihan dan kenyamanan tempat 

1 Suasana dalam Kedai 
Kopi Kanggo Riko 
tidak panas 
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2 Suasana yang tidak 
ramai dengan suara 
kendaraan bermotor 
karena lokasi tidak di 
daerah pusat kota 

     

Keamanan 

1 Keamanan kendaraan 
yang di parkir 

     

2 Tersedianya cctv di 
berbagai sudut 

     

Tempat parkir 

1 Tempat parker di 
kedai kopi 
kanggoriko luas 

     

2. Bebas parkir tanpa 
biaya 

     

 

D. Lokasi (X4) 

No Pernyataan 
Jawaban 

SS S RR TS STS 

Lokasi menguntungkan 

1 Saya merasa lokasi 
Kedai Kopi Kanggo 
Riko Sidoarjo strategis 
untuk dikunjungi 

     

2 Lokasi dekat dan 
terlihat dari jalan raya 

     

Lingkungan yang mendukung 

1 Kondisi lingkungan 
Kedai Kopi Kanggo 

Riko aman 

     

2 Kondisi lingkungan 
Kedai Kopi Kanggo 
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Riko bersih dan 
nyaman 

Lingkungan sesuai harapan 

1 Lingkungan beserta 
tempat parkir motor 
yang luas  

     

2. Lingkungan lahan 
parkir yang tersedia 
di Kedai Kopi Kanggo 
Riko tertata rapi 

     

Akses menuju lokasi 

 1 Akses menuju Kedai 
Kopi Kanggo Riko 
mudah tidak macet 

     

2 Kedai Kopi Kanggo 
Riko memilik tempat 
yang lumayan luas, 
dengan akses pada 
alat transportasi yang 
mudah di dapat 

     

Kenyaman lokasi 

1 Konsumen merasa 
nyaman dengan 
lokasi Kedai Kopi 
Kanggo Riko di 
Sidoarjo 

     

2 Tempat parkir Kedai 
Kopi Kanggo Riko di 
Sidoarjo aman 
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E. Loyalitas Pelanggan (Y) 

No Pernyataan 
Jawaban 

SS S RR TS STS 

Pelanggan ingin berlangganan dalam waktu jangka panjang 

1 Saya tidak akan 
beralih pada kedai 
kopi lain selain kedai 
kopi Kanggo Riko 

     

2 Saya akan tetap 
berkunjung dan 
membeli makanan 
dan minuman yang 
ada di kedai kopi 
Kanggo Riko 
meskipun harganya 
naik 

     

Membeli secara berulang ditempat yang sama 

1 Saya akan membeli 
lebih dari satu produk 
yang telah di 
tawarkan oleh Kedai 
Kopi Kanggo Riko  

     

2 Saya akan tetap 
melakukan pembelian 
di Kedai Kopi Kanggo 
Riko meskipun 
banyak kedai lain 
yang menawarkan 
produk yang hampir 
serupa 

     

Sukarela merekomendasikan produk kepada orang lain 

 1 Pelanggan 
menceritakan hal – 
hal yang baik setelah 
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melakukan pembelian 
di Kedai Kopi Kanggo 
Riko kepada orang 
lain 

2 Saya akan 
merekomendasikan 
kepada orang lain 
untuk melakukan 
pembelian di Kedai 
Kopi Kanggo Riko  

     

Loyalitas paymore 

1 Saya akan kembali 
berkunjung dan 
membeli makanan 
dan minuman yang 
ada di kedai kopi 
Kanggo Riko 
meskipun ada kedai 
kopi yang lebih 
menarik 

     

2 Saya merasa tidak 
terpengaruh dengan 
banyak kedai kopi 
yang sejenisnya 

     

Loyalitas advokasi 

1 Saya akan 
menganjurkan 
pelanggan kedai kopi 
lain untuk mencoba 
melakukan pembelian 
di kedai kopi kanggo 
riko 
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2 Saya tidak akan 
mengatakan hal yang 
negatif tentang kedai 
kopi kanggo riko 
kepada teman saya 
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LAMPIRAN 5: TABULASI DATA 

 

No. Resp 

HARGA (X1) 

X1 X1.1 X1.2 X1.3 

X1.1.1 X1.1.2 X 1.2.1 X 1.2.2 X1.3.1 X1.3.2 

Resp. 1 5 5 5 5 5 5 30 

Resp. 2 5 5 5 5 4 4 28 

Resp. 3 4 4 4 4 4 4 24 

Resp. 4 5 5 4 4 5 5 28 

Resp. 5 5 5 5 5 5 5 30 

Resp. 6 4 4 4 4 4 4 24 

Resp. 7 5 5 5 5 4 4 28 

Resp. 8 5 5 5 5 4 4 28 

Resp. 9 5 5 5 5 5 5 30 

Resp. 10 5 5 4 4 5 5 28 

Resp. 11 4 4 4 4 4 4 24 

Resp. 12 5 5 5 5 4 4 28 

Resp. 13 4 4 4 4 4 5 25 

Resp. 14 5 5 4 4 5 5 28 

Resp. 15 5 5 5 5 5 5 30 

Resp. 16 5 5 5 5 5 5 30 

Resp. 17 3 3 3 3 3 3 18 

Resp. 18 4 4 4 4 4 4 24 

Resp. 19 4 4 4 4 4 4 24 

Resp. 20 5 5 5 5 5 5 30 

Resp. 21 3 3 3 3 3 3 18 

Resp. 22 4 2 4 4 3 3 20 

Resp. 23 4 4 3 3 4 4 22 

Resp. 24 4 4 5 5 4 4 26 

Resp. 25 5 5 5 5 5 5 30 

Resp. 26 4 3 3 5 4 4 23 

Resp. 27 5 5 5 5 5 5 30 

Resp. 28 3 4 3 4 3 3 20 

Resp. 29 4 3 5 3 3 4 22 

Resp. 30 3 3 3 4 3 4 20 

Resp. 31 4 3 4 3 4 3 21 

Resp. 32 4 3 3 4 3 3 20 

Resp. 33 3 3 3 3 3 3 18 

Resp. 34 5 3 4 3 5 3 23 

Resp. 35 3 4 4 3 4 4 22 

Resp. 36 4 4 4 4 4 4 24 

Resp. 37 4 4 4 4 4 4 24 

Resp. 38 4 4 4 4 4 4 24 
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Resp. 39 5 5 5 5 5 5 30 

Resp. 40 3 3 4 4 4 3 21 

Resp. 41 4 4 4 4 4 4 24 

Resp. 42 5 5 5 5 5 5 30 

Resp. 43 5 5 4 4 5 5 28 

Resp. 44 5 5 5 4 5 4 28 

Resp. 45 5 5 4 3 3 3 23 

Resp. 46 4 4 3 4 3 4 22 

Resp. 47 3 4 3 3 3 4 20 

Resp. 48 3 3 3 3 4 4 20 

Resp. 49 4 4 4 4 4 4 24 

Resp. 50 4 4 4 4 4 4 24 

Resp. 51 4 4 4 4 4 4 24 

Resp. 52 4 4 5 5 5 5 28 

Resp. 53 4 4 5 5 4 4 26 

Resp. 54 5 5 5 5 4 4 28 

Resp. 55 4 4 4 4 4 3 23 

Resp. 56 4 4 4 4 4 4 24 

Resp. 57 5 5 5 5 5 4 29 

Resp. 58 5 5 5 5 4 4 28 

Resp. 59 4 4 5 5 4 4 26 

Resp. 60 4 4 5 5 4 4 26 

Resp. 61 5 4 5 5 4 4 27 

Resp. 62 2 2 2 2 2 2 12 

Resp. 63 3 4 3 4 4 4 22 

Resp. 64 4 4 4 4 4 4 24 

Resp. 65 5 5 5 5 5 5 30 

Resp. 66 4 4 4 3 4 4 23 

Resp. 67 4 2 4 4 4 4 22 

Resp. 68 5 5 5 5 5 5 30 

Resp. 69 3 3 5 3 4 4 22 

Resp. 70 5 3 4 3 3 3 21 

Resp. 71 4 4 4 4 3 3 22 

Resp. 72 4 4 4 3 4 3 22 

Resp. 73 3 4 3 4 3 4 21 

Resp. 74 4 5 4 4 4 4 25 

Resp. 75 5 5 5 5 5 5 30 

Resp. 76 5 5 5 4 5 4 28 

Resp. 77 4 4 4 4 4 3 23 

Resp. 78 5 5 5 5 5 5 30 

Resp. 79 4 4 4 4 4 4 24 

Resp. 80 4 4 3 3 3 4 21 

Resp. 81 4 4 4 4 4 4 24 

Resp. 82 5 5 5 5 5 4 29 
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Resp. 83 4 4 4 3 3 4 22 

Resp. 84 5 5 5 5 4 4 28 

Resp. 85 4 4 5 4 5 5 27 

Resp. 86 4 4 4 4 5 5 26 

Resp. 87 4 4 4 4 4 3 23 

Resp. 88 4 4 3 4 4 4 23 

Resp. 89 3 3 3 3 3 3 18 

Resp. 90 3 3 3 4 4 4 21 

Resp. 91 5 5 5 5 5 5 30 

Resp. 92 4 4 4 5 5 5 27 

Resp. 93 5 5 5 5 5 5 30 

Resp. 94 5 5 4 4 5 4 27 

Resp. 95 3 3 4 5 5 5 25 

Resp. 96 5 5 5 5 5 5 30 

Resp. 97 5 5 4 5 4 4 27 

Resp. 98 4 4 4 3 4 4 23 

Resp. 99 5 5 5 5 5 5 30 

Resp. 100 5 5 5 5 5 5 30 

Resp. 101 4 4 4 4 4 4 24 

Resp. 102 5 5 5 5 5 4 29 

Resp. 103 4 4 4 4 4 4 24 

Resp. 104 3 3 3 3 3 3 18 

Resp. 105 5 5 5 5 5 5 30 

Resp. 106 4 4 4 4 4 4 24 

Resp. 107 4 4 4 5 4 5 26 

Resp. 108 5 5 5 5 5 5 30 

Resp. 109 5 5 5 5 5 5 30 

Resp. 110 4 4 4 5 4 5 26 

Resp. 111 5 5 5 5 5 5 30 

Resp. 112 5 5 5 5 5 5 30 

Resp. 113 5 5 5 5 4 4 28 

Resp. 114 4 5 5 5 5 5 29 

Resp. 115 5 5 5 5 5 5 30 

Resp. 116 4 5 5 5 4 5 28 

Resp. 117 4 5 5 5 4 5 28 

Resp. 118 5 5 5 5 4 5 29 

Resp. 119 5 5 4 4 4 4 26 

Resp. 120 5 5 5 5 5 5 30 
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No. Resp 

KERAGAMAN PRODUK (X2) 

X2 X2.1 X2.2 X2.3 X2.4 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 

Resp. 1 5 5 5 5 4 4 4 5 37 

Resp. 2 4 5 5 5 5 5 5 4 38 

Resp. 3 4 5 5 5 5 4 4 4 36 

Resp. 4 3 5 4 4 5 5 5 5 36 

Resp. 5 3 5 4 5 4 4 5 3 33 

Resp. 6 4 4 4 4 4 4 5 4 33 

Resp. 7 4 5 4 4 4 5 5 5 36 

Resp. 8 4 4 4 3 4 4 4 5 32 

Resp. 9 4 5 4 4 3 4 3 4 31 

Resp. 10 5 5 4 5 5 5 4 4 37 

Resp. 11 4 4 4 4 5 4 4 4 33 

Resp. 12 4 5 5 5 5 5 5 5 39 

Resp. 13 4 5 5 5 5 4 4 4 36 

Resp. 14 3 5 5 5 4 4 4 4 34 

Resp. 15 4 5 5 4 4 4 4 4 34 

Resp. 16 5 5 5 5 5 5 5 5 40 

Resp. 17 3 3 3 3 4 4 4 4 28 

Resp. 18 3 4 4 4 5 5 5 4 34 

Resp. 19 3 3 3 3 3 3 4 4 26 

Resp. 20 5 5 5 5 5 5 5 5 40 

Resp. 21 3 3 3 3 3 3 3 3 24 

Resp. 22 4 4 4 4 4 4 4 4 32 

Resp. 23 4 5 5 5 4 5 4 5 37 

Resp. 24 4 4 4 4 5 5 5 5 36 

Resp. 25 5 5 5 5 5 5 5 5 40 

Resp. 26 4 5 5 5 5 5 5 4 38 

Resp. 27 5 5 5 5 5 5 5 5 40 

Resp. 28 3 5 3 4 5 4 5 3 32 

Resp. 29 4 5 3 4 3 4 5 3 31 

Resp. 30 3 5 3 4 3 3 3 3 27 

Resp. 31 4 5 3 4 4 4 5 4 33 

Resp. 32 4 4 3 4 4 4 4 4 31 

Resp. 33 3 3 3 5 4 4 4 4 30 

Resp. 34 4 4 5 5 5 5 5 5 38 

Resp. 35 4 4 4 4 5 4 5 5 35 

Resp. 36 4 5 4 4 5 5 5 5 37 

Resp. 37 4 4 4 4 4 4 4 4 32 

Resp. 38 4 4 4 4 4 4 4 4 32 

Resp. 39 5 5 5 5 5 5 5 5 40 

Resp. 40 5 5 4 4 4 4 5 5 36 

Resp. 41 4 4 4 4 5 5 5 5 36 
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Resp. 42 5 5 5 5 5 5 5 5 40 

Resp. 43 4 5 5 5 4 4 5 4 36 

Resp. 44 5 5 5 5 3 3 3 3 32 

Resp. 45 3 4 4 4 3 3 4 4 29 

Resp. 46 4 4 4 5 4 4 3 3 31 

Resp. 47 3 4 4 4 5 4 4 5 33 

Resp. 48 4 4 3 4 3 5 5 5 33 

Resp. 49 4 3 3 4 3 3 4 4 28 

Resp. 50 4 4 3 4 5 5 5 5 35 

Resp. 51 2 5 3 4 5 5 4 4 32 

Resp. 52 2 4 4 4 3 3 3 4 27 

Resp. 53 4 5 4 5 5 4 3 3 33 

Resp. 54 3 5 4 5 2 3 3 3 28 

Resp. 55 3 3 5 5 4 5 2 5 32 

Resp. 56 3 4 4 4 4 4 3 3 29 

Resp. 57 4 5 4 4 4 5 5 4 35 

Resp. 58 4 4 4 4 3 3 3 3 28 

Resp. 59 3 5 4 4 4 4 4 4 32 

Resp. 60 4 5 5 5 4 5 2 3 33 

Resp. 61 4 4 4 4 5 5 5 5 36 

Resp. 62 2 2 2 2 2 2 2 2 16 

Resp. 63 3 5 3 5 4 4 3 3 30 

Resp. 64 4 5 4 5 4 3 4 4 33 

Resp. 65 5 5 5 5 5 5 5 5 40 

Resp. 66 4 4 5 5 5 5 5 4 37 

Resp. 67 4 4 4 4 4 3 3 4 30 

Resp. 68 2 2 2 2 2 2 2 2 16 

Resp. 69 4 5 4 5 4 4 3 4 33 

Resp. 70 3 4 4 4 4 4 4 3 30 

Resp. 71 3 4 4 4 4 3 4 3 29 

Resp. 72 4 4 4 4 4 4 4 5 33 

Resp. 73 4 4 4 5 3 3 2 3 28 

Resp. 74 4 4 4 4 4 5 4 5 34 

Resp. 75 5 5 5 5 5 5 5 5 40 

Resp. 76 5 4 5 4 5 5 5 5 38 

Resp. 77 4 4 4 4 4 4 4 3 31 

Resp. 78 5 5 5 5 5 5 5 5 40 

Resp. 79 4 4 4 4 4 4 4 5 33 

Resp. 80 3 3 3 3 3 3 3 3 24 

Resp. 81 5 5 5 4 4 4 4 3 34 

Resp. 82 5 4 5 5 5 5 5 5 39 

Resp. 83 4 5 5 5 3 3 3 4 32 

Resp. 84 4 5 5 5 5 5 5 5 39 

Resp. 85 5 5 5 5 4 4 4 4 36 
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Resp. 86 5 5 5 5 5 5 5 5 40 

Resp. 87 3 3 4 3 4 4 4 4 29 

Resp. 88 4 4 4 5 4 4 4 4 33 

Resp. 89 3 3 4 4 2 3 3 3 25 

Resp. 90 3 3 3 4 4 4 4 4 29 

Resp. 91 4 4 4 4 4 5 4 5 34 

Resp. 92 5 5 5 5 5 4 5 4 38 

Resp. 93 5 5 5 5 4 4 5 5 38 

Resp. 94 5 4 5 4 3 3 3 3 30 

Resp. 95 4 4 4 4 4 4 4 4 32 

Resp. 96 5 5 5 5 5 5 5 5 40 

Resp. 97 4 5 4 5 5 5 5 5 38 

Resp. 98 4 5 5 5 4 4 4 3 34 

Resp. 99 5 5 5 5 5 5 5 5 40 

Resp. 100 5 5 5 5 5 5 5 5 40 

Resp. 101 4 4 4 4 4 4 4 5 33 

Resp. 102 4 4 4 5 4 5 4 4 34 

Resp. 103 5 5 5 5 5 5 5 4 39 

Resp. 104 3 3 3 3 3 3 3 3 24 

Resp. 105 5 5 5 5 5 5 5 5 40 

Resp. 106 4 4 4 4 4 4 4 4 32 

Resp. 107 5 5 5 4 4 4 4 4 35 

Resp. 108 5 5 4 4 4 4 4 4 34 

Resp. 109 5 5 5 5 5 5 5 5 40 

Resp. 110 5 5 4 4 4 4 4 4 34 

Resp. 111 5 4 4 4 4 4 4 4 33 

Resp. 112 5 5 5 5 5 5 5 5 40 

Resp. 113 4 4 4 4 4 4 4 4 32 

Resp. 114 4 4 4 4 4 4 4 4 32 

Resp. 115 5 5 5 5 5 5 5 5 40 

Resp. 116 4 5 4 4 4 4 4 4 33 

Resp. 117 4 5 4 4 4 4 4 4 33 

Resp. 118 4 5 4 4 4 4 4 4 33 

Resp. 119 4 5 5 5 5 5 5 5 39 

Resp. 120 4 5 5 5 5 5 5 5 39 
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No. Resp 

FASILITAS (X3) 

X3 X3.1 X3.2 X3.3 

X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 

Resp. 1 5 5 5 5 5 5 30 

Resp. 2 5 5 5 5 4 5 29 

Resp. 3 4 4 4 4 5 5 26 

Resp. 4 5 5 5 5 4 5 29 

Resp. 5 4 4 4 4 5 5 26 

Resp. 6 4 4 3 4 4 4 23 

Resp. 7 3 3 4 4 4 4 22 

Resp. 8 5 5 5 5 5 4 29 

Resp. 9 4 4 5 5 4 4 26 

Resp. 10 3 3 4 5 5 5 25 

Resp. 11 4 4 3 4 5 4 24 

Resp. 12 5 5 5 5 5 5 30 

Resp. 13 5 5 5 5 5 5 30 

Resp. 14 4 4 4 4 4 4 24 

Resp. 15 3 3 3 4 5 5 23 

Resp. 16 5 5 5 5 5 5 30 

Resp. 17 3 4 3 3 3 3 19 

Resp. 18 4 4 5 5 4 4 26 

Resp. 19 4 4 5 5 5 5 28 

Resp. 20 5 5 5 5 5 5 30 

Resp. 21 3 3 3 3 3 3 18 

Resp. 22 4 4 4 4 4 4 24 

Resp. 23 4 4 4 4 4 4 24 

Resp. 24 5 5 5 5 4 4 28 

Resp. 25 5 5 5 5 5 4 29 

Resp. 26 5 5 4 4 5 4 27 

Resp. 27 5 5 5 5 5 4 29 

Resp. 28 5 5 4 4 4 4 26 

Resp. 29 3 4 5 5 4 4 25 

Resp. 30 3 3 3 3 5 5 22 

Resp. 31 3 3 4 4 5 4 23 

Resp. 32 4 4 4 4 4 5 25 

Resp. 33 3 3 3 3 4 5 21 

Resp. 34 4 4 4 3 5 4 24 

Resp. 35 4 5 4 4 5 4 26 

Resp. 36 5 5 5 5 5 4 29 

Resp. 37 4 4 4 4 4 4 24 

Resp. 38 4 4 4 4 4 4 24 

Resp. 39 5 5 5 5 5 5 30 

Resp. 40 4 5 4 4 5 5 27 

Resp. 41 5 5 5 5 4 4 28 
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Resp. 42 5 5 5 5 5 5 30 

Resp. 43 4 4 4 3 4 3 22 

Resp. 44 3 3 3 3 4 3 19 

Resp. 45 4 4 4 4 4 4 24 

Resp. 46 4 4 4 4 3 4 23 

Resp. 47 4 5 4 4 4 4 25 

Resp. 48 4 3 3 3 3 3 19 

Resp. 49 4 5 5 5 4 4 27 

Resp. 50 5 5 5 5 4 4 28 

Resp. 51 4 5 4 4 4 4 25 

Resp. 52 4 3 4 4 3 3 21 

Resp. 53 4 5 2 2 5 5 23 

Resp. 54 4 2 5 3 4 4 22 

Resp. 55 5 5 5 3 5 5 28 

Resp. 56 3 3 3 3 4 4 20 

Resp. 57 4 4 4 4 4 4 24 

Resp. 58 3 3 3 3 4 4 20 

Resp. 59 4 5 5 4 4 4 26 

Resp. 60 3 4 4 4 5 5 25 

Resp. 61 5 5 5 5 4 4 28 

Resp. 62 2 2 2 2 2 2 12 

Resp. 63 3 3 3 3 4 4 20 

Resp. 64 4 4 5 3 5 5 26 

Resp. 65 5 5 5 5 5 5 30 

Resp. 66 4 5 4 3 4 4 24 

Resp. 67 4 4 4 5 4 4 25 

Resp. 68 2 2 2 2 2 2 12 

Resp. 69 4 5 5 5 3 4 26 

Resp. 70 3 3 3 3 4 4 20 

Resp. 71 4 5 4 4 4 4 25 

Resp. 72 5 5 5 5 4 3 27 

Resp. 73 3 3 3 2 5 5 21 

Resp. 74 4 4 5 5 4 4 26 

Resp. 75 5 5 5 5 5 5 30 

Resp. 76 5 5 5 5 4 4 28 

Resp. 77 3 3 3 3 4 4 20 

Resp. 78 5 4 4 4 5 5 27 

Resp. 79 5 4 4 4 4 4 25 

Resp. 80 3 3 3 3 5 5 22 

Resp. 81 3 3 3 3 4 4 20 

Resp. 82 5 5 5 5 5 5 30 

Resp. 83 3 4 3 3 5 5 23 

Resp. 84 5 5 5 5 4 4 28 

Resp. 85 4 4 4 4 4 4 24 
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Resp. 86 5 5 5 5 4 4 28 

Resp. 87 3 4 4 4 4 4 23 

Resp. 88 4 4 4 4 5 5 26 

Resp. 89 3 3 2 3 4 4 19 

Resp. 90 3 4 3 4 4 4 22 

Resp. 91 4 5 5 5 4 4 27 

Resp. 92 5 4 4 4 5 5 27 

Resp. 93 5 5 5 5 5 5 30 

Resp. 94 3 3 3 3 3 3 18 

Resp. 95 4 4 4 4 4 4 24 

Resp. 96 5 5 5 5 5 4 29 

Resp. 97 5 5 5 5 5 5 30 

Resp. 98 4 3 4 4 5 5 25 

Resp. 99 5 5 5 5 5 5 30 

Resp. 100 5 5 5 5 5 5 30 

Resp. 101 5 5 5 5 5 5 30 

Resp. 102 5 5 5 5 5 4 29 

Resp. 103 4 4 4 4 4 4 24 

Resp. 104 3 3 3 3 3 3 18 

Resp. 105 5 5 5 5 5 5 30 

Resp. 106 4 4 4 4 4 4 24 

Resp. 107 4 4 4 5 5 5 27 

Resp. 108 4 4 4 4 5 4 25 

Resp. 109 5 5 5 5 5 5 30 

Resp. 110 5 5 5 4 4 4 27 

Resp. 111 4 4 4 4 5 5 26 

Resp. 112 5 5 5 5 5 5 30 

Resp. 113 4 5 5 5 5 5 29 

Resp. 114 4 5 5 5 5 5 29 

Resp. 115 5 5 5 5 5 5 30 

Resp. 116 5 5 5 5 5 4 29 

Resp. 117 5 5 4 4 4 4 26 

Resp. 118 5 4 4 4 4 4 25 

Resp. 119 5 5 5 5 5 5 30 

Resp. 120 5 5 5 5 5 5 30 
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No. Resp 

LOKASI (X4) 

X4 X4.1 X4.2 X4.3 X4.4 X4.5 

X4.1.1 X4.1.2 X4.2.1 X4.2.2 X4.3.1 X4.3.2 X4.4.1 X4.4.2 X4.5.1 X4.5.2 

Resp. 1 5 5 5 5 5 5 5 5 5 5 50 

Resp. 2 5 4 4 5 5 5 4 4 4 5 45 

Resp. 3 4 4 5 4 4 4 5 4 4 4 42 

Resp. 4 4 5 4 3 3 4 4 5 3 4 39 

Resp. 5 5 5 5 3 4 3 5 5 3 4 42 

Resp. 6 4 4 5 5 5 5 5 4 4 5 46 

Resp. 7 5 5 5 5 5 4 5 4 4 4 46 

Resp. 8 4 5 5 5 4 5 5 4 4 5 46 

Resp. 9 4 4 4 4 4 4 5 5 4 4 42 

Resp. 10 5 5 5 4 4 3 5 5 5 4 45 

Resp. 11 5 4 4 4 4 4 5 4 4 4 42 

Resp. 12 5 4 4 4 4 4 4 4 5 4 42 

Resp. 13 5 4 4 4 3 4 4 3 4 5 40 

Resp. 14 4 4 4 4 4 4 4 5 5 5 43 

Resp. 15 5 5 5 5 5 5 5 5 4 4 48 

Resp. 16 5 5 5 5 5 5 5 5 5 5 50 

Resp. 17 4 4 4 4 4 4 4 4 4 4 40 

Resp. 18 5 4 4 3 3 3 4 4 4 3 37 

Resp. 19 5 5 5 5 5 5 5 4 5 5 49 

Resp. 20 5 5 5 5 5 5 5 5 5 5 50 

Resp. 21 3 3 3 3 3 3 3 3 3 3 30 

Resp. 22 4 4 5 4 4 4 4 3 4 4 40 

Resp. 23 4 4 5 4 4 4 5 5 4 3 42 

Resp. 24 4 4 4 4 4 4 4 4 4 4 40 

Resp. 25 4 4 4 4 4 4 4 3 4 4 39 

Resp. 26 5 4 4 4 4 4 4 4 4 5 42 

Resp. 27 4 5 5 5 5 5 5 5 5 5 49 

Resp. 28 5 4 2 4 4 4 4 5 5 5 42 

Resp. 29 4 4 3 3 3 3 3 4 5 5 37 

Resp. 30 5 5 4 4 3 4 4 4 4 5 42 

Resp. 31 5 4 5 4 3 4 5 5 4 5 44 

Resp. 32 4 4 4 4 4 4 4 5 5 5 43 

Resp. 33 4 4 4 4 4 4 4 5 4 5 42 

Resp. 34 4 4 5 4 4 5 5 3 4 5 43 

Resp. 35 4 5 3 4 4 4 5 4 4 4 41 

Resp. 36 4 5 4 4 4 4 4 4 4 3 40 

Resp. 37 4 4 4 4 4 4 4 4 4 4 40 

Resp. 38 4 4 4 4 4 4 4 4 4 4 40 

Resp. 39 5 5 5 5 5 5 5 5 5 5 50 

Resp. 40 4 4 4 4 4 4 4 3 5 5 41 

Resp. 41 5 5 5 4 4 4 4 4 4 4 43 
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Resp. 42 5 5 5 5 5 5 5 5 5 5 50 

Resp. 43 4 4 4 4 4 4 4 5 3 3 39 

Resp. 44 5 4 5 4 5 4 5 3 5 4 44 

Resp. 45 4 4 4 4 4 4 4 3 3 5 39 

Resp. 46 3 3 3 4 4 4 4 4 4 4 37 

Resp. 47 4 4 5 5 4 4 5 4 3 5 43 

Resp. 48 4 4 4 5 5 4 3 4 4 5 42 

Resp. 49 5 5 5 5 5 5 5 4 4 5 48 

Resp. 50 4 4 4 5 5 4 5 4 4 4 43 

Resp. 51 4 4 4 5 4 4 4 3 3 3 38 

Resp. 52 4 5 4 5 4 4 4 5 5 4 44 

Resp. 53 5 4 4 5 3 4 3 4 4 5 41 

Resp. 54 4 5 5 5 5 4 4 4 4 5 45 

Resp. 55 3 4 4 4 4 4 4 4 3 4 38 

Resp. 56 4 4 4 4 4 4 4 4 4 4 40 

Resp. 57 4 4 4 4 4 4 3 3 3 3 36 

Resp. 58 3 5 4 4 3 4 3 5 5 4 40 

Resp. 59 3 4 4 4 4 4 4 4 5 5 41 

Resp. 60 5 5 5 3 4 5 4 4 4 5 44 

Resp. 61 3 3 3 4 3 3 3 5 5 5 37 

Resp. 62 2 2 2 2 2 2 2 2 2 2 20 

Resp. 63 4 5 5 5 5 5 5 5 5 5 49 

Resp. 64 4 4 4 4 4 4 4 5 5 5 43 

Resp. 65 5 5 5 5 5 5 5 5 5 5 50 

Resp. 66 5 5 5 4 4 4 5 4 4 4 44 

Resp. 67 5 4 4 3 5 5 4 5 5 5 45 

Resp. 68 5 5 5 5 5 5 5 5 5 5 50 

Resp. 69 5 4 4 3 5 4 5 5 5 5 45 

Resp. 70 5 4 4 4 4 4 5 5 5 5 45 

Resp. 71 5 5 5 4 4 4 5 5 5 4 46 

Resp. 72 4 5 5 4 4 4 4 5 5 3 43 

Resp. 73 4 5 5 5 5 5 5 4 4 5 47 

Resp. 74 4 5 5 5 5 5 3 4 5 4 45 

Resp. 75 5 5 5 5 5 5 5 5 5 5 50 

Resp. 76 4 4 4 4 4 3 4 4 4 4 39 

Resp. 77 4 4 5 4 5 4 4 5 5 5 45 

Resp. 78 4 4 3 3 4 3 4 3 4 4 36 

Resp. 79 4 4 4 4 4 4 4 4 4 5 41 

Resp. 80 2 2 2 2 2 2 2 2 2 2 20 

Resp. 81 4 4 4 4 3 3 3 4 5 5 39 

Resp. 82 4 4 5 5 5 5 5 5 5 5 48 

Resp. 83 5 5 5 4 3 3 3 4 5 5 42 

Resp. 84 4 4 4 5 4 5 4 3 4 5 42 

Resp. 85 4 5 5 5 5 5 5 5 5 5 49 
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Resp. 86 5 4 5 5 5 5 5 5 5 5 49 

Resp. 87 4 4 4 4 4 4 4 4 4 4 40 

Resp. 88 5 4 4 5 4 5 4 4 4 4 43 

Resp. 89 4 4 4 4 5 4 5 4 4 4 42 

Resp. 90 4 5 3 3 3 3 3 3 3 3 33 

Resp. 91 4 5 5 5 5 5 5 5 4 4 47 

Resp. 92 4 4 5 5 5 5 5 5 5 5 48 

Resp. 93 5 5 5 5 5 5 5 5 5 5 50 

Resp. 94 4 4 4 3 4 4 3 4 4 4 38 

Resp. 95 4 4 5 5 5 5 5 5 5 5 48 

Resp. 96 5 5 5 5 5 5 5 5 5 5 50 

Resp. 97 5 5 5 5 5 5 5 5 5 5 50 

Resp. 98 4 4 4 4 4 4 4 4 4 4 40 

Resp. 99 5 5 5 5 5 5 5 5 5 5 50 

Resp. 100 5 5 5 5 5 5 5 5 5 5 50 

Resp. 101 5 5 5 5 5 5 5 5 5 5 50 

Resp. 102 4 4 4 4 5 5 5 5 5 5 46 

Resp. 103 4 4 4 4 4 4 4 5 5 5 43 

Resp. 104 3 3 3 3 3 3 3 3 3 3 30 

Resp. 105 5 5 5 5 5 5 5 5 5 5 50 

Resp. 106 5 5 5 5 5 5 5 5 5 5 50 

Resp. 107 5 5 5 4 4 4 5 5 5 5 47 

Resp. 108 4 4 4 4 4 4 5 5 4 4 42 

Resp. 109 5 5 5 5 5 5 5 5 5 5 50 

Resp. 110 4 4 4 5 4 5 4 4 4 4 42 

Resp. 111 4 4 4 4 5 5 5 5 5 4 45 

Resp. 112 5 5 5 5 5 5 5 5 5 5 50 

Resp. 113 5 5 4 5 4 4 4 4 4 4 43 

Resp. 114 5 4 4 5 4 4 4 4 4 5 43 

Resp. 115 5 5 5 5 5 5 5 5 5 5 50 

Resp. 116 5 4 4 5 5 5 5 5 5 5 48 

Resp. 117 4 5 4 5 5 5 5 5 5 5 48 

Resp. 118 4 5 4 5 5 5 5 5 4 4 46 

Resp. 119 4 5 4 5 4 4 4 4 4 4 42 

Resp. 120 4 5 4 5 4 4 4 4 4 4 42 
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No. Resp 

LOYALITAS PELANGGAN ( Y ) 

Y Y.1 Y.2 Y.3 Y.4 Y.5 

Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.4.1 Y.4.2 Y.5.1 Y.5.2 

Resp. 1 5 4 5 5 5 4 4 5 5 5 47 

Resp. 2 5 4 4 4 5 4 4 4 4 4 42 

Resp. 3 5 4 5 5 5 5 5 5 5 4 48 

Resp. 4 4 4 4 5 4 4 4 4 5 5 43 

Resp. 5 4 4 4 4 4 4 4 5 5 5 43 

Resp. 6 4 5 4 4 4 4 4 4 5 4 42 

Resp. 7 3 4 4 4 4 4 5 5 5 4 42 

Resp. 8 4 4 5 5 5 4 4 4 5 4 44 

Resp. 9 3 4 5 5 5 4 4 4 4 4 42 

Resp. 10 4 4 5 5 4 3 4 4 4 5 42 

Resp. 11 4 4 4 4 4 5 5 5 5 5 45 

Resp. 12 4 4 5 5 5 4 4 4 4 4 43 

Resp. 13 5 4 4 4 4 5 5 5 5 5 46 

Resp. 14 5 5 5 5 4 5 5 4 5 5 48 

Resp. 15 5 4 5 5 5 5 5 4 5 5 48 

Resp. 16 4 5 5 5 5 5 5 5 5 5 49 

Resp. 17 3 4 4 3 3 3 4 4 3 3 34 

Resp. 18 4 4 4 4 4 5 4 4 4 4 41 

Resp. 19 5 4 4 4 4 5 4 4 4 5 43 

Resp. 20 5 5 5 5 5 5 5 5 5 5 50 

Resp. 21 3 3 3 3 3 3 3 3 3 3 30 

Resp. 22 4 4 4 3 5 5 5 4 4 4 42 

Resp. 23 4 5 4 4 5 5 5 4 4 4 44 

Resp. 24 4 4 4 4 5 5 4 4 4 4 42 

Resp. 25 4 5 4 4 4 5 5 4 5 5 45 

Resp. 26 5 4 4 4 4 5 5 4 4 4 43 

Resp. 27 5 4 5 5 5 5 5 5 5 5 49 

Resp. 28 5 4 3 4 3 4 4 4 4 4 39 

Resp. 29 5 4 4 3 5 5 5 5 5 5 46 

Resp. 30 3 5 3 3 3 4 4 4 4 4 37 

Resp. 31 4 4 4 4 4 3 4 3 3 4 37 

Resp. 32 4 5 5 3 3 3 4 4 4 4 39 

Resp. 33 4 4 5 5 3 4 4 5 4 4 42 

Resp. 34 4 4 5 5 4 4 5 3 5 5 44 

Resp. 35 5 4 5 4 4 4 4 4 4 5 43 

Resp. 36 4 4 5 5 5 5 5 5 5 5 48 

Resp. 37 5 4 4 4 4 4 4 4 4 4 41 

Resp. 38 4 4 4 4 4 4 4 4 4 4 40 

Resp. 39 4 5 5 5 5 5 5 5 5 5 49 

Resp. 40 4 4 3 3 4 4 4 4 4 4 38 

Resp. 41 4 5 4 4 4 4 4 4 4 4 41 
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Resp. 42 3 5 5 5 5 5 5 5 5 5 48 

Resp. 43 4 5 5 5 5 4 4 4 4 4 44 

Resp. 44 3 5 5 3 5 4 4 4 5 4 42 

Resp. 45 4 5 3 3 4 5 4 4 4 4 40 

Resp. 46 4 5 4 4 4 4 4 4 4 3 40 

Resp. 47 4 4 3 4 3 4 4 5 4 4 39 

Resp. 48 4 4 5 5 3 3 3 3 3 3 36 

Resp. 49 5 5 4 4 3 5 4 4 4 4 42 

Resp. 50 5 5 4 4 4 5 5 5 4 4 45 

Resp. 51 5 5 4 4 4 4 4 4 4 5 43 

Resp. 52 5 5 4 4 5 4 4 5 4 4 44 

Resp. 53 5 4 4 4 5 5 5 5 5 5 47 

Resp. 54 4 4 3 5 5 4 4 4 4 4 41 

Resp. 55 4 4 4 4 4 3 3 3 3 3 35 

Resp. 56 4 4 4 4 4 5 5 5 5 5 45 

Resp. 57 4 4 5 5 5 4 4 4 4 4 43 

Resp. 58 3 4 3 3 3 3 3 3 3 3 31 

Resp. 59 4 5 4 4 5 5 5 5 4 4 45 

Resp. 60 3 4 4 4 5 4 4 4 4 5 41 

Resp. 61 4 4 5 4 5 4 5 5 4 4 44 

Resp. 62 2 2 2 2 2 2 2 2 2 2 20 

Resp. 63 3 4 5 4 3 4 4 4 4 4 39 

Resp. 64 3 4 4 4 4 4 4 5 4 4 40 

Resp. 65 4 4 5 5 5 5 5 5 5 5 48 

Resp. 66 4 4 5 5 5 4 4 4 4 4 43 

Resp. 67 4 4 4 3 4 3 4 3 3 4 36 

Resp. 68 4 4 4 4 4 4 4 4 3 3 38 

Resp. 69 4 4 3 3 5 3 3 4 5 4 38 

Resp. 70 5 4 5 3 4 4 4 4 4 3 40 

Resp. 71 4 4 4 4 4 5 5 5 5 5 45 

Resp. 72 5 4 4 4 4 4 4 4 4 4 41 

Resp. 73 4 4 3 4 3 3 4 4 4 4 37 

Resp. 74 5 4 4 5 4 3 3 3 4 4 39 

Resp. 75 4 4 5 5 5 5 5 5 5 5 48 

Resp. 76 5 3 4 4 5 4 5 4 4 4 42 

Resp. 77 4 4 4 4 4 5 4 5 3 4 41 

Resp. 78 4 4 5 5 5 5 4 5 5 5 47 

Resp. 79 4 4 4 5 4 5 4 4 4 5 43 

Resp. 80 4 4 3 3 4 4 4 3 3 3 35 

Resp. 81 4 4 3 4 3 4 4 4 5 5 40 

Resp. 82 4 3 4 5 5 4 3 3 5 4 40 

Resp. 83 5 4 4 3 4 4 4 4 5 4 41 

Resp. 84 4 4 4 4 4 4 4 4 4 4 40 

Resp. 85 5 4 4 4 4 4 4 4 4 4 41 
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Resp. 86 4 4 5 5 5 5 5 5 5 5 48 

Resp. 87 5 4 4 4 4 4 5 5 5 5 45 

Resp. 88 4 4 4 5 4 5 5 5 4 4 44 

Resp. 89 4 4 5 5 5 5 5 5 5 5 48 

Resp. 90 4 5 4 3 4 4 4 4 3 4 39 

Resp. 91 4 4 5 5 5 5 5 4 5 5 47 

Resp. 92 5 5 5 5 5 5 5 5 5 5 50 

Resp. 93 5 5 5 5 5 5 5 5 5 5 50 

Resp. 94 3 5 3 3 4 4 4 3 3 4 36 

Resp. 95 5 5 4 3 4 4 4 5 5 4 43 

Resp. 96 5 4 5 5 5 5 5 5 5 5 49 

Resp. 97 5 5 5 5 5 5 5 5 5 5 50 

Resp. 98 4 4 4 4 4 4 4 4 4 4 40 

Resp. 99 4 5 5 5 5 5 5 5 5 5 49 

Resp. 100 4 4 5 5 5 5 5 5 5 5 48 

Resp. 101 4 5 5 5 5 5 5 5 5 5 49 

Resp. 102 4 4 5 5 5 5 5 5 5 5 48 

Resp. 103 5 4 5 4 5 4 5 4 4 4 44 

Resp. 104 3 3 3 3 3 3 3 3 3 3 30 

Resp. 105 5 4 5 5 5 5 5 5 5 5 49 

Resp. 106 5 4 4 4 4 4 4 4 4 4 41 

Resp. 107 5 5 4 4 4 4 4 4 4 4 42 

Resp. 108 4 4 5 5 5 5 5 5 5 5 48 

Resp. 109 5 5 5 5 5 5 5 5 5 5 50 

Resp. 110 5 5 5 5 5 5 5 5 5 5 50 

Resp. 111 5 5 5 5 5 5 5 5 5 5 50 

Resp. 112 4 4 5 5 5 5 5 5 5 5 48 

Resp. 113 3 4 4 5 4 4 4 5 5 5 43 

Resp. 114 4 5 4 5 4 4 4 4 5 5 44 

Resp. 115 5 5 5 5 5 5 5 5 5 5 50 

Resp. 116 4 4 4 4 4 4 4 4 4 4 40 

Resp. 117 4 4 5 5 5 5 4 4 4 4 44 

Resp. 118 4 4 5 5 5 5 5 5 5 5 48 

Resp. 119 5 5 5 5 5 5 5 5 5 5 50 

Resp. 120 4 5 5 5 5 5 5 5 5 5 49 
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LAMPIRAN 6: OUTPUT SPSS 
 

UJI VALIDITAS 

VARIABEL HARGA 
Correlations 

 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1 

X1.1
.1 

Pearson Correlation 1 ,783** ,741** ,619** ,664** ,524** ,850*

* 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X1.1
.2 

Pearson Correlation ,783** 1 ,679** ,651** ,649** ,641** ,867*

* 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X1.2
.1 

Pearson Correlation ,741** ,679** 1 ,725** ,681** ,593** ,867*

* 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X1.2
.2 

Pearson Correlation ,619** ,651** ,725** 1 ,635** ,673** ,845*

* 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X1.3
.1 

Pearson Correlation ,664** ,649** ,681** ,635** 1 ,760** ,856*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 

X1.3
.2 

Pearson Correlation ,524** ,641** ,593** ,673** ,760** 1 ,818*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 

X1 Pearson Correlation ,850** ,867** ,867** ,845** ,856** ,818** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

UJI RELIABILITAS 

VARIABEL HARGA 
Reliability Statistics 

Cronbach's Alpha N of Items 

,923 6 
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VARIABEL KERAGAMAN PRODUK 
Correlations 

 X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 X2 

X2.1
.1 

Pearson Correlation 1 ,539
**

 ,661
**

 ,522
**

 ,460
**

 ,466
**

 ,472
**

 ,488
**

 ,744
*

* 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.1
.2 

Pearson Correlation ,539** 1 ,599** ,672** ,480** ,467** ,445** ,308** ,719*

* 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,001 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.2
.1 

Pearson Correlation ,661** ,599** 1 ,725** ,522** ,506** ,373** ,459** ,774*

* 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.2
.2 

Pearson Correlation ,522** ,672** ,725** 1 ,510** ,515** ,336** ,352** ,733*

* 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.3
.1 

Pearson Correlation ,460** ,480** ,522** ,510** 1 ,811** ,715** ,642** ,837*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.3
.2 

Pearson Correlation ,466** ,467** ,506** ,515** ,811** 1 ,700** ,721** ,843*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.4
.1 

Pearson Correlation ,472** ,445** ,373** ,336** ,715** ,700** 1 ,671** ,775*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.4
.2 

Pearson Correlation ,488** ,308** ,459** ,352** ,642** ,721** ,671** 1 ,760*

* 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 

X2 Pearson Correlation ,744** ,719** ,774** ,733** ,837** ,843** ,775** ,760** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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VARIABEL KERAGAMAN PRODUK 
Reliability Statistics 

Cronbach's Alpha N of Items 

,904 8 
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VARIABEL FASILITAS 
Correlations 

 X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3 

X3.1.1 Pearson Correlation 1 ,819
**

 ,781
**

 ,709
**

 ,447
**

 ,384
**

 ,871
*

* 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X3.1.2 Pearson Correlation ,819** 1 ,740** ,709** ,435** ,387** ,861*

* 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X3.2.1 Pearson Correlation ,781** ,740** 1 ,850** ,409** ,385** ,880*

* 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X3.2.2 Pearson Correlation ,709** ,709** ,850** 1 ,398** ,384** ,856*

* 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 

X3.3.1 Pearson Correlation ,447** ,435** ,409** ,398** 1 ,808** ,692*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 

X3.3.2 Pearson Correlation ,384** ,387** ,385** ,384** ,808** 1 ,659*

* 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 

X3 Pearson Correlation ,871** ,861** ,880** ,856** ,692** ,659** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

VARIABEL FASILITAS 
Reliability Statistics 

Cronbach's Alpha N of Items 

,894 6 
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VARIABEL LOKASI 
Correlations 

 X4.1.1 X4.1.2 X4.2.1 X4.2.2 X4.3.1 X4.3.2 X4.4.1 X4.4.2 X4.5.1 X4.5.2 X4 

X4.1.1 Pearson Correlation 1 ,593** ,558** ,405** ,442** ,456** ,543** ,413** ,461** ,478** ,695** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.1.2 Pearson Correlation ,593** 1 ,664** ,542** ,494** ,529** ,519** ,492** ,433** ,349** ,728** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.2.1 Pearson Correlation ,558** ,664** 1 ,590** ,623** ,627** ,666** ,464** ,446** ,445** ,796** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.2.2 Pearson Correlation ,405** ,542** ,590** 1 ,689** ,746** ,543** ,406** ,436** ,503** ,769** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.3.1 Pearson Correlation ,442** ,494** ,623** ,689** 1 ,802** ,718** ,516** ,536** ,484** ,830** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.3.2 Pearson Correlation ,456** ,529** ,627** ,746** ,802** 1 ,661** ,502** ,504** ,567** ,840** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.4.1 Pearson Correlation ,543** ,519** ,666** ,543** ,718** ,661** 1 ,574** ,435** ,431** ,801** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.4.2 Pearson Correlation ,413** ,492** ,464** ,406** ,516** ,502** ,574** 1 ,662** ,471** ,726** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 
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N 120 120 120 120 120 120 120 120 120 120 120 

X4.5.1 Pearson Correlation ,461** ,433** ,446** ,436** ,536** ,504** ,435** ,662** 1 ,650** ,732** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4.5.2 Pearson Correlation ,478** ,349** ,445** ,503** ,484** ,567** ,431** ,471** ,650** 1 ,707** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X4 Pearson Correlation ,695** ,728** ,796** ,769** ,830** ,840** ,801** ,726** ,732** ,707** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

VARIABEL LOKASI 
Reliability Statistics 

Cronbach's Alpha N of Items 

,920 10 
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VARIABEL LOYALITAS PELANGGAN 
Correlations 

 Y1.1 Y1.2 Y2.1 Y2.2 Y3.1 Y3.2 Y4.1 Y4.2 Y5.1 Y5.2 Y 

Y1.1 Pearson Correlation 1 ,250** ,282** ,244** ,299** ,363** ,368** ,305** ,336** ,335** ,511** 

Sig. (2-tailed)  ,006 ,002 ,007 ,001 ,000 ,000 ,001 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y1.2 Pearson Correlation ,250** 1 ,280** ,161 ,234* ,374** ,372** ,350** ,296** ,313** ,472** 

Sig. (2-tailed) ,006  ,002 ,079 ,010 ,000 ,000 ,000 ,001 ,001 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y2.1 Pearson Correlation ,282** ,280** 1 ,703** ,617** ,465** ,551** ,486** ,519** ,512** ,746** 

Sig. (2-tailed) ,002 ,002  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y2.2 Pearson Correlation ,244** ,161 ,703** 1 ,552** ,488** ,453** ,459** ,556** ,603** ,726** 

Sig. (2-tailed) ,007 ,079 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y3.1 Pearson Correlation ,299** ,234* ,617** ,552** 1 ,588** ,575** ,494** ,557** ,517** ,749** 

Sig. (2-tailed) ,001 ,010 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y3.2 Pearson Correlation ,363** ,374** ,465** ,488** ,588** 1 ,798** ,702** ,625** ,660** ,826** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y4.1 Pearson Correlation ,368** ,372** ,551** ,453** ,575** ,798** 1 ,735** ,651** ,687** ,841** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y4.2 Pearson Correlation ,305** ,350** ,486** ,459** ,494** ,702** ,735** 1 ,687** ,651** ,799** 

Sig. (2-tailed) ,001 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 
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N 120 120 120 120 120 120 120 120 120 120 120 

Y5.1 Pearson Correlation ,336** ,296** ,519** ,556** ,557** ,625** ,651** ,687** 1 ,805** ,826** 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y5.2 Pearson Correlation ,335** ,313** ,512** ,603** ,517** ,660** ,687** ,651** ,805** 1 ,831** 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

Y Pearson Correlation ,511** ,472** ,746** ,726** ,749** ,826** ,841** ,799** ,826** ,831** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 

VARIABEL LOYALITAS PELANGGAN 
Reliability Statistics 

Cronbach's Alpha N of Items 

,906 10 
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UJI ASUMSI KLASIK 

UJI NORMALITAS 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 120 

Normal Parameters
a,b

 Mean ,0000000 

Std. Deviation 3,14292409 

Most Extreme Differences Absolute ,056 

Positive ,056 

Negative -,047 

Test Statistic ,056 

Asymp. Sig. (2-tailed) ,200
c,d

 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 
d. This is a lower bound of the true significance. 

 

UJI MULTIKOLINEARITAS 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 9,101 2,654  3,430 ,001   

X1 ,351 ,105 ,264 3,354 ,001 ,552 1,812 

X2 ,249 ,105 ,235 2,384 ,019 ,353 2,837 

X3 ,280 ,127 ,213 2,205 ,029 ,367 2,726 

X4 ,219 ,066 ,236 3,298 ,001 ,667 1,500 

a. Dependent Variable: Y 

 

UJI AUTOKORELASI 
Model Summary

b
 

Model R 
R 

Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 
Durbin-
Watson 

1 ,779
a
 ,606 ,593 3,19712 1,795 

a. Predictors: (Constant), X4, X3, X1, X2 
b. Dependent Variable: Y 
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UJI HETEROSKEDASTISITAS 

 
 

 

ANALISIS REGRESI LINEAR BERGANDA 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 9,101 2,654  3,430 ,001   

X1 ,351 ,105 ,264 3,354 ,001 ,552 1,812 

X2 ,249 ,105 ,235 2,384 ,019 ,353 2,837 

X3 ,280 ,127 ,213 2,205 ,029 ,367 2,726 

X4 ,219 ,066 ,236 3,298 ,001 ,667 1,500 

a. Dependent Variable: Y 
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UJI HIPOTESIS 

UJI T 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 9,101 2,654  3,430 ,001   

X1 ,351 ,105 ,264 3,354 ,001 ,552 1,812 

X2 ,249 ,105 ,235 2,384 ,019 ,353 2,837 

X3 ,280 ,127 ,213 2,205 ,029 ,367 2,726 

X4 ,219 ,066 ,236 3,298 ,001 ,667 1,500 

a. Dependent Variable: Y 

 

UJI F 
ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1811,513 4 452,878 44,306 ,000
b
 

Residual 1175,479 115 10,222   

Total 2986,992 119    

a. Dependent Variable: Y 
b. Predictors: (Constant), X4, X3, X1, X2 

 
 


