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Lampiran 1: Jawaban Responden dan Distribusi Frekuensi 

Data Jawaban Responden dan Distribusi Frekuensi 

A. Variabel Harga (X1) 

Resp. Harga (X1) 
 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 Total 

Resp 1 5 5 5 5 5 5 30 

Resp 2 3 3 3 4 3 3 19 

Resp 3 5 5 5 5 5 5 30 

Resp 4 5 5 4 5 4 5 28 

Resp 5 3 4 4 4 4 4 23 

Resp 6 5 5 5 5 5 5 30 

Resp 7 3 4 5 5 4 3 24 

Resp 8 1 5 5 5 3 5 24 

Resp 9 5 5 5 5 5 5 30 

Resp 10 5 5 5 5 5 5 30 

Resp 11 5 4 4 4 4 5 26 

Resp 12 4 4 2 4 2 3 19 

Resp 13 3 4 5 5 5 4 26 

Resp 14 4 5 4 5 4 5 27 

Resp 15 5 5 5 5 5 4 29 

Resp 16 5 5 4 5 4 5 28 

Resp 17 3 4 5 5 4 5 26 

Resp 18 3 5 5 5 5 5 28 

Resp 19 3 5 5 5 5 5 28 

Resp 20 5 5 5 5 5 5 30 

Resp 21 5 5 4 5 4 5 28 

Resp 22 5 5 4 5 5 5 29 

Resp 23 4 4 4 5 4 5 26 
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Resp 24 2 4 4 4 4 4 22 

Resp 25 5 5 3 5 5 5 28 

Resp 26 2 4 3 4 4 4 21 

Resp 27 5 5 4 5 5 5 29 

Resp 28 5 5 2 5 5 5 27 

Resp 29 1 4 4 4 4 4 21 

Resp 30 2 4 4 4 2 4 20 

Resp 31 4 5 4 4 4 4 25 

Resp 32 3 5 5 5 5 5 28 

Resp 33 5 5 5 5 5 5 30 

Resp 34 4 4 4 4 4 4 24 

Resp 35 3 4 5 5 4 4 25 

Resp 36 5 5 5 5 5 5 30 

Resp 37 5 5 5 5 5 5 30 

Resp 38 5 5 5 5 5 5 30 

Resp 39 5 5 5 5 5 5 30 

Resp 40 4 4 4 4 4 4 24 

Resp 41 4 4 4 3 3 3 21 

Resp 42 4 4 4 4 4 4 24 

Resp 43 5 5 4 4 4 4 26 

Resp 44 5 5 5 5 5 5 30 

Resp 45 5 5 4 4 4 4 26 

Resp 46 4 4 5 5 5 4 27 

Resp 47 3 4 5 5 4 4 25 

Resp 48 5 4 4 4 4 4 25 

Resp 49 4 4 4 4 4 2 22 

Resp 50 4 4 3 4 4 4 23 

Resp 51 2 4 4 4 4 4 22 

Resp 52 4 5 5 5 5 5 29 

Resp 53 5 4 5 5 4 4 27 



 

2 X1.2 36 32 2 0 0 51% 46% 3% 0% 0% 

6 X1.6 32 27 10 1 0 46% 39% 14% 1% 0% 

80  

Resp 54 5 5 5 5 4 4 28 

Resp 55 3 4 4 4 4 3 22 

Resp 56 4 4 3 4 3 4 22 

Resp 57 4 4 4 4 4 4 24 

Resp 58 5 5 4 5 5 5 29 

Resp 59 5 5 5 5 5 3 28 

Resp 60 5 5 5 5 5 5 30 

Resp 61 4 5 5 5 5 4 28 

Resp 62 3 4 5 5 4 4 25 

Resp 63 5 5 5 5 5 5 30 

Resp 64 4 4 4 4 4 4 24 

Resp 65 3 3 3 4 4 3 20 

Resp 66 4 4 3 5 4 3 23 

Resp 67 4 4 3 3 4 3 21 

Resp 68 4 4 4 4 4 4 24 

Resp 69 3 5 5 5 5 5 28 

Resp 70 5 4 4 4 4 3 24 

Sumber: Kuesioner 

 
Distribusi Frekuensi Variabel Harga (X1) 

No. Uraian Frekuensi Presentase 

 
1. X1.1 31 19 14 4 2 44% 27% 20% 6% 3% 

3 X1.3 32 28 8 2 0 46% 40% 11% 3% 0% 

 
5 X1.5 29 35 4 2 0 41% 50% 6% 3% 0% 

Mean 48% 40% 10% 2% 1% 
 

Sumber: Hasil Data Kuesioner (Output SPSS Ver. 22.0) 

4 X1.4 43 25 2 0 0 61% 36% 3% 0% 0% 

SS S N TS STS SS S N TS STS 
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B. Variabel Inovasi Produk (X2) 

 
Resp. Inovasi  Produk (X2) 

 

 X2.1 X2.2 X2.3 X2.4 X2.5 Total 

Resp 1 5 3 5 5 3 21 

Resp 2 4 3 3 3 3 16 

Resp 3 5 5 5 5 5 25 

Resp 4 5 5 5 5 5 25 

Resp 5 5 5 5 5 4 24 

Resp 6 5 5 5 5 5 25 

Resp 7 5 3 3 3 3 17 

Resp 8 5 5 5 5 5 25 

Resp 9 5 5 5 5 5 25 

Resp 10 5 5 5 5 5 25 

Resp 11 4 4 5 5 4 22 

Resp 12 4 3 3 3 3 16 

Resp 13 4 3 4 4 3 18 

Resp 14 5 5 3 5 5 23 

Resp 15 4 4 4 4 4 20 

Resp 16 5 5 5 5 5 25 

Resp 17 5 5 4 4 3 21 

Resp 18 5 5 5 5 5 25 

Resp 19 5 5 5 5 5 25 

Resp 20 5 5 5 5 5 25 

Resp 21 5 5 5 5 5 25 

Resp 22 5 5 5 5 5 25 

Resp 23 5 5 5 3 5 23 

Resp 24 4 4 4 4 4 20 

Resp 25 5 5 5 5 5 25 

Resp 26 4 4 4 4 4 20 
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Resp 27 5 5 5 5 5 25 

Resp 28 4 2 4 4 2 16 

Resp 29 5 4 4 4 4 21 

Resp 30 4 2 4 4 2 16 

Resp 31 5 4 5 5 4 23 

Resp 32 5 5 5 5 5 25 

Resp 33 4 4 5 5 5 23 

Resp 34 4 3 4 4 3 18 

Resp 35 4 4 4 4 4 20 

Resp 36 5 5 5 5 5 25 

Resp 37 5 5 5 5 5 25 

Resp 38 5 5 5 5 5 25 

Resp 39 5 3 4 4 3 19 

Resp 40 4 4 4 4 4 20 

Resp 41 4 2 4 4 3 17 

Resp 42 4 4 4 4 4 20 

Resp 43 5 4 4 4 4 21 

Resp 44 5 5 5 5 5 25 

Resp 45 5 4 4 4 4 21 

Resp 46 5 5 4 4 4 22 

Resp 47 4 4 4 4 4 20 

Resp 48 4 4 4 4 4 20 

Resp 49 2 2 2 2 2 10 

Resp 50 4 4 4 4 4 20 

Resp 51 4 3 4 4 4 19 

Resp 52 5 5 5 5 5 25 

Resp 53 5 5 5 5 4 24 

Resp 54 5 4 4 4 4 21 

Resp 55 3 3 3 3 3 15 

Resp 56 4 4 4 4 4 20 
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Resp 57 5 3 4 4 4 20  

Resp 58 5 5 5 5 4 24  

Resp 59 3 2 3 3 1 12  

Resp 60 4 4 5 5 4 22  

Resp 61 5 4 5 5 4 23  

Resp 62 4 4 4 5 5 22  

Resp 63 5 5 5 5 5 25  

Resp 64 4 4 4 4 4 20  

Resp 65 3 3 4 3 4 17  

Resp 66 4 3 3 3 3 16  

Resp 67 4 4 4 4 3 19  

Resp 68 4 4 4 4 4 20  

Resp 69 5 5 5 5 5 25  

Resp 70 5 4 4 4 3 20  

Sumber: Kuesioner 

 

 
Distribusi Frekuensi Variabel Inovasi Produk (X2) 

No. Uraian Frekuensi Presentase 
 

 SS S N TS STS SS S N TS STS 

1. X2.1 40 26 3 1 0 57% 37% 4% 1% 0% 

2 X2.2 29 24 12 5 0 41% 34% 17% 7% 0% 

3 X2.3 32 30 7 1 0 46% 43% 10% 1% 0% 

4 X2.4 33 28 8 1 0 47% 40% 11% 1% 0% 

5 X2.5 26 27 13 3 1 37% 39% 19% 4% 1% 

Mean 46% 39% 12% 3% 0% 

Sumber: Hasil Data Kuesioner (Output SPSS Ver. 22.0) 
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C. Variabel Trend (X3) 
 

Resp. Trend (X3) 
 

 X3.1 X3.2 X3.3 Total 

Resp 1 5 5 5 15 

Resp 2 4 4 4 12 

Resp 3 4 5 5 14 

Resp 4 4 5 5 14 

Resp 5 4 5 5 14 

Resp 6 5 5 5 15 

Resp 7 4 5 5 14 

Resp 8 5 5 5 15 

Resp 9 5 5 5 15 

Resp 10 4 5 5 14 

Resp 11 4 4 4 12 

Resp 12 4 4 4 12 

Resp 13 4 5 5 14 

Resp 14 5 5 5 15 

Resp 15 4 4 5 13 

Resp 16 5 5 5 15 

Resp 17 5 5 5 15 

Resp 18 5 5 5 15 

Resp 19 5 5 5 15 

Resp 20 5 5 5 15 

Resp 21 5 5 5 15 

Resp 22 5 5 4 14 

Resp 23 5 5 4 14 

Resp 24 4 5 4 13 

Resp 25 5 5 5 15 

Resp 26 4 4 4 12 
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Resp 27 5 5 5 15  

Resp 28 5 5 5 15  

Resp 29 5 5 4 14  

Resp 30 4 4 4 12  

Resp 31 4 5 5 14  

Resp 32 5 5 5 15  

Resp 33 5 5 5 15  

Resp 34 4 5 4 13  

Resp 35 5 5 5 15  

Resp 36 5 5 5 15  

Resp 37 5 5 5 15  

Resp 38 5 5 5 15  

Resp 39 5 5 5 15  

Resp 40 4 4 4 12  

Resp 41 4 4 4 12  

Resp 42 5 5 5 15  

Resp 43 5 5 5 15  

Resp 44 5 5 5 15  

Resp 45 5 5 5 15  

Resp 46 5 5 5 15  

Resp 47 4 4 5 13  

Resp 48 5 5 5 15  

Resp 49 4 4 4 12  

Resp 50 4 4 3 11  

Resp 51 4 4 4 12  

Resp 52 5 5 5 15  

Resp 53 5 5 3 13  

Resp 54 4 4 4 12  

Resp 55 4 5 4 13  

Resp 56 4 4 4 12  
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Resp 57 4 4 4 12 

Resp 58 5 5 5 15 

Resp 59 5 5 5 15 

Resp 60 5 5 5 15 

Resp 61 4 5 4 13 

Resp 62 4 4 4 12 

Resp 63 5 5 5 15 

Resp 64 4 5 4 13 

Resp 65 4 4 4 12 

Resp 66 4 5 4 13 

Resp 67 4 5 4 13 

Resp 68 4 4 4 12 

Resp 69 4 5 5 14 

Resp 70 5 5 4 14 

Sumber: Kuesioner 

 
 

 
Distribusi Frekuensi Variabel Trend (X3) 

No. Uraian Frekuensi Presentase 
 

 SS S N TS STS SS S N TS STS 

1. X3.1 37 33 0 0 0 53% 47% 0% 0% 0% 

2. X3.2 52 18 0 0 0 74% 26% 0% 0% 0% 

3. X3.3 42 26 2 0 0 60% 37% 3% 0% 0% 

Mean 62% 37% 1% 0% 0% 

Sumber: Hasil Data Kuesioner (Output SPSS Ver. 22.0) 
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D. Variabel Keputusan Pembelian (Y) 

 
Resp. Keputusan Pembelian (Y) 

 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Total 

Resp 1 5 4 5 3 3 2 3 4 4 33 

Resp 2 4 4 4 4 4 4 4 4 4 36 

Resp 3 5 5 4 3 4 4 4 4 4 37 

Resp 4 5 5 3 4 4 3 4 3 3 34 

Resp 5 5 5 4 3 3 3 3 4 3 33 

Resp 6 5 5 5 3 5 3 3 3 2 34 

Resp 7 5 5 4 2 3 3 3 3 4 32 

Resp 8 5 1 5 1 5 1 5 5 5 33 

Resp 9 5 5 5 3 3 3 5 5 3 37 

Resp 10 5 5 4 4 4 4 4 4 2 36 

Resp 11 4 4 4 3 4 3 4 4 4 34 

Resp 12 4 3 4 1 4 3 3 3 4 29 

Resp 13 5 4 4 4 4 4 3 4 3 35 

Resp 14 5 5 5 3 5 3 5 5 1 37 

Resp 15 5 4 5 4 5 5 4 4 4 40 

Resp 16 5 5 5 3 5 3 5 5 3 39 

Resp 17 5 5 5 3 4 3 5 5 5 40 

Resp 18 5 5 5 3 5 3 5 5 3 39 

Resp 19 5 5 5 4 5 4 5 5 4 42 

Resp 20 5 5 5 3 3 3 5 5 3 37 

Resp 21 5 5 5 3 5 3 5 5 5 41 

Resp 22 5 5 5 4 5 5 5 4 4 42 

Resp 23 4 5 5 2 4 2 4 4 4 34 

Resp 24 5 4 4 3 4 3 4 4 3 34 

Resp 25 5 5 5 3 5 3 5 5 3 39 

Resp 26 4 4 3 3 3 3 3 3 3 29 
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Resp 27 5 5 5 3 4 3 5 5 5 40 

Resp 28 5 2 4 2 5 2 4 4 5 33 

Resp 29 5 5 5 5 5 5 4 4 4 42 

Resp 30 4 4 4 2 4 2 4 4 2 30 

Resp 31 5 5 5 2 5 5 5 5 5 42 

Resp 32 5 5 5 5 3 3 5 5 2 38 

Resp 33 5 5 5 4 3 3 3 3 3 34 

Resp 34 4 4 4 4 4 4 4 4 4 36 

Resp 35 5 4 5 3 4 3 4 4 3 35 

Resp 36 5 5 5 5 5 5 5 5 5 45 

Resp 37 5 5 5 5 5 5 5 5 5 45 

Resp 38 5 5 5 3 5 3 5 5 5 41 

Resp 39 5 5 5 5 5 4 3 5 5 42 

Resp 40 5 4 4 3 4 3 5 5 4 37 

Resp 41 4 3 4 5 3 3 4 3 3 32 

Resp 42 5 4 4 2 4 4 4 4 3 34 

Resp 43 5 5 3 3 3 3 4 4 2 32 

Resp 44 5 5 5 5 5 5 5 5 5 45 

Resp 45 5 4 4 3 4 4 4 4 4 36 

Resp 46 5 5 5 4 5 4 5 5 4 42 

Resp 47 5 5 3 3 4 4 3 3 2 32 

Resp 48 5 4 4 4 4 4 4 4 3 36 

Resp 49 4 2 4 2 2 2 4 4 4 28 

Resp 50 4 4 4 3 4 3 4 3 4 33 

Resp 51 5 4 3 2 3 2 3 3 3 28 

Resp 52 5 5 5 5 5 5 5 5 5 45 

Resp 53 5 5 4 3 3 3 4 4 3 34 

Resp 54 5 4 4 3 3 4 3 3 2 31 

Resp 55 4 4 3 3 4 3 3 3 2 29 

Resp 56 4 4 4 2 4 2 4 4 4 32 
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Resp 57 4 4 4 3 4 4 4 4 3 34 

Resp 58 5 5 5 5 5 4 5 5 5 44 

Resp 59 5 3 5 5 5 5 5 5 5 43 

Resp 60 5 5 5 4 4 3 5 5 3 39 

Resp 61 5 5 4 3 4 3 4 4 3 35 

Resp 62 5 4 4 4 4 4 4 4 4 37 

Resp 63 5 5 5 5 5 5 5 5 5 45 

Resp 64 5 4 3 4 4 3 3 3 3 32 

Resp 65 4 4 3 4 4 3 4 3 3 32 

Resp 66 5 5 5 4 4 3 3 4 3 36 

Resp 67 4 4 4 4 4 3 3 3 3 32 

Resp 68 4 4 4 4 4 4 4 4 4 36 

Resp 69 5 5 5 5 5 5 5 5 5 45 

Resp 70 4 4 4 3 4 4 4 4 3 34 

Sumber: Kuesioner 

 
Distribusi Frekuensi Variabel Keputusan Pembelian (Y) 

No. Uraian Frekuensi Presentase 
 

 SS S N TS STS SS S N TS STS 

1. Y1 53 17 0 0 0 76% 24% 0% 0% 0% 

2 Y2 38 26 3 2 1 54% 37% 4% 3% 1% 

3 Y3 34 28 8 0 0 49% 40% 11% 0% 0% 

4 Y4 12 18 29 9 2 17% 26% 41% 13% 3% 

5 Y5 24 32 13 1 0 34% 46% 19% 1% 0% 

6 Y6 11 18 33 7 1 16% 26% 47% 10% 1% 

7 Y7 26 28 16 0 0 37% 40% 23% 0% 0% 

8 Y8 26 29 15 0 0 37% 41% 21% 0% 0% 

9 Y9 16 20 25 8 1 23% 29% 36% 11% 1% 

   Mean    38% 34% 22% 4% 1% 

Sumber: Hasil Data Kuesioner (Output SPSS Ver. 22.0) 



 

 

Lampiran 2: Uji Validitas 

 
Hasil Uji Validitas 

 
A. Variabel Harga (X1) 

 

 
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 Harga 

X1.1 Pearson 
Correlation 

1 .499** 0,089 .276* .442** .286* .644** 

Sig. (2- 
tailed) 

 0,000 0,463 0,021 0,000 0,016 0,000 

N 70 70 70 70 70 70 70 

X1.2 Pearson 
Correlation 

.499** 1 .441** .616** .615** .690** .839** 

 Sig. (2- 
tailed) 

0,000  0,000 0,000 0,000 0,000 0,000 

 N 70 70 70 70 70 70 70 

X1.3 Pearson 
Correlation 

0,089 .441** 1 .580** .522** .395** .648** 

Sig. (2- 
tailed) 

0,463 0,000  0,000 0,000 0,001 0,000 

N 70 70 70 70 70 70 70 

X1.4 Pearson 
Correlation 

.276* .616** .580** 1 .619** .629** .786** 

 Sig. (2- 
tailed) 

0,021 0,000 0,000  0,000 0,000 0,000 

 N 70 70 70 70 70 70 70 

X1.5 Pearson 
Correlation 

.442** .615** .522** .619** 1 .535** .822** 

Sig. (2- 
tailed) 

0,000 0,000 0,000 0,000  0,000 0,000 

N 70 70 70 70 70 70 70 

X1.6 Pearson 
Correlation 

.286* .690** .395** .629** .535** 1 .763** 

 Sig. (2- 
tailed) 

0,016 0,000 0,001 0,000 0,000  0,000 

 N 70 70 70 70 70 70 70 

 

Harga 

 
 

Pearson 

 

.644** 

 

.839** 

 

.648** 

 

.786** 

 

.822** 

 

.763** 

 
 

1 
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Correlation  

Sig. (2- 
tailed) 

0,000 0,000 0,000 0,000 0,000 0,000  

N 70 70 70 70 70 70 70 
 

  **. Correlation is significant at the 0.01 level (2-tailed).  

   *. Correlation is significant at the 0.05 level (2-tailed).  
 

B. Variabel Inovasi Produk (X2) 
 

X2.1 X2.2 X2.3 X2.4 X2.5 Inovasi 
Produk 

X2.1 Pearson 
Correlation 

1 .699** .665** .677** .595** .808** 

Sig. (2-tailed)  0,000 0,000 0,000 0,000 0,000 
N 70 70 70 70 70 70 

X2.2 Pearson 
Correlation 

.699** 1 .707** .709** .859** .917** 

 Sig. (2-tailed) 0,000  0,000 0,000 0,000 0,000 
 N 70 70 70 70 70 70 

X2.3 Pearson 
Correlation 

.665** .707** 1 .863** .710** .885** 

Sig. (2-tailed) 0,000 0,000  0,000 0,000 0,000 
N 70 70 70 70 70 70 

X2.4 Pearson 
Correlation 

.677** .709** .863** 1 .712** .889** 

 Sig. (2-tailed) 0,000 0,000 0,000  0,000 0,000 
 N 70 70 70 70 70 70 

X2.5 Pearson 
Correlation 

.595** .859** .710** .712** 1 .899** 

Sig. (2-tailed) 0,000 0,000 0,000 0,000  0,000 
N 70 70 70 70 70 70 

1 
 

Produ 

k 
  Sig. (2-tailed) 0,000 0,000 0,000 0,000 0,000  

N 70 70 70 70 70 70 

 
    **. Correlation is significant at the 0.01 level (2-tailed).  

Inovas Pearson .808** .917** .885** .889** .899** 
i Correlation      

 



 

**. Correlation is significant at the 0.01 level (2-tailed). 
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C. Variabel Trend 

 
X3.1 X3.2 X3.3 Trend 

X3.1 Pearson 
Correlation 

1 .623** .513** .843** 

Sig. (2- 
tailed) 

 0,000 0,000 0,000 

N 70 70 70 70 

X3.2 Pearson 
Correlation 

.623** 1 .552** .842** 

 Sig. (2- 
tailed) 

0,000  0,000 0,000 

 N 70 70 70 70 

X3.3 Pearson 
Correlation 

.513** .552** 1 .838** 

Sig. (2- 
tailed) 

0,000 0,000  0,000 

N 70 70 70 70 

Trend 
Custo 

Pearson 
Correlation 

.843** .842** .838** 1 

m Sig. (2- 
tailed) 

0,000 0,000 0,000  

 N 70 70 70 70 
 

 
D. Variabel Keputusan Pembelian 

 
Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Kep. 

Pemb 

elian 

 
 
 
 
 
 

Y2 Pearso 

n 
Correla 

.399 
** 

1 .298* .371** 0,1 
71 

.372 
** 

0,2 
07 

.271 
* 

- 
0,10 

1 

.496** 

 

Y1 Pearso 
n 

1 .399** .407** 0,200 .27 
3* 

.236 
* 

.28 
1* 

.430 
** 

0,10 
6 

.497** 

 Correla           

 tion           

 Sig. (2-  0,001 0,000 0,097 0,0 0,04 0,0 0,00 0,38 0,000 
 tailed)     22 9 18 0 2  

 N 70 70 70 70 70 70 70 70 70 70 
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tion           

Sig. (2- 0,00  0,012 0,002 0,1 0,00 0,0 0,02 0,40  0,000 
tailed) 1    56 2 86 3 7   

N 70 70 70 70 70 70 70 70 70  70 
 

Y3 Pearso 
n 

.407 
** 

.298* 1 .255* .49 
2** 

.239 
* 

.58 
8** 

.727 
** 

.426 
** 

.728** 

 Correla           

 tion           

 Sig. (2- 0,00 0,012  0,033 0,0 0,04 0,0 0,00 0,00 0,000 
 tailed) 0    00 6 00 0 0  

 N 70 70 70 70 70 70 70 70 70 70 
Y4 Pearso 0,20 .371** .255* 1 .28 .665 0,2 .236 0,17 .631** 

 n 0    7* ** 21 * 8  

Correla 
tion 

          

Sig. (2- 0,09 0,002 0,033  0,0 0,00 0,0 0,05 0,14 0,000 
tailed) 7    16 0 66 0 1  

N 70 70 70 70 70 70 70 70 70 70 

Y5 Pearso 
n 

.273 
* 

0,171 .492** .287* 1 .453 
** 

.49 
0** 

.495 
** 

.444 
** 

.701** 

 Correla           

 tion           

 Sig. (2- 0,02 0,156 0,000 0,016  0,00 0,0 0,00 0,00 0,000 
 tailed) 2     0 00 0 0  

 N 70 70 70 70 70 70 70 70 70 70 

Y6 Pearso 
n 

.236 
* 

.372** .239* .665** .45 
3** 

1 .25 
6* 

.251 
* 

.299 
* 

.688** 

Correla 
tion 

          

Sig. (2- 0,04 0,002 0,046 0,000 0,0  0,0 0,03 0,01 0,000 
tailed) 9    00  32 6 2  

N 70 70 70 70 70 70 70 70 70 70 

Y7 Pearso 
n 

.281 
* 

0,207 .588** 0,221 .49 
0** 

.256 
* 

1 .837 
** 

.410 
** 

.717** 

 Correla           

 tion           

 Sig. (2- 0,01 0,086 0,000 0,066 0,0 0,03  0,00 0,00 0,000 
 tailed) 8    00 2  0 0  

 N 70 70 70 70 70 70 70 70 70 70 

Y8 Pearso 
n 

.430 
** 

.271* .727** .236* .49 
5** 

.251 
* 

.83 
7** 

1 .463 
** 

.777** 

 Correla           

  tion  
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Y9 Pearso 0,10 - .426** 0,178 .44 .299 .41 .463 1 .585** 
 n 6 0,101   4** * 0** **   

 Correla           

 tion           

 Sig. (2- 0,38 0,407 0,000 0,141 0,0 0,01 0,0 0,00  0,000 
 tailed) 2    00 2 00 0   

 N 70 70 70 70 70 70 70 70 70 70 
Kep Pearso .497 .496** .728** .631** .70 .688 .71 .777 .585 1 

utu n ** 1** ** 7** ** ** 

san 
Pe 

Correla 
tion 

 

mb Sig. (2- 0,00 0,000 0,000 0,000 0,0 0,00 0,0 0,00 0,00  

elia tailed) 0    00 0 00 0 0  

n N 70 70 70 70 70 70 70 70 70 70 
 

  **. Correlation is significant at the 0.01 level (2-tailed).  

   *. Correlation is significant at the 0.05 level (2-tailed).  

 Sig. (2- 0,00 0,023 0,000 0,050 0,0 0,03 0,0 0,00 0,000 
tailed) 0    00 6 00 0  

N 70 70 70 70 70 70 70 70 70 70 
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Lampiran 3: Uji Reliabilitas 

 
Hasil Uji Reliabilitas 

 
A. Variabel Harga (X1) 

 

Harga 

 
0,810 6 

 

 

B. Variabel Inovasi Produk (X2) 

 

Inovasi Produk 

 
0,923 5 

 

 

C. Variabel Trend Custom (X3) 
 

Trend Custom 

 
0,787 3 

 

 

D. Variabel Keputusan Pembelian (Y) 

 

Keputusan Pembelian 

 
0,815 9 

 

Cronbach's 
Alpha 

N of 
Items 

Cronbach's N of 

Alpha Items 

Cronbach's N of 
Alpha Items 

Cronbach's N of 
Alpha Items 



96  

Asymp. Sig. (2-tailed) .097c 

 

Lampiran 4: Uji Asumsi Klasik 

 
Hasil Uji Asumsi Klasik 

 
A. Uji Normalitas 

 
Unstandardized 

Residual 

 
Normal 
Parametersa,b 

Mean 0,0000000 

 

Most Extreme 
Differences 

Absolute 0,097 
 

Negative -0,064 
 

 

a. Test distribution is Normal. 
 

c. Lilliefors Significance Correction. 
 

 
 

B. Uji Multikolinearitas 

 
 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. Collinearity 
Statistics 

  
1   (Constant) 5,708 4,699 1,215 0,229 

 
Inovasi 
Produk 

0,230 0,163 0,173 1,410 0,163 0,550 1,817 

 
   a. Dependent Variable: Keputusan Pembelian  

Trend 
Custom 

1,000 0,474 0,270 2,111 0,039 0,508 1,969 

Harga 0,460 0,210 0,322 2,192 0,032 0,385 2,599 

Tolera VIF 
nce 

B Std. 
Error 

Beta 

b. Calculated from data. 

Test Statistic 0,097 

Positive 0,097 

N 70 

Std. 
Deviation 

0,28329283 



 

R
e
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C. Uji Heteroskedastisitas 
 

 
 Sc atterplo t  

d
u

a
 

    

     

     

     

d
e

 

    

S
tu

 

    

io
n
 

    

     

     

Re gression Sta ndardized Pre dicted Value  



98  

 

Lampiran 5: Uji Regresi Linier Berganda 

 
Hasil Uji Regresi Linier Berganda 

 
 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

 
 
 

Harga 0,460 0,210 0,322 2,192 0,032 
Inovasi Produk 0,230 0,163 0,173 1,410 0,163 

Trend Custom 1,000 0,474 0,270 2,111 0,039 

   a. Dependent Variable: Keputusan Pembelian  

 

 

 
 

 

Model R R Square Adjusted 
R Square 

Std. Error of 
the Estimate 

 
a. Predictors: (Constant), Trend Custom, Inovasi Produk, Harga 

 b. Dependent Variable: Keputusan Pembelian 

1 .672a 0,451 0,426 3,531 

B Std. 
Error 

Beta  

1 (Constant) 5,708 4,699 1,215 0,229 
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Lampiran 6: Uji Hipotesis 

 
Hasil Pengujian Hipotesis 

 
A. Hipotesis Parsial (Uji-t) 

1. Variabel Harga (X1) 

 
 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

 B Std. Error Beta  

1 (Constant) 13,171 3,535  3,725 0,000 

Harga 0,894 0,135 0,626 6,625 0,000 

a. Dependent Variable: Keputusan Pembelian 
 

 
 

2. Variabel Inovasi Produk (X2) 

 
 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

 B Std. Error Beta  

1 (Constant) 21,491 2,953  7,278 0,000 

 Inovasi 
Produk 

0,700 0,137 0,528 5,121 0,000 

a. Dependent Variable: Keputusan Pembelian 
 

 
 

3. Variabel Trend Custom (X3) 

 
 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

 B Std. Error Beta  

1 (Constant) 6,446 5,065  1,273 0,207 

Trend 
Custom 

2,165 0,364 0,584 5,940 0,000 

   a. Dependent Variable: Keputusan Pembelian  
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B. Hipotesis Simultan (Uji-F) 

 
 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 Regression 676,201 3 225,400 18,081 .000b 
Residual 822,785 66 12,466   

Total 1498,986 69    

a. Dependent Variable: Keputusan Pembelian 

 b. Predictors: (Constant), Trend Custom, Inovasi Produk, Harga 
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Lampiran 7: Ujian Proposal 

 
Ujian Proposal 

 


