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Lampiran 1  : Berita Acara Bimbingan Skrispi  

 

 

 
 

 



 
 

 
 

 

 
 

 

 

 



 
 

Lampiran 2 : Halaman Lembar Persetujuan Skripsi  

 

 

 
 



 
 

 
 

Lampiran 3 : Halaman Lembar Persetujuan Artikel  

 

 
 

 



 
 

Lampiran 4 : Kuesioner Penelitian  

 

Hal  : Pengisian Kuesioner Penelitian 

 

Assalamualaikum Wr.Wb, 

Perkenalkan Saya Yulyana Prihatin Ningsih Mahasiswi 

Program Studi Manajemen Fakultas Ekonomi dan Bisnis dari 

Universitas PGRI Adi Buana Surabaya. 

Saar ini saya sedang melakukan penelitian tugas akhir / skripsi 

saya yang berjudul “PENGARUH PERSEPSI MANFAAT, PERSEPSI 

KEMUDAHAN DAN KEPERCAYAAN TERHADAP MINAT 

PENGGUNA APLIKASI E-WALLET OVO DIDESA MEDAENG 

WARU SIDOARJO”. Memohon kesediaan saudara untuk meluangkan 

waktunya mengisi kuesioner penelitian. Informasi yang saudara berikan 

merupakan bantuan yang bernilai bagi saya dalam menyelesaikan skripsi 

ini. Kuesioner ini hanya dipergunakan untuk kepentingan akademis, 

sifatya rahasia, terbatas dan tidak dipublikasikan. Atas kesediaan dan 

waktunya saudara saya sampaikan terimakasih.  

 

 

 

Surabaya, 25 Januari 2020 

Peneliti  

 

 

Yulyana Prihatin Ningsih  

  



 
 

 
 

I. Identitas Responden 

  

1. Nama  :……………. 

 

2. Usia    :     15-20 Tahun   21- 25Tahun 

 

                  26-30 Tahun    

 

3. Jenis Kelamin :  Laki-Laki           Perempuan 

 

4. Lama Masa Menggunakan E-Wallet OVO :……….. Tahun 

 

Kuisioner Penelitian 

Petunjuk Pengisian Kuisioner :  

Pilihlah jawaban yang sesuai pendapat Bapak / Ibu Serta Teman-teman 

dengan memberi tanda (√) pada kolom yang tersedia dengan keterangan 

sebagai berikut : 

 

 

 

Keterangan Arti Angka 

SS Sangat Setuju 5 

S Setuju 4 

KS Kurang Setuju 3 

TS Tidak Setuju 2 

STS Sangat Tidak Setuju 1 

 

 

 

 

 

 

 



 
 

 

No 

 

Pernyataan 

Pilihan Jawaban 

  SS S KS TS STS 

Variabel Persepsi Manfaat (X1) 

Meningkatkan Produktivitas  X1.1 

1. Melalui E-Wallet saya mendapatkan 

informasi yang dibutuhkan. 

     

2. Dengan Menggunakan layanan E-Wallet 

dapat melakukan dengan praktis. 

     

Meningkatkan keefektikan  X1.2 

1. Dengan layanan E-Wallet memungkinkan 

saya lebih cepat dalam bertansaksi  

     

2. Dengan layanan E-Wallet memungkinkan 

saya lebih mudah dalam melakukan 

transaksi  

     

Mengurangi Waktu Transaksi X1.3 

1. E-wallet OVO sangat fleksibel karena 

dapat menghemat waktu saya. 

     

2. Saya dapat bertransaksi dengan internet 

tanpa harus mengantri. 

     

Sangat Bermanfaat X1.4 

1. Manfaat layanan E-Wallet dapat 

menghemat waktu dalam melakukan 

transaksi. 

     

2. Manfaat layanan E-Wallet dapat 

menghemat biaya dalam melakukan 

transaksi. 

     

Persepsi Kemudahan (X2) 

Ease to learn X2.1 

1. Cara penggunaan layanan E-Wallet mudah 

dipelajari. 

     

2. Sususan menu pada layanan E-Wallet      



 
 

 
 

mudah dipahami. 

Ease to use X2.2 

1. E-Wallet dapat digunakan dengan mudah 

dimanapun/kapanpun. 

     

2. E-Wallet dapat digunakan dengan mudah 

diakses dibandingkan internet banking 

     

Timelines X2.3 

1. Dengan menggunakan layanan E-Wallet 

dapat meningkatkan keterampilan 

     

2. Menggunakan layanan E-Wallet dapat 

mengerti penggunaan teknologi dalam 

bertansaksi 

     

Clear and Understable X2.4 

1. E-Wallet dapat membantu untuk sering 

melakukan transaksi 

     

2. Fitur yang ada pada layanan E-Wallet 

mudah dimengerti  

     

Variabel Kepercayaan (X3) 

 Kinerja X3.1 

1. Percaya E-Wallet memberikan jasa sesuai 

dengan apa yang mereka janjikan. 

     

2. Fitur dalam menggunakan E-wallet OVO 

lebih terbaru dan inovatif  

     

Kepercayaan Standar X3.2 

1. Percaya pada kemampuan E-Wallet untuk 

melindungi data saya. 

     

2. Percaya bahwa E-Wallet memiliki jaminan 

keaman transaksi yang baik.  

     

Pelayanan Konsisten X3.3 

1. Meskipun muncul dompet elektronik baru, 

saya tetap menggunakan E-wallet OVO. 

     

2. E-wallet ovo selalu menggunakan kualitas 

yang baik dibanding yang lain. 

     



 
 

Perusahaan Bertahan Lama X3.4 

1. Selalu memberikan fitur yang baru dan 

mudah di pahami. 

     

2. Memberikan pelayanan yang baik kepada 

konsumen.  

     

Variabel Minat Pengguna (Y) 

Ingin menggunakan masa datang Y.1 

1. Anda berniat untuk menggunakan E-

Wallet OVO. 

     

2. Anda bersedia menggunakan E-Wallet 

OVO 

     

Kesesuaian dengan kebutuhan Y1.2 

1. Memilih E-wallet OVO dalam memenuhi 

kebutuhan saya 

     

2. E-wallet memudahkan membayar transaksi      

Dukungan Menggunakan E-Wallet Y1.3 

1. Semua transaksi dilakukan dengan cepat 

dan tepat  

     

2. E-wallet OVO sudah terkenal di kalangan 

masyrakat  

     

Keinginan Merekomendasi Y1.4  

1. Anda tidak ragu merekomendasikan E-

wallet OVO ke teman anda  

     

2. Saya senang membicarakan E-wallet OVO 

dengan teman-teman saya 

     

 

 

 

 

 

 

 

 



 
 

 
 

Lampiran 5 :  Berita Acara Seminar Proposal  

 

 
 

 

 

 



 
 

Lampiran 6 :  Daftar Hadir Seminar Proposal  

 

 

 
 



 
 

 
 

Lampiran 7  : Surat Izin Penelitian  

 

 



 
 

Lampiran 8 : Surat Keterangan Penelitian  

 

 
 

 



 
 

 
 

Lampiran 9 : Revisi Sidang Skripsi  

 

 
 



 
 

Lampiran 10 : Revisi Sidang Skripsi  

 



 
 

 
 

Lampiran 11 : Tabulasi Data 

                                 Perspsi Manfaat (X1)  

 

Responden               X1.1             X1.2            X1.3           X1.4           X1.5           X1.6     X1.7    X1.8   TOTAL 

Resp_1 4 4 4 4 4 4  4 4 32 

Resp_2 4 5 5 4 3 4  2 5 32 

Resp_3 4 4 4 4 5 4  5 4 34 

Resp_4 5 5 5 4 5 5  5 5 39 

Resp_5 4 4 4 4 4 4  4 4 32 

Resp_6 4 4 4 4 4 4  4 4 32 

Resp_7 4 5 4 4 5 4  4 4 34 

Resp_8 4 5 5 4 5 4  5 5 37 

Resp_9 4 4 4 4 4 4  4 4 32 

Resp_10 4 5 5 4 4 5  4 4 35 

Resp_11 4 5 5 5 5 5  5 5 39 

Resp_12 4 4 4 4 4 4  4 3 31 

Resp_13 5 5 5 5 5 5  5 4 39 

Resp_14 4 4 4 4 4 4  4 4 32 

Resp_15 4 4 3 4 4 4  4 3 30 

Resp_16 4 5 5 4 5 5  4 4 36 



 
 

Resp_17 5 5 5 5 5 5  5 4 39 

Resp_18 4 5 4 5 5 5  4 4 36 

Resp_19 3 4 4 4 4 4  5 3 31 

Resp_20 4 4 4 4 4 4  4 4 32 

Resp_21 4 5 4 4 4 5  5 5 36 

Resp_22 5 5 5 5 5 5  5 5 40 

Resp_23 5 5 4 5 5 5  4 4 37 

Resp_24 3 5 5 5 5 5  5 5 38 

Resp_25 5 5 5 5 5 5  5 5 40 

Resp_26 4 4 4 4 3 4  4 3 30 

Resp_27 4 4 4 4 4 4  4 4 32 

Resp_28 4 4 4 4 4 4  4 4 32 

Resp_29 5 5 5 5 5 5  5 5 40 

Resp_30 5 5 5 5 5 5  5 5 40 

Resp_31 4 4 4 4 4 4  4 4 32 

Resp_32 4 5 5 5 5 4  5 5 38 

Resp_33 4 5 5 5 5 5 4 4 37 

Resp_34 4 5 4 4 4 4 4 4 33 

Resp_35 5 5 5 5 5 5 5 5 40 

Resp_36 4 5 4 4 4 3 4 4 32 

Resp_37 4 3 4 4 4 4 4 3 30 

Resp_38 4 5 5 5 5 5 5 5 39 

Resp_39 4 4 4 4 4 4 4 4 32 



 
 

 
 

Resp_40 4 5 5 5 4 4 5 5 37 

Resp_41 4 5 4 4 5 4 5 4 35 

Resp_42 4 4 4 4 4 4 4 5 33 

Resp_43 4 4 4 4 4 4 4 4 32 

Resp_44 4 4 4 4 5 5 4 5 35 

Resp_45 4 4 4 4 4 4 4 4 32 

Resp_46 4 4 4 4 4 4 4 4 32 

Resp_47 5 4 5 4 4 5 5 4 36 

Resp_48 5 5 5 5 5 5 5 5 40 

Resp_49 4 4 4 4 4 4 4 4 32 

Resp_50 4 5 5 5 5 4 5 5 38 

Resp_51 4 4 5 4 4 4 4 4 33 

Resp_52 4 4 4 5 4 3 5 4 33 

Resp_53 4 5 5 5 4 4 4 4 35 

Resp_54 4 4 4 4 4 4 4 4 32 

Resp_55 4 5 4 4 4 4 4 4 33 

Resp_56 4 5 5 5 4 4 5 5 37 

Resp_57 4 4 4 4 4 4 4 3 31 

Resp_58 5 4 4 5 4 5 5 4 36 

Resp_59 5 5 4 5 5 4 5 4 37 



 
 

Resp_60 4 4 3 4 4 5 4 4 32 

Resp_61 4 5 5 5 5 5 5 5 39 

Resp_62 4 4 4 4 4 4 4 4 32 

Resp_63 4 4 4 4 4 4 4 4 32 

Resp_64 5 4 5 4 5 5 4 5 37 

Resp_65 5 5 5 5 5 4 5 4 38 

Resp_66 5 5 5 5 5 5 5 5 40 

Resp_67 4 5 4 4 4 5 4 4 34 

Resp_68 4 4 4 4 4 4 4 4 32 

Resp_69 4 5 4 4 4 4 5 4 34 

Resp_70 4 4 4 4 4 4 4 4 32 

Resp_71 4 5 3 3 3 5 4 3 30 

Resp_72 4 4 4 4 4 4 4 4 32 

Resp_73 5 5 5 5 5 5 5 5 40 

Resp_74 4 4 4 4 4 4 4 4 32 

Resp_75 4 3 3 3 4 4 4 4 29 

Resp_76 4 4 4 4 4 4 4 4 32 

Resp_77 4 4 4 4 4 4 4 4 32 

Resp_78 5 5 4 4 4 4 4 4 34 

Resp_79 4 4 4 4 4 4 4 4 32 

Resp_80 4 4 4 4 4 4 4 4 32 

Resp_81 4 5 4 4 5 4 4 4 34 

Resp_82 4 4 4 4 4 4 4 4 32 



 
 

 
 

Resp_83 4 4 4 4 4 4 4 4 32 

Resp_84 5 5 4 4 5 5 5 5 38 

Resp_85 5 5 5 5 5 5 5 5 40 

Resp_86 4 4 4 4 4 4 4 4 32 

Resp_87 4 4 4 4 4 4 4 4 32 

Resp_88 4 4 4 4 4 4 4 4 32 

Resp_89 5 5 5 5 5 5 5 5 40 

Resp_90 5 5 5 5 5 5 5 5 40 

Resp_91 4 4 4 4 4 4 4 4 32 

Resp_92 4 4 4 4 4 4 4 4 32 

Resp_93 4 4 5 5 5 5 5 3 36 

Resp_94 5 5 5 5 4 4 4 4 36 

Resp_95 4 5 4 4 5 5 4 3 34 

Resp_96 5 5 5 5 5 5 5 5 40 

Resp_97 4 4 4 4 4 4 4 4 32 

Resp_98 4 4 4 4 4 4 4 4 32 

Resp_99 4 4 4 4 4 4 4 4 32 

Resp_100 4 4 4 4 4 4 4 4 32 

Resp_101 5 5 5 5 5 5 5 5 40 

Resp_102 4 4 4 4 4 4 4 4 32 



 
 

Resp_103 4 5 4 4 5 5 5 4 36 

Resp_104 5 5 5 5 5 5 5 5 40 

Resp_105 4 4 4 4 4 4 4 4 32 

Resp_106 3 5 5 5 4 5 4 5 36 

Resp_107 5 5 5 5 5 5 5 5 40 

Resp_108 4 4 4 4 3 3 4 3 29 

Resp_109 4 4 5 4 5 5 4 4 35 

Resp_110 3 3 4 5 4 4 4 3 30 

Resp_111 3 4 4 4 4 4 4 3 30 

Resp_112 4 4 4 4 4 4 4 4 32 



 
 

 
 

      Persepsi Kemudahan (X2) 

 

Responden  X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8     TOTAL 

Resp_1 4 4 4 4 4 4 4 4 32 

Resp_2 5 5 5 5 5 5 4 4 38 

Resp_3 4 4 4 4 4 4 4 4 32 

Resp_4 5 5 5 5 5 5 5 5 40 

Resp_5 4 4 4 4 4 4 4 4 32 

Resp_6 4 4 4 4 3 4 4 4 31 

Resp_7 5 5 5 4 3 5 4 4 35 

Resp_8 4 4 5 3 4 4 4 4 32 

Resp_9 4 4 4 4 4 3 4 4 31 

Resp_10 5 4 4 4 4 4 5 4 34 

Resp_11 5 5 5 5 4 5 5 5 39 

Resp_12 4 4 4 4 4 4 4 4 32 

Resp_13 5 4 5 5 5 5 5 5 39 

Resp_14 4 4 4 4 4 4 4 4 32 

Resp_15 4 4 3 3 3 4 4 4 29 

Resp_16 4 4 4 4 3 4 3 5 31 

Resp_17 4 4 3 3 4 4 4 4 30 



 
 

Resp_18 4 4 5 5 4 5 5 4 36 

Resp_19 5 4 5 3 5 4 4 4 34 

Resp_20 4 4 4 4 4 4 4 4 32 

Resp_21 5 5 5 5 5 5 5 5 40 

Resp_22 5 5 5 5 5 5 5 5 40 

Resp_23 5 5 5 4 5 5 5 5 39 

Resp_24 5 5 5 3 4 3 4 3 32 

Resp_25 5 5 5 5 5 5 5 5 40 

Resp_26 3 3 4 3 4 4 4 3 28 

Resp_27 4 4 3 3 4 4 4 4 30 

Resp_28 5 4 4 4 4 4 4 4 33 

Resp_29 4 4 5 4 4 4 4 4 33 

Resp_30 5 5 5 5 5 5 5 5 40 

Resp_31 4 4 4 4 4 4 4 4 32 

Resp_32 4 3 3 4 4 4 5 5 32 

Resp_33 5 5 5 5 4 5 5 5 39 

Resp_34 4 4 4 4 4 4 4 4 32 

Resp_35 5 5 5 5 5 5 5 5 40 

Resp_36 4 4 3 4 3 4 4 3 29 

Resp_37 3 3 4 4 4 4 4 4 30 

Resp_38 4 4 4 4 5 5 5 4 35 

Resp_39 4 4 4 4 4 4 4 4 32 

Resp_40 4 4 4 4 3 4 4 4 31 



 
 

 
 

Resp_41 4 5 5 5 4 4 5 4 36 

Resp_42 4 4 4 4 3 4 3 4 30 

Resp_43 4 4 4 4 4 4 4 4 32 

Resp_44 3 4 4 4 4 4 4 4 31 

Resp_45 4 4 4 4 4 4 4 4 32 

Resp_46 4 4 4 4 4 4 4 4 32 

Resp_47 4 4 5 4 4 5 5 4 35 

Resp_48 5 5 5 5 5 5 5 5 40 

Resp_49 4 4 4 4 4 4 4 4 32 

Resp_50 4 4 5 5 3 4 4 4 33 

Resp_51 4 4 4 4 4 4 4 4 32 

Resp_52 4 4 4 4 4 4 4 4 32 

Resp_53 4 4 4 4 3 5 4 4 32 

Resp_54 4 4 4 4 4 4 4 4 32 

Resp_55 4 4 5 3 4 4 4 4 32 

Resp_56 4 3 4 5 4 4 4 4 32 

Resp_57 4 4 4 4 4 4 4 3 31 

Resp_58 4 4 4 4 5 4 3 4 32 

Resp_59 5 4 5 4 5 5 4 5 37 

Resp_60 3 3 3 4 4 4 4 3 28 

Resp_61 4 4 5 4 4 5 4 4 34 



 
 

Resp_62 4 4 4 4 4 4 4 4 32 

Resp_63 4 4 4 4 4 4 4 4 32 

Resp_64 4 4 4 4 5 5 5 5 36 

Resp_65 5 5 4 4 5 5 4 5 37 

Resp_66 5 5 5 5 5 5 5 5 40 

Resp_67 4 4 5 4 4 4 5 4 34 

Resp_68 4 4 4 4 4 4 4 4 32 

Resp_69 4 4 4 3 3 4 4 4 30 

Resp_70 4 4 4 4 4 4 4 4 32 

Resp_71 4 4 2 3 4 4 4 4 29 

Resp_72 4 4 4 4 4 4 4 4 32 

Resp_73 5 5 5 5 5 5 5 5 40 

Resp_74 4 4 4 4 4 4 4 4 32 

Resp_75 4 3 3 3 4 4 4 3 28 

Resp_76 4 4 4 4 4 4 4 4 32 

Resp_77 4 4 4 4 4 4 4 4 32 

Resp_78 4 4 4 4 4 4 4 4 32 

Resp_79 4 4 4 4 4 4 4 4 32 

Resp_80 4 4 4 4 4 4 4 4 32 

Resp_81 4 4 5 5 5 5 4 5 37 

Resp_82 4 4 3 2 2 2 2 3 22 

Resp_83 4 4 4 4 4 4 4 4 32 

Resp_84 5 5 5 5 5 5 5 5 40 

Resp_85 5 5 5 5 5 5 5 5 40 



 
 

 
 

Resp_86 4 4 4 4 4 4 4 4 32 

Resp_87 4 3 4 4 3 4 4 3 29 

Resp_88 4 4 4 4 4 4 4 4 32 

Resp_89 5 5 5 5 5 5 5 5 40 

Resp_90 5 5 5 5 5 5 5 5 40 

Resp_91 4 4 4 4 4 4 4 4 32 

Resp_92 4 4 4 5 5 4 5 4 35 

Resp_93 4 4 4 3 4 4 4 4 31 

Resp_94 4 5 5 3 4 4 4 4 33 

Resp_95 4 3 5 4 4 4 4 4 32 

Resp_96 5 5 5 5 5 5 5 5 40 

Resp_97 4 4 4 4 4 4 4 4 32 

Resp_98 4 4 4 4 4 4 4 4 32 

Resp_99 4 4 4 4 4 4 4 4 32 

Resp_100 4 4 4 4 4 4 4 4 32 

Resp_101 5 5 5 5 5 5 5 5 40 

Resp_102 4 4 4 4 4 4 4 4 32 

Resp_103 4 4 5 3 4 5 4 4 33 

Resp_104 5 5 5 5 5 5 5 5 40 

Resp_105 4 4 4 4 4 4 4 4 32 

Resp_106 4 4 4 4 3 4 4 4 31 



 
 

Resp_107 5 5 5 5 5 5 5 5 40 

Resp_108 4 4 4 3 3 4 4 4 30 

Resp_109 4 4 4 4 4 4 4 4 32 

Resp_110 3 5 1 2 2 4 4 4 25 

Resp_111 4 3 3 3 3 4 4 3 27 

Resp_112 4 4 4 4 4 4 4 4 32 

 

 

 

 

 

 

 

 

                                        Kepercayaan (X3) 

 

Resp      X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 TOTAL 

Resp_1 4 4 4 4 4 4  4 4 32 

Resp_2 4 4 4 4 4 4  4 4 32 

Resp_3 4 4 3 4 5 4  4 4 32 

Resp_4 5 5 5 5 5 5  5 5 40 

Resp_5 4 4 4 4 4 4  4 4 32 

Resp_6 3 4 4 4 4 4  4 4 31 



 
 

 
 

Resp_7 4 4 4 4 4 3  4 4 31 

Resp_8 4 4 4 4 4 4  4 4 32 

Resp_9 4 4 4 4 4 4  4 4 32 

Resp_10 4 4 4 4 3 4  4 5 32 

Resp_11 5 5 5 5 4 4  4 4 36 

Resp_12 4 4 4 4 4 4  4 4 32 

Resp_13 5 5 5 5 5 5  5 5 40 

Resp_14 4 4 4 4 3 4  4 4 31 

Resp_15 4 5 3 4 3 3  4 4 30 

Resp_16 4 5 5 5 4 4  4 4 35 

Resp_17 3 4 3 3 3 3  4 4 27 

Resp_18 4 5 4 5 4 5  4 5 36 

Resp_19 4 4 4 4 3 3  4 4 30 

Resp_20 4 4 4 4 4 4  4 4 32 

Resp_21 5 5 4 4 4 4  4 4 34 

Resp_22 5 5 5 5 5 5  5 5 40 

Resp_23 5 5 5 5 5 5  5 5 40 

Resp_24 3 3 3 3 4 3  4 5 28 

Resp_25 5 5 5 5 5 4  4 5 38 

Resp_26 3 3 3 3 3 3  3 3 24 



 
 

Resp_27 4 4 3 4 3 3  4 4 29 

Resp_28 4 4 4 4 4 4  4 4 32 

Resp_29 4 4 4 4 4 4  5 5 34 

Resp_30 5 5 5 5 5 5  5 5 40 

Resp_31 4 4 4 4 3 3  4 4 30 

Resp_32 4 4 5 4 3 3  4 4 31 

Resp_33 4 5 4 4 4 5 5 5 36 

Resp_34 4 4 4 4 4 5 5 5 35 

Resp_35 5 4 4 5 4 4 4 4 34 

Resp_36 3 4 3 4 4 4 4 4 30 

Resp_37 4 4 4 4 3 3 4 4 30 

Resp_38 4 4 3 3 3 3 4 4 28 

Resp_39 4 4 4 4 4 4 4 4 32 

Resp_40 4 4 4 4 4 4 4 4 32 

Resp_41 5 4 4 5 4 4 4 4 34 

Resp_42 4 4 4 4 4 3 4 4 31 

Resp_43 4 4 4 4 4 4 4 4 32 

Resp_44 4 4 4 4 4 4 4 4 32 

Resp_45 3 4 4 4 4 4 4 4 31 

Resp_46 4 4 4 4 4 4 4 4 32 

Resp_47 4 4 4 4 4 4 4 4 32 

Resp_48 5 5 5 5 5 5 5 5 40 

Resp_49 4 4 4 4 4 4 4 4 32 



 
 

 
 

Resp_50 4 4 3 4 4 4 4 4 31 

Resp_51 4 4 3 4 4 4 4 4 31 

Resp_52 4 4 4 4 4 4 4 4 32 

Resp_53 4 4 4 4 4 4 4 4 32 

Resp_54 4 4 4 4 4 4 4 4 32 

Resp_55 3 4 3 4 3 4 4 4 29 

Resp_56 4 4 4 5 2 2 4 4 29 

Resp_57 4 4 3 4 4 4 4 4 31 

Resp_58 4 4 4 4 4 4 4 4 32 

Resp_59 4 4 5 4 4 5 5 5 36 

Resp_60 4 4 4 4 5 4 4 4 33 

Resp_61 4 5 5 5 4 4 4 5 36 

Resp_62 4 4 4 4 4 4 4 4 32 

Resp_63 4 4 4 4 4 4 4 4 32 

Resp_64 5 5 5 5 5 5 5 5 40 

Resp_65 4 4 4 4 5 5 5 5 36 

Resp_66 5 5 5 5 4 5 5 5 39 

Resp_67 5 4 4 4 4 4 5 5 35 

Resp_68 4 4 4 4 4 4 4 4 32 

Resp_69 3 3 3 4 3 3 4 4 27 



 
 

Resp_70 4 4 4 4 4 4 4 4 32 

Resp_71 3 3 3 3 3 3 4 4 26 

Resp_72 4 4 4 4 4 4 4 4 32 

Resp_73 5 5 5 5 5 5 5 5 40 

Resp_74 4 4 4 4 4 4 4 4 32 

Resp_75 4 4 3 4 4 3 3 4 29 

Resp_76 4 4 4 4 4 4 4 4 32 

Resp_77 4 4 4 4 4 4 4 4 32 

Resp_78 4 4 4 4 4 4 4 4 32 

Resp_79 4 4 4 4 4 4 4 4 32 

Resp_80 4 4 4 4 4 4 4 4 32 

Resp_81 5 5 5 5 5 5 5 4 39 

Resp_82 3 2 4 4 4 2 4 4 27 

Resp_83 4 4 4 4 4 4 4 4 32 

Resp_84 5 5 5 5 5 5 5 5 40 

Resp_85 5 5 5 5 5 5 5 5 40 

Resp_86 4 4 4 5 5 4 4 5 35 

Resp_87 4 5 5 4 3 3 4 4 32 

Resp_88 4 4 4 4 4 4 4 4 32 

Resp_89 5 5 5 5 5 5 5 5 40 

Resp_90 5 5 5 5 5 5 5 5 40 

Resp_91 4 4 4 4 4 4 4 4 32 

Resp_92 5 5 5 5 5 4 4 4 37 



 
 

 
 

Resp_93 4 4 4 4 4 4 4 4 32 

Resp_94 5 5 4 4 3 4 4 4 33 

Resp_95 4 5 4 4 4 5 4 4 34 

Resp_96 5 5 5 5 5 5 5 5 40 

Resp_97 4 4 4 4 4 4 4 4 32 

Resp_98 4 4 4 4 4 4 4 4 32 

Resp_99 4 4 4 4 4 4 4 4 32 

Resp_100 4 4 4 4 4 4 4 4 32 

Resp_101 5 5 5 5 5 5 5 5 40 

Resp_102 4 4 4 4 4 4 4 4 32 

Resp_103 4 4 4 4 3 3 4 5 31 

Resp_104 5 5 5 5 5 5 5 5 40 

Resp_105 4 4 4 4 4 4 4 4 32 

Resp_106 4 4 3 4 4 4 4 4 31 

Resp_107 5 5 5 5 5 5 5 5 40 

Resp_108 4 4 3 3 2 3 3 4 26 

Resp_109 4 4 4 4 4 4 4 4 32 

Resp_110 4 3 5 3 3 3 4 4 29 

Resp_111 3 4 4 3 3 3 4 4 28 

Resp_112 4 4 4 4 4 4 4 4 32 



 
 
         Minat Pengguna (Y) 

Resp  Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 TOTAL 

Resp_1 4 4 4 4 4 4  4 4 32 

Resp_2 5 4 4 5 5 5  4 4 36 

Resp_3 4 4 4 4 4 4  4 4 32 

Resp_4 5 5 5 5 5 5  5 5 40 

Resp_5 4 4 4 4 4 4  4 4 32 

Resp_6 4 4 4 4 4 4  4 4 32 

Resp_7 4 4 4 5 5 5  5 3 35 

Resp_8 4 4 4 5 5 5  4 4 35 

Resp_9 3 3 3 4 4 4  4 4 29 

Resp_10 4 4 4 4 4 4  5 4 33 

Resp_11 4 4 4 5 5 5  4 4 35 

Resp_12 4 4 4 4 4 4  4 4 32 

Resp_13 5 5 5 5 5 4  5 5 39 

Resp_14 4 4 4 4 4 4  4 4 32 

Resp_15 4 4 3 4 4 3  4 4 30 

Resp_16 4 5 5 5 5 4  5 4 37 

Resp_17 4 4 4 4 4 3  3 3 29 

Resp_18 5 5 4 4 5 3  4 4 34 

Resp_19 5 5 4 4 4 4  3 1 30 

Resp_20 4 4 4 4 4 4  4 4 32 

Resp_21 4 4 4 4 4 4  4 4 32 



 
 

 
 

Resp_22 5 5 5 5 5 5  3 3 36 

Resp_23 5 5 4 5 5 5  5 5 39 

Resp_24 5 4 3 4 3 5  4 4 32 

Resp_25 4 4 4 5 4 4  4 4 33 

Resp_26 4 4 3 4 4 4  3 3 29 

Resp_27 4 4 4 3 4 4  4 4 31 

Resp_28 4 4 4 4 4 4  4 4 32 

Resp_29 5 5 4 5 5 4  4 4 36 

Resp_30 5 5 5 5 5 5  5 5 40 

Resp_31 3 3 3 4 4 4  4 3 28 

Resp_32 5 4 4 5 5 5  5 4 37 



 
 

Resp_33 4 4 4 5 5 5 5 5 37 

Resp_34 4 4 4 4 4 4 4 4 32 

Resp_35 5 4 4 4 4 4 5 5 35 

Resp_36 4 4 4 4 4 4 4 4 32 

Resp_37 3 3 4 4 4 4 3 3 28 

Resp_38 4 4 4 4 4 4 4 4 32 

Resp_39 4 4 4 4 4 4 4 4 32 

Resp_40 5 5 4 4 4 4 4 4 34 

Resp_41 4 4 4 4 4 3 4 3 30 

Resp_42 3 3 3 4 4 3 3 4 27 

Resp_43 4 4 4 4 4 4 4 3 31 

Resp_44 4 4 4 4 5 3 4 4 32 

Resp_45 4 4 4 5 4 4 4 4 33 

Resp_46 4 4 4 4 4 4 4 4 32 

Resp_47 4 4 4 4 4 4 4 4 32 

Resp_48 5 5 5 5 5 5 5 5 40 

Resp_49 4 4 4 4 4 4 4 4 32 

Resp_50 4 4 4 4 4 4 4 3 31 

Resp_51 4 4 4 4 4 4 4 4 32 

Resp_52 4 4 4 4 4 4 4 3 31 

Resp_53 5 5 3 4 5 5 4 3 34 

Resp_54 4 4 4 4 4 4 4 4 32 

Resp_55 4 4 4 4 4 4 4 3 31 



 
 

 
 

Resp_56 4 4 4 4 4 4 5 4 33 

Resp_57 4 4 4 4 4 4 4 4 32 

Resp_58 4 4 4 4 4 5 5 5 35 

Resp_59 5 5 4 5 4 5 5 5 38 

Resp_60 3 4 5 5 5 4 4 4 34 

Resp_61 4 4 4 5 4 4 5 5 35 

Resp_62 4 4 4 4 4 4 4 4 32 

Resp_63 4 4 4 4 4 4 4 4 32 

Resp_64 5 4 4 4 4 4 4 4 33 

Resp_65 5 5 5 5 5 5 5 5 40 

Resp_66 5 5 5 5 5 5 4 4 38 



 
 

Resp_67 5 5 4 4 5 4 5 5 37 

Resp_68 4 4 4 4 4 4 4 4 32 

Resp_69 4 4 4 4 4 4 4 4 32 

Resp_70 4 4 4 4 4 4 4 4 32 

Resp_71 3 3 3 4 3 3 3 3 25 

Resp_72 4 4 4 4 4 4 4 4 32 

Resp_73 5 5 5 4 5 5 5 5 39 

Resp_74 4 4 4 4 4 4 4 4 32 

Resp_75 4 4 4 4 4 4 4 4 32 

Resp_76 4 4 4 4 4 4 4 4 32 

Resp_77 4 4 4 4 4 4 4 4 32 

Resp_78 4 4 4 4 4 4 4 4 32 

Resp_79 4 4 4 4 4 4 4 4 32 

Resp_80 4 4 4 4 4 4 4 4 32 

Resp_81 4 4 5 5 5 5 5 5 38 

Resp_82 3 3 3 2 2 2 3 2 20 

Resp_83 4 4 3 3 3 3 3 3 26 

Resp_84 4 4 4 4 4 4 4 4 32 

Resp_85 5 5 5 5 5 5 5 5 40 

Resp_86 4 4 5 5 5 5 4 4 36 

Resp_87 4 4 4 4 4 3 4 4 31 

Resp_88 4 4 4 4 4 4 4 4 32 

Resp_89 5 5 5 5 5 5 5 5 40 



 
 

 
 

Resp_90 5 5 5 5 5 5 5 5 40 

Resp_91 4 4 4 4 4 4 4 4 32 

Resp_92 4 4 4 4 4 4 4 4 32 

Resp_93 4 4 4 4 4 4 4 4 32 

Resp_94 4 4 4 4 4 4 4 4 32 

Resp_95 5 5 4 4 5 3 4 4 34 

Resp_96 5 5 5 5 5 5 5 5 40 

Resp_97 4 4 5 4 4 4 4 4 33 

Resp_98 4 4 5 4 4 4 4 4 33 

Resp_99 4 4 4 4 4 4 4 4 32 

Resp_100 4 4 4 4 4 4 4 4 32 



 
 

Resp_101 5 5 5 5 5 5 5 5 40 

Resp_102 4 4 4 4 4 4 4 4 32 

Resp_103 4 4 3 5 4 3 4 3 30 

Resp_104 5 5 5 5 5 5 5 5 40 

Resp_105 4 4 4 4 4 4 4 4 32 

Resp_106 4 4 4 4 4 4 4 4 32 

Resp_107 5 5 5 5 5 5 5 5 40 

Resp_108 4 4 3 4 4 3 3 3 28 

Resp_109 3 3 3 4 4 4 3 3 27 

Resp_110 4 4 3 4 4 3 4 3 29 

Resp_111 4 4 2 4 3 3 3 3 26 

Resp_112 4 4 4 4 4 4 4 4 32 

 

 

 

 



 
 

 
 

 
 

Lampiran 12   :  
 
 
 
 
 
 

Responden 

 
 
: Rekapitulasi Data  
 
 

Variabel Penelitian 
 

Variabel 
Persepsi 
Manfaat 

Variabel 
Persepsi 

Kemudahan 

Variabel 
Kepercayaan 

Variabel Minat 
Pengguna 

Resp_1 32 32 32 32 

Resp_2 32 38 32 36 

Resp_3 34 32 32 32 

Resp_4 39 40 40 40 

Resp_5 32 32 32 32 

Resp_6 32 31 31 32 

Resp_7 34 35 31 35 

Resp_8 37 32 32 35 

Resp_9 32 31 32 29 

Resp_10 35 34 32 33 

Resp_11 39 39 36 35 

Resp_12 31 32 32 32 

Resp_13 39 39 40 39 

Resp_14 32 32 31 32 

Resp_15 30 29 30 30 

Resp_16 36 31 35 37 

Resp_17 39 30 27 29 

Resp_18 36 36 36 34 

Resp_19 31 34 30 30 

Resp_20 32 32 32 32 

Resp_21 36 40 34 32 

Resp_22 40 40 40 36 



 
 

Resp_23 37 39 40 39 

Resp_24 38 32 28 32 

Resp_25 40 40 38 33 

Resp_26 30 28 24 29 

Resp_27 32 30 29 31 

Resp_28 32 33 32 32 

Resp_29 40 33 34 36 

Resp_30 40 40 40 40 

Resp_31 32 32 30 28 

Resp_32 38 32 31 37 

Resp_33 37 39 36 37 

Resp_34 33 32 35 32 

Resp_35 40 40 34 35 

Resp_36 32 29 30 32 

Resp_37 30 30 30 28 

Resp_38 39 35 28 32 

Resp_39 32 32 32 32 

Resp_40 37 31 32 34 

Resp_41 35 36 34 30 

Resp_42 33 30 31 27 

Resp_43 32 32 32 31 

Resp_44 35 31 32 32 

Resp_45 32 32 31 33 

Resp_46 32 32 32 32 

Resp_47 36 35 32 32 

Resp_48 40 40 40 40 

Resp_49 32 32 32 32 

Resp_50 38 33 31 31 

Resp_51 33 32 31 32 

Resp_52 33 32 32 31 



 
 

 
 

Resp_53 35 32 32 34 

Resp_54 32 32 32 32 

Resp_55 33 32 29 31 

Resp_56 37 32 29 33 

Resp_57 31 31 31 32 

Resp_58 36 32 32 35 

Resp_59 37 37 36 38 

Resp_60 32 28 33 34 

Resp_61 39 34 36 35 

Resp_62 32 32 32 32 

Resp_63 32 32 32 32 

Resp_64 37 36 40 33 

Resp_65 38 37 36 40 

Resp_66 40 40 39 38 

Resp_67 34 34 35 37 

Resp_68 32 32 32 32 

Resp_69 34 30 27 32 

Resp_70 32 32 32 32 

Resp_71 30 29 26 25 

Resp_72 32 32 32 32 

Resp_73 40 40 40 39 

Resp_74 32 32 32 32 

Resp_75 29 28 29 32 

Resp_76 32 32 32 32 

Resp_77 32 32 32 32 

Resp_78 34 32 32 32 

Resp_79 32 32 32 32 

Resp_80 32 32 32 32 

Resp_81 34 37 39 38 

Resp_82 32 22 27 20 



 
 

Resp_83 32 32 32 26 

Resp_84 38 40 40 32 

Resp_85 40 40 40 40 

Resp_86 32 32 35 36 

Resp_87 32 29 32 31 

Resp_88 32 32 32 32 

Resp_89 40 40 40 40 

Resp_90 40 40 40 40 

Resp_91 32 32 32 32 

Resp_92 32 35 37 32 

Resp_93 36 31 32 32 

Resp_94 36 33 33 32 

Resp_95 34 32 34 34 

Resp_96 40 40 40 40 

Resp_97 32 32 32 33 

Resp_98 32 32 32 33 

Resp_99 32 32 32 32 

Resp_100 32 32 32 32 

Resp_101 40 40 40 40 

Resp_102 32 32 32 32 

Resp_103 36 33 31 30 

Resp_104 40 40 40 40 

Resp_105 32 32 32 32 

Resp_106 36 31 31 32 

Resp_107 40 40 40 40 

Resp_108 29 30 26 28 

Resp_109 35 32 32 27 

Resp_110 30 25 29 29 

Resp_111 30 27 28 26 

Resp_112 32 32 32 32 



 
 

 
 

Lampiran 13 : tabel frekuensi identitas responden 

 

Frekuensi identitas responden 

1. Berdasarkan jenis kelamin 

Jenis Kelamin 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Vali

d 

Laki-laki 42 37.5 37.5 37.5 

Perempuan 70 62.5 62.5 100.0 

Total 112 100.0 100.0  

2. Berdasarkan usia 

Usia 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Vali

d 

15-20 Tahun 25 22.3 22.3 22.3 

21-25 Tahun 79 70.5 70.5 92.9 

26-30 Tahun 8 7.1 7.1 100.0 

Total 112 100.0 100.0  

3. Berdasarkan lama menggunakan e-wallet ovo  

Lama Menggunakan E-Wallet OVO 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

< 1 Tahun 46 41.1 41.1 41.1 

1-2 Tahun 54 48.2 48.2 89.3 

> 2 Tahun 12 10.7 10.7 100.0 

Total 112 100.0 100.0  



 
 

Lampiran 14 : tabel frekuensi jawaban responden  

 Frekuensi jawaban responden  

1. Persepsi Manfaat (X1)  

X1.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 5 4.5 4.5 4.5 

4.00 80 71.4 71.4 75.9 

5.00 27 24.1 24.1 100.0 

Total 112 100.0 100.0  

 

X1.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 3 2.7 2.7 2.7 

4.00 57 50.9 50.9 53.6 

5.00 52 46.4 46.4 100.0 

Total 112 100.0 100.0  

 

X1.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 
3.00 4 3.6 3.6 3.6 

4.00 68 60.7 60.7 64.3 



 
 

 
 

5.00 40 35.7 35.7 100.0 

Total 112 100.0 100.0  

 

X1.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 2 1.8 1.8 1.8 

4.00 73 65.2 65.2 67.0 

5.00 37 33.0 33.0 100.0 

Total 112 100.0 100.0  

 

X1.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 4 3.6 3.6 3.6 

4.00 66 58.9 58.9 62.5 

5.00 42 37.5 37.5 100.0 

Total 112 100.0 100.0  

 

 

X1.6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 3.00 3 2.7 2.7 2.7 



 
 

4.00 68 60.7 60.7 63.4 

5.00 41 36.6 36.6 100.0 

Total 112 100.0 100.0  

 

X1.7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 .9 .9 .9 

4.00 71 63.4 63.4 64.3 

5.00 40 35.7 35.7 100.0 

Total 112 100.0 100.0  

 

X1.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 12 10.7 10.7 10.7 

4.00 68 60.7 60.7 71.4 

5.00 32 28.6 28.6 100.0 

Total 112 100.0 100.0  

 

 

 

 

 

 



 
 

 
 

Frekuensi jawaban responden  

2. Persepsi Kemudahan (X2) 

X2.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 5 4.5 4.5 4.5 

4.00 78 69.6 69.6 74.1 

5.00 29 25.9 25.9 100.0 

Total 112 100.0 100.0  

 

X2.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 9 8.0 8.0 8.0 

4.00 76 67.9 67.9 75.9 

5.00 27 24.1 24.1 100.0 

Total 112 100.0 100.0  

 

X2.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 .9 .9 .9 

2.00 1 .9 .9 1.8 

3.00 9 8.0 8.0 9.8 

4.00 62 55.4 55.4 65.2 



 
 

5.00 39 34.8 34.8 100.0 

Total 112 100.0 100.0  

 

X2.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 2 1.8 1.8 1.8 

3.00 16 14.3 14.3 16.1 

4.00 67 59.8 59.8 75.9 

5.00 27 24.1 24.1 100.0 

Total 112 100.0 100.0  

 

X2.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 2 1.8 1.8 1.8 

3.00 14 12.5 12.5 14.3 

4.00 68 60.7 60.7 75.0 

5.00 28 25.0 25.0 100.0 

Total 112 100.0 100.0  

 

 

X2.6  

 Frequency Percent Valid Percent Cumulative 

Percent 



 
 

 
 

Valid 

2.00 1 .9 .9 .9 

3.00 2 1.8 1.8 2.7 

4.00 76 67.9 67.9 70.5 

5.00 33 29.5 29.5 100.0 

Total 112 100.0 100.0  

 

X2.7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 .9 .9 .9 

3.00 3 2.7 2.7 3.6 

4.00 78 69.6 69.6 73.2 

5.00 30 26.8 26.8 100.0 

Total 112 100.0 100.0  

 

X2.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 9 8.0 8.0 8.0 

4.00 76 67.9 67.9 75.9 

5.00 27 24.1 24.1 100.0 

Total 112 100.0 100.0  

 

 



 
 

Frekuensi jawaban responden 

3. Kepercayaan (X3)  

X3.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 11 9.8 9.8 9.8 

4.00 75 67.0 67.0 76.8 

5.00 26 23.2 23.2 100.0 

Total 112 100.0 100.0  

 

X3.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 .9 .9 .9 

3.00 5 4.5 4.5 5.4 

4.00 76 67.9 67.9 73.2 

5.00 30 26.8 26.8 100.0 

Total 112 100.0 100.0  

 

X3.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 17 15.2 15.2 15.2 

4.00 68 60.7 60.7 75.9 

5.00 27 24.1 24.1 100.0 



 
 

 
 

Total 112 100.0 100.0  

 

X3.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 8 7.1 7.1 7.1 

4.00 76 67.9 67.9 75.0 

5.00 28 25.0 25.0 100.0 

Total 112 100.0 100.0  

 

X3.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 2 1.8 1.8 1.8 

3.00 19 17.0 17.0 18.8 

4.00 68 60.7 60.7 79.5 

5.00 23 20.5 20.5 100.0 

Total 112 100.0 100.0  

 

X3.6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 2 1.8 1.8 1.8 

3.00 20 17.9 17.9 19.6 

4.00 66 58.9 58.9 78.6 



 
 

5.00 24 21.4 21.4 100.0 

Total 112 100.0 100.0  

 

X3.7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 3 2.7 2.7 2.7 

4.00 85 75.9 75.9 78.6 

5.00 24 21.4 21.4 100.0 

Total 112 100.0 100.0  

 

X3.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 1 .9 .9 .9 

4.00 81 72.3 72.3 73.2 

5.00 30 26.8 26.8 100.0 

Total 112 100.0 100.0  

 

 

 

 

 

 



 
 

 
 

Frekuensi jawaban responden 

4. Minat pengguna (Y)  

Y.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 8 7.1 7.1 7.1 

4.00 75 67.0 67.0 74.1 

5.00 29 25.9 25.9 100.0 

Total 112 100.0 100.0  

 

Y.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 7 6.3 6.3 6.3 

4.00 80 71.4 71.4 77.7 

5.00 25 22.3 22.3 100.0 

Total 112 100.0 100.0  

 

Y.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 .9 .9 .9 

3.00 14 12.5 12.5 13.4 

4.00 76 67.9 67.9 81.3 

5.00 21 18.8 18.8 100.0 



 
 

Total 112 100.0 100.0  

 

Y.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 .9 .9 .9 

3.00 2 1.8 1.8 2.7 

4.00 78 69.6 69.6 72.3 

5.00 31 27.7 27.7 100.0 

Total 112 100.0 100.0  

 

Y.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 .9 .9 .9 

3.00 4 3.6 3.6 4.5 

4.00 75 67.0 67.0 71.4 

5.00 32 28.6 28.6 100.0 

Total 112 100.0 100.0  

 

Y.6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 
2.00 1 .9 .9 .9 

3.00 14 12.5 12.5 13.4 



 
 

 
 

4.00 70 62.5 62.5 75.9 

5.00 27 24.1 24.1 100.0 

Total 112 100.0 100.0  

5.  

Y.7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3.00 12 10.7 10.7 10.7 

4.00 74 66.1 66.1 76.8 

5.00 26 23.2 23.2 100.0 

Total 112 100.0 100.0  

 

Y.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 .9 .9 .9 

2.00 1 .9 .9 1.8 

3.00 19 17.0 17.0 18.8 

4.00 70 62.5 62.5 81.3 

5.00 21 18.8 18.8 100.0 

Total 112 100.0 100.0  

 

 

 



 
 

Lampiran 15 : uji intrumen penelitian  

Uji validitas  

1. Persepsi Manfaat (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Persepsi Manfaat 

(X1) 

X1.1 

Pearson Correlation 1 .439** .432** .435** .480** .461** .461** .451** .675** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.2 

Pearson Correlation .439** 1 .583** .544** .551** .507** .476** .550** .765** 

Sig. (2-tailed) .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.3 

Pearson Correlation .432** .583** 1 .721** .573** .497** .497** .623** .809** 

Sig. (2-tailed) .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.4 Pearson Correlation .435** .544** .721** 1 .595** .444** .613** .497** .790** 



 
 

 
 

Sig. (2-tailed) .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.5 

Pearson Correlation .480** .551** .573** .595** 1 .627** .658** .525** .821** 

Sig. (2-tailed) .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.6 

Pearson Correlation .461** .507** .497** .444** .627** 1 .454** .457** .728** 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.7 

Pearson Correlation .461** .476** .497** .613** .658** .454** 1 .457** .754** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 112 112 112 112 112 112 112 112 112 

X1.8 

Pearson Correlation .451** .550** .623** .497** .525** .457** .457** 1 .758** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 112 112 112 112 112 112 112 112 112 

Persepsi 

Manfaat 

(X1) 

Pearson Correlation .675** .765** .809** .790** .821** .728** .754** .758** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 
 

N 112 112 112 112 112 112 112 112 112 



 
 

 

2. Persepsi Kemudahan (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 Persepsi 

Kemudahan (X2) 

X2.1 

Pearson Correlation 1 .716** .616** .537** .581** .590** .553** .652** .810** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X2.2 

Pearson Correlation .716** 1 .490** .437** .431** .537** .496** .638** .727** 

Sig. (2-tailed) .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X2.3 

Pearson Correlation .616** .490** 1 .613** .571** .563** .489** .513** .776** 

Sig. (2-tailed) .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X2.4 
Pearson Correlation .537** .437** .613** 1 .610** .631** .638** .632** .809** 

Sig. (2-tailed) .000 .000 .000 
 

.000 .000 .000 .000 .000 



 
 

 
 

N 112 112 112 112 112 112 112 112 112 

X2.5 

Pearson Correlation .581** .431** .571** .610** 1 .621** .631** .630** .803** 

Sig. (2-tailed) .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X2.6 

Pearson Correlation .590** .537** .563** .631** .621** 1 .716** .723** .834** 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X2.7 

Pearson Correlation .553** .496** .489** .638** .631** .716** 1 .620** .797** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 112 112 112 112 112 112 112 112 112 

X2.8 

Pearson Correlation .652** .638** .513** .632** .630** .723** .620** 1 .837** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 112 112 112 112 112 112 112 112 112 

Persepsi 

Kemudah

an (X2) 

Pearson Correlation .810** .727** .776** .809** .803** .834** .797** .837** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 
 

N 112 112 112 112 112 112 112 112 112 

 



 
 

3. Kepercayaan (X3) 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 Kepercayaan (X3) 

X3.1 

Pearson Correlation 1 .748** .686** .752** .574** .610** .605** .527** .839** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.2 

Pearson Correlation .748** 1 .623** .717** .483** .663** .558** .530** .811** 

Sig. (2-tailed) .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.3 

Pearson Correlation .686** .623** 1 .701** .538** .549** .638** .547** .807** 

Sig. (2-tailed) .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.4 

Pearson Correlation .752** .717** .701** 1 .646** .609** .594** .573** .852** 

Sig. (2-tailed) .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.5 Pearson Correlation .574** .483** .538** .646** 1 .765** .618** .525** .802** 



 
 

 
 

Sig. (2-tailed) .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.6 

Pearson Correlation .610** .663** .549** .609** .765** 1 .722** .601** .853** 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.7 

Pearson Correlation .605** .558** .638** .594** .618** .722** 1 .798** .830** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 112 112 112 112 112 112 112 112 112 

X3.8 

Pearson Correlation .527** .530** .547** .573** .525** .601** .798** 1 .758** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 112 112 112 112 112 112 112 112 112 

Kepercay

aan (X3) 

Pearson Correlation .839** .811** .807** .852** .802** .853** .830** .758** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 
 

N 112 112 112 112 112 112 112 112 112 

 



 
 

4. Minat Pengguna (Y) 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Minat Pengguna (Y) 

Y.1 

Pearson Correlation 1 .891** .477** .470** .571** .523** .531** .444** .758** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.2 

Pearson Correlation .891** 1 .601** .526** .662** .482** .546** .445** .794** 

Sig. (2-tailed) .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.3 

Pearson Correlation .477** .601** 1 .547** .657** .594** .597** .577** .795** 

Sig. (2-tailed) .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.4 

Pearson Correlation .470** .526** .547** 1 .769** .665** .560** .491** .783** 

Sig. (2-tailed) .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.5 Pearson Correlation .571** .662** .657** .769** 1 .633** .591** .512** .839** 



 
 

 
 

Sig. (2-tailed) .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.6 

Pearson Correlation .523** .482** .594** .665** .633** 1 .617** .545** .800** 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.7 

Pearson Correlation .531** .546** .597** .560** .591** .617** 1 .785** .829** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 112 112 112 112 112 112 112 112 112 

Y.8 

Pearson Correlation .444** .445** .577** .491** .512** .545** .785** 1 .771** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 112 112 112 112 112 112 112 112 112 

Minat 

Penggun

a (Y) 

Pearson Correlation .758** .794** .795** .783** .839** .800** .829** .771** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 
 

N 112 112 112 112 112 112 112 112 112 

 

 



 
 

Uji  Reliabilitas  

1. Persepsi Manfaat (X1) 

Case Processing Summary 

 N % 

Cases 

Valid 112 100.0 

Excludeda 0 .0 

Total 112 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.897 8 

 

2. Persepsi Kemudahan (X2)  

Case Processing Summary 

 N % 

Cases 

Valid 112 100.0 

Excludeda 0 .0 

Total 112 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 



 
 

 
 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.915 8 

 

3. Kepercayaan (X3)  

Case Processing Summary 

 N % 

Cases 

Valid 112 100.0 

Excludeda 0 .0 

Total 112 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.926 8 

 

4.  Minat Pengguna (Y) 

Case Processing Summary 

 N % 

Cases Valid 112 100.0 



 
 

Excludeda 0 .0 

Total 112 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.915 8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Lampiran 16 : Uji asumsi klasik  

Uji normalitas  

One-Sample Kolmogorov-Smirnov Test 4 

 Unstandardized 

Residual 

N 112c 

Exponential parameter.a,b Mean 1.0838293 

Most Extreme Differences 

Absolute .152 

Positive .151 

Negative -.152 

Kolmogorov-Smirnov Z 1.325 

Asymp. Sig. (2-tailed) .060 

 

a. Uji Multikolinieritas 

Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

1 

Persepsi Manfaat (X1) .421 2.374 

Persepsi Kemudahan (X2) .223 4.483 

Kepercayaan (X3) .282 3.544 

a. Dependent Variable: Minat Pengguna (Y) 

 

 

 

 

 



 
 

b. Uji Autokorelasi 

Model Summaryb 

Model Durbin-Watson 

1 1.804a 

a. Predictors: (Constant), Kepercayaan (X3), Persepsi Manfaat (X1), 

Persepsi Kemudahan (X2) 

b. Dependent Variable: Minat Pengguna (Y) 

 

c. Uji Heterokedastisitas 

 
 

 
 



 
 

 
 

Lamporan 17 : uji analisis regresi linier berganda  

1. Analsis Regresi Linier Berganda 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .823a .677 .668 2.11858 

a. Predictors: (Constant), Kepercayaan (X3), Persepsi Manfaat (X1), 

Persepsi Kemudahan (X2) 

 
Coefficientsa 

Model 
Unstandardized Coefficients 

B Std. Error 

1 

(Constant) 2.99 2.174 

Persepsi Manfaat (X1) 0.215 0.094 

Persepsi Kemudahan (X2) 0.232 0.113 

Kepercayaan (X3) 0.451 0.101 

a. Dependent Variable: Minat Pengguna (Y) 

 
 

 

 

 

 

 



 
 

 

2. Uji hipotesis  

Uji t 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 2.990 2.174 
 

1.375 .172 

Persepsi Manfaat (X1) .215 .094 .192 2.280 .025 

Persepsi Kemudahan (X2) .232 .113 .238 2.054 .042 

Kepercayaan (X3) .451 .101 .458 4.446 .000 

a. Dependent Variable: Minat Pengguna (Y) 

 

Uji F 

ANOVAa 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 

Regression 1013.819 3 337.940 75.292 .000b 

Residual 484.743 108 4.488 
  

Total 1498.563 111 
   

a. Dependent Variable: Minat Pengguna (Y) 

b. Predictors: (Constant), Kepercayaan (X3), Persepsi Manfaat (X1), Persepsi 

Kemudahan (X2) 

 



 
 

 
 

 

Lampiran 18 : Surat Pengantar Plagiasi  

 

 

 



 
 

 

Lampiran 19 : Surat Bebas Plagiasi  

 



 
 

 
 

Lampiran 20 : Matriks Penelitian 

 



 
 

 



 
 

 
 

 

 


