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Lampiran 6 

 

KUESIONER PENELITIAN 

 
Kepada  

Yth. Bapak/ibu  

Pengunjung minuman kedai Yakini Sidoarjo  

 

Dengan Hormat,  

Sehubungan dengan penelitian yang akan 

dilakukan sebagai penunjang proposal dalam ilmu 

ekonomi yang berjudul Pengaruh Kualitas Produk, 

Keragaman Menu Dan Promosi Terhadap Keputusan 

Pembelian Minuman Kedai Yakini Di Sidoarjo dan 

disususn sebagai tugas akhir (skripsi) pada Program Studi 

Manajemen di Universitas PGRI Adibuana Surabaya. Saya 

mohon kesediaan Bapak/Ibu untuk mengisi kuesioner 

yang terlampir berikut ini. Kesediaan Bapak/Ibu 

pendapat-pendapat atas pernyataan-pernyataan yang 

diajukan dalam kuesioner ini sangat berharga bagi 

keberhasilan penelitian ini dan bukan untuk maksud 

evaluasi atau penilian. Seluruh jawaban yang Bapak/Ibu 

berikan akan dirahasiakan.  Atas bantuan dan partisipasi 

Bapak/Ibu saya sampaikan terimakasih.  

  

Penulis   

  

  

(Mitha Lailatul Nadifah)  
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A. IDENTITAS RESPONDEN  

1. Jenis kelamin : L  

: P  

2. Usia   : < 20 Tahun 

: 21 – 35 Tahun 

: 36 – 50 Tahun 

: > 51 Tahun  

3. Pekerjaan  : Pelajar/Mahasiswa 

: Pegawai Swasta 

: Pegawai Negeri  

: Wiraswasta 

: Lain-Lain  

4. Pendapatan   : Dibawah Rp.2.500.000 

: Rp.2.500.000 – Rp.3.000.000 

: Rp. 3.001.000– Rp.4.500.000



94 
 

 

    

B. TATA CARA PENGISIAN KUESIONER 

Isilah jawaban dengan memberikan tanda centang () 

pada jawaban yang anda pilih. Ada lima alternatif dari 

jawaban yang anda pilih. Masing-masing alternatif 

mempunyai poin atau nilai yang berbeda, yaitu: 

• Sangat Setuju (SS) : 5  

• Setuju (S)   : 4  

• Ragu – Ragu  (RR) : 3  

• Tidak Setuju (TS)  : 2  

• Sangat Tidak Setuju (STS) : 1  

  

Jawaban dari Bapak/Ibu akan sangat mempengaruhi hasil dan 

objektivitas dari penelitian ini. Bila ada pernyataan yang kurang 

jelas bisa menghubungi nomor (085804859747). Dan atas segala 

partisipasi dan Kerjasama dari Bapak atau Ibu, saya atas nama 

peneliti.  
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C. PERTANYAAN  

1. Variabel ( X1)  Kualitas Produk  

No. Pertanyaan 
Jawaban 

SS S RR TS STS 

 Bentuk (Form) 

1. 
Ukuran kemasan yang 
diberikan sesuai standar 

     

2. 
Bentuk kemasan yang 
diberikan sangat unik 

     

 Fitur (Feature)      

3. 

Kedai Yakini cabang Krian 
Sidoarjo memiliki varian 
produk sejenis dengan harga 
yang beragam dan 
terjangkau 

     

4. 

Kedai Yakini cabang Krian 
Sidoarjo memberikan 
kemudahan bagi konsumen 
dalam melakukan transaksi 

     

 Kualitas Kinerja (Performance Quality) 

5. 
Kualitas kinerja yang 
diberikan lebih bagus dari 
kedai minuman lainnya. 

     

6. 

Kualitas yang diberikan 
Kedai Yakini cabang Krian 
Sidoarjo sudah sangat jelas 
keamanannya untuk 
dikonsumsi 

     

 Kesan Kualitas (Perceived Quality) 

7. 

Kedai Yakini cabang Krian 
Sidoarjo memiliki kualitas  
yang baik sesuai dengan 
yang dijanjikan 

     

8. 
Banyak jenis produk yang 
sesuai dengan kebutuhan 
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dan keinginan 
 Ketahanan (Durabillity) 

9. 
Produk yang disajikan dan 
yang akan disajikan tidak 
pernah di masa kadaluarsa 

     

10. 

Kedai Yakini cabang Krian 
Sidoarjo menjamin tidak 
adanya kerusakan dan 
memiliki tempat yang 
standard an higienis 

     

 Keandalan (Reability) 

11. 

Produk yang diberikan kedai 
Yakini cabang Krian Sidoarjo 
dapat diandalkan kualitas 
minumannya. 

     

12. 
Produk yang diberikan 
sangat inovatif 

     

 Kemudahan Perbaikan (Repairability) 

13. 
Jika produk terkena baju 
sangat mudah untuk 
dibersihkan 

     

14. 

Jika terjadi kerusakan para 
produk atau kemasan 
konsumen dapat 
memperbaikinya sendiri 

     

 Gaya (Style) 

15. 

Gaya kedai Yakini cabang 
Krian Sidoarjo yang 
diberikan sangat kekinian 
membuat saya berminat 
untuk membeli 

     

16. 
Kesan yang diberikan kedai 
Yakini cabang Krian Sidoarjo 
sangat baik 

     

 Desain (Design) 



97 
 

 

    

17. 
Desain yang unik membuat 
saya tertarik untuk membeli 

     

18 

Desain produk dan tempat 
yang sangat bagus membuat 
saya tertarik untuk 
berkunjung 

     

 

2. Variabel (X2) Keragaman Menu 

No. Pertanyaan 
Jawaban 

SS S RR TS STS 

 Kelengkapan Produk 

1. 
Kelangkapan menu yang 
ditawarkan sesuai dengan 
menu yang dipromosikan 

     

2. 
Ketersediaan menu yang 
diberikan sangat lengkap 

     

 Merek Produk 

3. 
Merek yang diciptakan 
sangat berbeda dengan yang 
lainnya 

     

4. 

Merek kedai Yakini cabang 
Krian Sidoarjo memiliki 
nama yang mudah dikenali 
dan dihafalkan 

     

 Variasi Ukuran Produk 

5. 
Ukuran produk yang 
ditawarkan sangat banyak 

     

6. 
Ukuran produk yang 
diberikan sesuai standar 
kualitas pada umumnya 

     

 Variasi Kualitas Produk 

7. 

Kualitas dari setiap menu 
yang diberikan kepada 
konsumen sudah sesuai 
standar yang telah 
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ditetapkan 

8. 
Kualitas yang diberikan 
dapat dijamin aman, 
terpercaya dan halal 

     

 

3. Variabel (X3) Promosi 

No. Pertanyaan 
Jawaban 

SS S RR TS STS 

 Periklanan (advertisting) 

1. 

Iklan kedai Yakini cabang 
Krian Sidoarjo tersebar luas 
sehingga saya dapat dengan 
mudah mengetahuinya 

     

2. 
Iklan yang diberikan kurang 
tersebar dengan baik 

     

 Promosi penjualan (sales promotion) 

3. 

Kedai Yakini cabang Krian 
Sidoarjo juga melakukan 
promosi penjualan di media 
sosial, seperti instagram, 
facebook dan lain sebagainya 

     

4. 

Kedai Yakini cabang Krian 

Sidoarjo juga melakukan 
promosi penjualan melalui 
media cetak. 

     

 Hubungan masyarakat (public relations) 

5. 

Banyaknya varian menu 
yang diberikan membuat 
saya semakin termotivasi 
untuk membeli 

     

6. 
Saya tertarik untuk membeli 
karena adanya promosi 
gratis ongkir 

     

 Penjualan personal (personal selling) 

7. Pelayanan yang diberikan      
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sangat baik dan ramah 

8. 
Seringnya promosi produk 
di media sosial membuat 
saya tertarik untuk membeli 

     

 Pemasaran langsung (direct marketing) 

9. 

Biasanya kedai Yakini 
cabang Krian Sidoarjo 
memasarkan di jalan atau 
ditempat yang ramai 
pengunjung 

     

10. 

Adanya karyawan atau SPG 
yang mengetahui harga dan 
macam-macam produk yang 
dijual 

     

 

4. Variabel (Y) Keputusan Pembelian 

No. Pertanyaan 
Jawaban 

SS S RR TS STS 

 Pilihan Produk 

1. 

Saya berminat membeli karena 
kedai Yakini cabang Krian 
Sidoarjo memiliki banyak varian 
rasa 

     

2. 
Saya berminat untuk membeli 
karena semua produk yang 
diberikan sangat berkualitas 

     

 Pilihan Merek 

3. 

Saya memutusakan untuk 
membeli setelah saya 
membandingkan dengan merek 
lain 

     

4. 
Merek yang diberikan sangat 
untuk sehingga saya 
memutuskan untuk berkunjung 

     

 Pilihan Penyaluran 
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5. 
Informasi yang diberikan sudah 
sesuai dengan kenyataan yang 
diberikan 

     

6. 
Lokasi kedai Yakini cabang 
Krian Sidoarjo sangat strategis 
dan mudah dijangkau 

     

 Waktu Pembelian 

7. 
Saya setiap minggu berkunjung 
kedai Yakini cabang Krian 
Sidoarjo 

     

8. 

Saya sering ke kedai Yakini 
cabang Krian Sidoarjo untuk 
berkumpul dengan teman-
teman 

     

 Jumlah Pembelian 

9. 

Saya sering membeli produk 

kedai Yakini cabang Krian 
Sidoarjo karena memiliki banyak 
pilihan 

     

10. 
Saya membeli lebih dari satu 
karena banyak menu yang saya 
suka 

     

 Metode Pembayaran 

11. 
Pembayaran juga dapat 
dilakukan secara online, bukan 
secara offline saja 

     

12. 

Saya memutuskan membeli 
karena sudah terdapat diaplikasi 
go food, karena metode 
pembayaran yang mudah 
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Lampiran 7 

UJI ANGKET DENGAN SAMPEL SEBANYAK 55 RESPONDEN 

 
Kualitas Produk (X1) 

TOTAL X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 X1.6.1 X1.6.2 X1.7.1 X1.7.2 X1.8.1 X1.8.2 X1.9.1 X1.9.2 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 4 4 4 4 5 5 5 5 5 5 86 

4 4 5 3 4 4 4 4 4 3 3 4 4 5 4 4 4 4 71 

4 4 4 3 4 4 4 4 4 4 4 3 3 5 3 3 3 3 66 

4 4 4 3 4 4 4 4 4 4 4 4 4 5 4 3 3 3 69 

4 4 3 3 3 4 5 5 5 5 5 5 4 5 4 4 4 4 76 

4 4 3 3 3 4 5 5 5 5 5 5 5 5 5 5 5 5 81 

4 3 4 4 4 4 5 5 5 5 5 4 4 5 4 4 4 4 77 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 5 5 4 4 4 4 4 5 5 5 5 5 4 4 4 79 

5 5 4 4 4 4 5 5 4 4 4 5 5 5 5 4 4 4 80 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 56 

4 4 4 4 4 4 5 5 5 5 5 5 4 5 4 4 4 4 79 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 4 3 4 4 4 3 3 5 4 4 3 3 62 

4 4 4 4 4 4 3 3 4 4 3 3 3 5 4 4 4 4 68 

4 4 4 4 4 5 4 4 4 4 4 4 4 5 4 5 5 5 77 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 
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5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 56 

4 4 4 4 4 4 5 5 5 5 4 4 4 4 4 5 5 5 79 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

5 5 4 4 4 4 5 5 5 5 5 4 5 4 4 4 4 4 80 

4 4 4 5 5 4 4 5 5 5 5 5 5 5 5 5 4 4 83 

4 4 4 5 5 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

5 5 5 5 5 5 5 5 5 5 4 4 5 4 4 4 4 4 83 

4 4 4 4 3 3 3 4 4 4 4 4 5 3 3 3 3 3 65 

4 4 4 4 4 4 5 5 5 5 5 4 5 4 4 4 4 4 78 

4 4 4 4 4 4 5 4 5 4 5 5 5 5 4 4 4 4 78 

3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 3 56 

4 4 4 4 4 5 5 5 4 4 4 4 5 4 4 4 4 4 76 

4 4 4 4 4 5 5 5 5 5 4 3 5 5 4 4 4 4 78 

3 3 3 3 4 4 4 4 4 4 4 4 5 4 3 3 3 3 65 

4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 5 5 4 4 4 4 4 5 5 5 4 4 4 4 4 77 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 
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Keragaman Menu (X2) 

TOTAL 
 

X2.1 X2.2 X2.3 X2.4 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 

4 4 4 4 4 4 4 4 32 

4 4 4 3 4 4 4 4 31 

5 5 5 5 5 5 5 5 40 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 4 5 5 5 5 36 

4 5 5 4 5 4 4 4 35 

4 4 3 4 4 4 4 4 31 

4 4 5 4 4 5 5 4 35 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 4 4 4 4 4 32 

4 5 4 5 4 5 4 5 36 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 3 3 3 24 

3 4 4 4 3 3 3 3 27 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 4 4 4 27 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 3 3 3 3 3 27 

4 4 4 4 4 4 4 4 32 

4 4 5 5 5 4 5 5 37 

5 5 5 5 5 4 5 5 39 

5 5 5 5 5 5 5 5 40 

5 5 5 5 5 4 5 5 39 

5 5 5 5 5 5 5 5 40 

3 3 3 3 3 3 3 3 24 

5 4 4 5 5 5 4 5 37 

4 4 3 4 4 4 4 4 31 

4 4 4 4 4 4 4 4 32 
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4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 5 5 35 

4 4 4 4 4 4 4 5 33 

3 3 3 3 3 3 3 3 24 

4 4 4 4 5 5 5 5 36 

4 4 4 4 5 5 5 5 36 

3 3 3 3 3 3 3 3 24 

3 3 4 3 3 3 3 3 25 

4 4 4 4 4 4 4 4 32 

5 4 4 4 4 4 4 4 33 

3 3 3 3 3 3 3 3 24 

4 3 4 4 4 4 4 4 31 

4 3 4 4 4 4 4 4 31 

4 3 4 4 4 4 4 5 32 

5 4 5 5 5 4 5 5 38 

5 4 5 5 4 5 5 5 38 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

4 4 4 4 5 4 4 4 33 

5 3 5 4 5 5 5 5 37 

3 3 3 4 5 5 5 5 33 

5 3 5 4 5 5 5 5 37 

5 5 5 4 5 5 5 5 39 
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Promosi (X3) 

TOTAL X3.1 X3.2 X3.3 X3.4 X3.5 

X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 X3.5.1 X3.5.2 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 5 5 5 5 44 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 4 4 4 4 4 35 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 4 4 4 4 4 4 4 43 

5 5 5 5 5 5 4 4 4 4 46 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 3 3 3 3 3 30 

4 4 4 5 5 5 5 5 5 5 47 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 4 4 4 4 4 5 5 5 45 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

3 3 3 3 3 3 3 3 3 3 30 

5 5 5 4 5 4 5 4 4 4 45 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 
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5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

3 3 3 3 3 3 3 3 3 3 30 

3 3 3 3 4 4 4 4 4 4 36 

3 3 3 3 3 3 4 4 4 4 34 

3 3 4 4 4 4 4 4 4 4 38 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 4 4 5 48 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 
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Keputusan Pembelian (Y) 

TOTAL Y1 Y2 Y3 Y4 Y5 Y6 

Y1.1 Y1.2 Y2.1 Y2.2 Y3.1 Y3.2 Y4.1 Y4.2 Y5.1 Y5.2 Y6.1 Y6.2 

5 5 5 5 4 4 4 4 5 5 5 5 56 

5 5 5 5 3 4 4 4 5 5 5 5 55 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 5 5 4 4 4 4 5 4 5 5 53 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 5 4 4 4 4 5 5 4 4 4 52 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 5 5 3 5 5 5 5 5 5 5 57 

4 4 4 4 3 5 4 4 4 4 4 4 48 

4 4 4 5 4 4 4 4 4 5 5 5 52 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 5 5 5 5 5 53 

5 4 5 4 4 4 5 5 5 5 5 5 56 

4 4 5 4 5 5 5 5 4 4 4 4 53 

3 3 3 3 3 3 3 4 4 4 4 4 41 

4 4 4 5 5 5 5 5 4 5 5 5 56 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 5 5 50 

4 4 4 4 4 5 4 4 4 4 4 4 49 

4 5 5 5 4 5 4 4 4 5 5 5 55 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

3 3 3 3 3 3 3 3 3 3 3 3 36 

4 5 5 4 4 4 4 5 5 4 5 5 54 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 5 5 5 5 5 5 5 4 4 4 55 

5 5 5 5 5 5 5 5 5 5 5 5 60 



108 
 

 

    

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 5 5 4 4 4 4 4 4 4 4 4 50 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

3 3 3 3 3 3 3 3 3 3 3 3 36 

4 4 4 4 3 3 4 4 4 4 4 4 46 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 4 5 5 5 5 5 59 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 4 5 5 5 59 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 
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Lampiran 8 

UJI ANGKET DENGAN SAMPEL SEBANYAK 55 RESPONDEN 

Uji Validitas 
Correlations 

 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 X1.6.1 X1.6.2 X1.7.1 X1.7.2 X1.8.1 X1.8.2 X1.9.1 X1.9.2 X1 

X1.1.1 Pearson Correlation 1 ,979** ,878** ,787** ,773** ,819** ,720** ,764** ,694** ,694** ,637** ,694** ,583** ,298* ,805** ,750** ,803** ,803** ,903** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,027 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.1.2 Pearson Correlation ,979** 1 ,858** ,769** ,758** ,805** ,673** ,715** ,645** ,645** ,590** ,684** ,588** ,272* ,789** ,736** ,785** ,785** ,876** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,045 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.2.1 Pearson Correlation ,878** ,858** 1 ,823** ,864** ,835** ,598** ,639** ,610** ,562** ,508** ,597** ,487** ,323* ,734** ,720** ,765** ,765** ,843** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,016 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.2.2 Pearson Correlation ,787** ,769** ,823** 1 ,917** ,749** ,535** ,610** ,587** ,621** ,643** ,676** ,625** ,198 ,769** ,753** ,756** ,756** ,847** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,148 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.3.1 Pearson Correlation ,773** ,758** ,864** ,917** 1 ,815** ,565** ,606** ,575** ,577** ,607** ,657** ,565** ,311* ,758** ,707** ,716** ,716** ,839** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,021 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.3.2 Pearson Correlation ,819** ,805** ,835** ,749** ,815** 1 ,764** ,764** ,694** ,694** ,593** ,611** ,539** ,405** ,761** ,793** ,845** ,845** ,891** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.4.1 Pearson Correlation ,720** ,673** ,598** ,535** ,565** ,764** 1 ,916** ,865** ,826** ,770** ,680** ,529** ,364** ,715** ,711** ,734** ,734** ,846** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,006 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.4.2 Pearson Correlation ,764** ,715** ,639** ,610** ,606** ,764** ,916** 1 ,865** ,870** ,770** ,720** ,614** ,261 ,715** ,711** ,734** ,734** ,868** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,055 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.5.1 Pearson Correlation ,694** ,645** ,610** ,587** ,575** ,694** ,865** ,865** 1 ,954** ,844** ,702** ,486** ,343* ,692** ,735** ,718** ,718** ,847** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,010 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 
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X1.5.2 Pearson Correlation ,694** ,645** ,562** ,621** ,577** ,694** ,826** ,870** ,954** 1 ,845** ,658** ,474** ,294* ,689** ,729** ,708** ,708** ,836** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,029 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.6.1 Pearson Correlation ,637** ,590** ,508** ,643** ,607** ,593** ,770** ,770** ,844** ,845** 1 ,847** ,567** ,318* ,717** ,670** ,649** ,649** ,816** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,018 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.6.2 Pearson Correlation ,694** ,684** ,597** ,676** ,657** ,611** ,680** ,720** ,702** ,658** ,847** 1 ,630** ,337* ,803** ,714** ,725** ,725** ,834** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,012 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.7.1 Pearson Correlation ,583** ,588** ,487** ,625** ,565** ,539** ,529** ,614** ,486** ,474** ,567** ,630** 1 -,251 ,545** ,470** ,509** ,509** ,640** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,064 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.7.2 Pearson Correlation ,298* ,272* ,323* ,198 ,311* ,405** ,364** ,261 ,343* ,294* ,318* ,337* -,251 1 ,530** ,448** ,408** ,408** ,409** 

Sig. (2-tailed) ,027 ,045 ,016 ,148 ,021 ,002 ,006 ,055 ,010 ,029 ,018 ,012 ,064  ,000 ,001 ,002 ,002 ,002 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.8.1 Pearson Correlation ,805** ,789** ,734** ,769** ,758** ,761** ,715** ,715** ,692** ,689** ,717** ,803** ,545** ,530** 1 ,899** ,865** ,865** ,913** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.8.2 Pearson Correlation ,750** ,736** ,720** ,753** ,707** ,793** ,711** ,711** ,735** ,729** ,670** ,714** ,470** ,448** ,899** 1 ,963** ,963** ,902** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000  ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.9.1 Pearson Correlation ,803** ,785** ,765** ,756** ,716** ,845** ,734** ,734** ,718** ,708** ,649** ,725** ,509** ,408** ,865** ,963** 1 1,000** ,917** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000  ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1.9.2 Pearson Correlation ,803** ,785** ,765** ,756** ,716** ,845** ,734** ,734** ,718** ,708** ,649** ,725** ,509** ,408** ,865** ,963** 1,000** 1 ,917** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000 ,000  ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

X1 Pearson Correlation ,903** ,876** ,843** ,847** ,839** ,891** ,846** ,868** ,847** ,836** ,816** ,834** ,640** ,409** ,913** ,902** ,917** ,917** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 ,000 ,000 ,000  

N 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 55 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Correlations 
 X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 X2 

X2.1.1 Pearson Correlation 1 ,659** ,820** ,791** ,764** ,686** ,741** ,747** ,888** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.1.2 Pearson Correlation ,659** 1 ,651** ,721** ,588** ,496** ,527** ,518** ,736** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.2.1 Pearson Correlation ,820** ,651** 1 ,735** ,708** ,590** ,721** ,651** ,841** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.2.2 Pearson Correlation ,791** ,721** ,735** 1 ,767** ,684** ,744** ,794** ,892** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.3.1 Pearson Correlation ,764** ,588** ,708** ,767** 1 ,797** ,873** ,864** ,914** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.3.2 Pearson Correlation ,686** ,496** ,590** ,684** ,797** 1 ,887** ,880** ,866** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.4.1 Pearson Correlation ,741** ,527** ,721** ,744** ,873** ,887** 1 ,913** ,921** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 55 55 55 55 55 55 55 55 55 

X2.4.2 Pearson Correlation ,747** ,518** ,651** ,794** ,864** ,880** ,913** 1 ,915** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 55 55 55 55 55 55 55 55 55 

X2 Pearson Correlation ,888** ,736** ,841** ,892** ,914** ,866** ,921** ,915** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 55 55 55 55 55 55 55 55 55 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Correlations 
 X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 X3.5.1 X3.5.2 X3 

X3.1.1 Pearson Correlation 1 1,000** ,963** ,852** ,852** ,809** ,771** ,745** ,745** ,771** ,917** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.1.2 Pearson Correlation 1,000** 1 ,963** ,852** ,852** ,809** ,771** ,745** ,745** ,771** ,917** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.2.1 Pearson Correlation ,963** ,963** 1 ,885** ,885** ,840** ,800** ,729** ,729** ,756** ,921** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.2.2 Pearson Correlation ,852** ,852** ,885** 1 ,962** ,963** ,882** ,857** ,857** ,882** ,962** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.3.1 Pearson Correlation ,852** ,852** ,885** ,962** 1 ,957** ,913** ,843** ,843** ,867** ,960** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.3.2 Pearson Correlation ,809** ,809** ,840** ,963** ,957** 1 ,906** ,881** ,881** ,906** ,955** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.4.1 Pearson Correlation ,771** ,771** ,800** ,882** ,913** ,906** 1 ,924** ,924** ,949** ,940** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.4.2 Pearson Correlation ,745** ,745** ,729** ,857** ,843** ,881** ,924** 1 1,000** ,975** ,923** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.5.1 Pearson Correlation ,745** ,745** ,729** ,857** ,843** ,881** ,924** 1,000** 1 ,975** ,923** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3.5.2 Pearson Correlation ,771** ,771** ,756** ,882** ,867** ,906** ,949** ,975** ,975** 1 ,940** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 55 55 55 55 55 55 55 55 55 55 55 

X3 Pearson Correlation ,917** ,917** ,921** ,962** ,960** ,955** ,940** ,923** ,923** ,940** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 55 55 55 55 55 55 55 55 55 55 55 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Correlations 

 Y1.1 Y1.2 Y2.1 Y2.2 Y3.1 Y3.2 Y4.1 Y4.2 Y5.1 Y5.2 Y6.1 Y6.2 Y 

Y1.1 Pearson Correlation 1 ,855** ,824** ,833** ,758** ,739** ,823** ,750** ,804** ,858** ,797** ,797** ,921** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y1.2 Pearson Correlation ,855** 1 ,905** ,823** ,647** ,736** ,725** ,735** ,788** ,788** ,769** ,769** ,892** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y2.1 Pearson Correlation ,824** ,905** 1 ,824** ,677** ,744** ,792** ,785** ,839** ,730** ,753** ,753** ,901** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y2.2 Pearson Correlation ,833** ,823** ,824** 1 ,719** ,809** ,804** ,706** ,760** ,867** ,846** ,846** ,921** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y3.1 Pearson Correlation ,758** ,647** ,677** ,719** 1 ,797** ,827** ,789** ,605** ,651** ,608** ,608** ,822** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y3.2 Pearson Correlation ,739** ,736** ,744** ,809** ,797** 1 ,858** ,780** ,626** ,728** ,660** ,660** ,861** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y4.1 Pearson Correlation ,823** ,725** ,792** ,804** ,827** ,858** 1 ,879** ,718** ,772** ,707** ,707** ,903** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y4.2 Pearson Correlation ,750** ,735** ,785** ,706** ,789** ,780** ,879** 1 ,829** ,772** ,744** ,744** ,891** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y5.1 Pearson Correlation ,804** ,788** ,839** ,760** ,605** ,626** ,718** ,829** 1 ,772** ,802** ,802** ,871** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y5.2 Pearson Correlation ,858** ,788** ,730** ,867** ,651** ,728** ,772** ,772** ,772** 1 ,918** ,918** ,911** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y6.1 Pearson Correlation ,797** ,769** ,753** ,846** ,608** ,660** ,707** ,744** ,802** ,918** 1 1,000** ,894** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y6.2 Pearson Correlation ,797** ,769** ,753** ,846** ,608** ,660** ,707** ,744** ,802** ,918** 1,000** 1 ,894** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

Y Pearson Correlation ,921** ,892** ,901** ,921** ,822** ,861** ,903** ,891** ,871** ,911** ,894** ,894** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 55 55 55 55 55 55 55 55 55 55 55 55 55 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Reliabilitas 
Reliability Statistics 

Cronbach's Alpha N of Items 

,974 18 
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Reliability Statistics 
Cronbach's Alpha N of Items 

,955 8 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

,984 10 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

,975 12 

 

Uji Asumsi Klasik 

Uji Normalitas 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 55 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 2,46121649 

Most Extreme Differences Absolute ,129 

Positive ,129 

Negative -,089 

Test Statistic ,129 

Asymp. Sig. (2-tailed) ,023c 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 

 

Uji Multikolinearitas 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

T Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 4,189 2,996  1,399 ,168   

X1 ,228 ,050 ,356 4,588 ,000 ,485 2,061 

X2 ,203 ,095 ,153 2,134 ,038 ,565 1,769 

X3 ,567 ,077 ,541 7,380 ,000 ,543 1,843 

a. Dependent Variable: Y 
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Uji Autokorelasi 
Model Summaryb 

Model R 
R 

Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 
Durbin-
Watson 

1 ,923a ,851 ,843 2,53257 2,068 

a. Predictors: (Constant), X3, X2, X1 
b. Dependent Variable: Y 

 

Uji Heteroskedastisitas 

 
 

Analisis Regresi Linear Berganda 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 4,189 2,996  1,399 ,168   

X1 ,228 ,050 ,356 4,588 ,000 ,485 2,061 

X2 ,203 ,095 ,153 2,134 ,038 ,565 1,769 

X3 ,567 ,077 ,541 7,380 ,000 ,543 1,843 

a. Dependent Variable: Y 
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Uji Hipotesis 

Uji t 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 4,189 2,996  1,399 ,168   

X1 ,228 ,050 ,356 4,588 ,000 ,485 2,061 

X2 ,203 ,095 ,153 2,134 ,038 ,565 1,769 

X3 ,567 ,077 ,541 7,380 ,000 ,543 1,843 

a. Dependent Variable: Y 

 

Uji F 
ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1874,272 3 624,757 97,407 ,000b 

Residual 327,110 51 6,414   
Total 2201,382 54    

a. Dependent Variable: Y 
b. Predictors: (Constant), X3, X2, X1 



117 
 

 

    

Lampiran 9  

TABULASI DATA  

  
Kualitas Produk (X1) 

TOTA
L 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1.
1 

X1.1.
2 

X1.2.
1 

X1.2.
2 

X1.3.
1 

X1.3.
2 

X1.4.
1 

X1.4.
2 

X1.5.
1 

X1.5.
2 

X1.6.
1 

X1.6.
2 

X1.7.
1 

X1.7.
2 

X1.8.
1 

X1.8.
2 

X1.9.
1 

X1.9.
2 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 4 4 4 4 5 5 5 5 5 5 86 

4 4 5 3 4 4 4 4 4 3 3 4 4 5 4 4 4 4 71 

4 4 4 3 4 4 4 4 4 4 4 3 3 5 3 3 3 3 66 

4 4 4 3 4 4 4 4 4 4 4 4 4 5 4 3 3 3 69 

4 4 3 3 3 4 5 5 5 5 5 5 4 5 4 4 4 4 76 

4 4 3 3 3 4 5 5 5 5 5 5 5 5 5 5 5 5 81 

4 3 4 4 4 4 5 5 5 5 5 4 4 5 4 4 4 4 77 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 5 5 4 4 4 4 4 5 5 5 5 5 4 4 4 79 

5 5 4 4 4 4 5 5 4 4 4 5 5 5 5 4 4 4 80 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 56 

4 4 4 4 4 4 5 5 5 5 5 5 4 5 4 4 4 4 79 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 4 3 4 4 4 3 3 5 4 4 3 3 62 

4 4 4 4 4 4 3 3 4 4 3 3 3 5 4 4 4 4 68 
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Kualitas Produk (X1) 

TOTA
L 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1.
1 

X1.1.
2 

X1.2.
1 

X1.2.
2 

X1.3.
1 

X1.3.
2 

X1.4.
1 

X1.4.
2 

X1.5.
1 

X1.5.
2 

X1.6.
1 

X1.6.
2 

X1.7.
1 

X1.7.
2 

X1.8.
1 

X1.8.
2 

X1.9.
1 

X1.9.
2 

4 4 4 4 4 5 4 4 4 4 4 4 4 5 4 5 5 5 77 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 56 

4 4 4 4 4 4 5 5 5 5 4 4 4 4 4 5 5 5 79 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

5 5 4 4 4 4 5 5 5 5 5 4 5 4 4 4 4 4 80 

4 4 4 5 5 4 4 5 5 5 5 5 5 5 5 5 4 4 83 

4 4 4 5 5 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

5 5 5 5 5 5 5 5 5 5 4 4 5 4 4 4 4 4 83 

4 4 4 4 3 3 3 4 4 4 4 4 5 3 3 3 3 3 65 

4 4 4 4 4 4 5 5 5 5 5 4 5 4 4 4 4 4 78 

4 4 4 4 4 4 5 4 5 4 5 5 5 5 4 4 4 4 78 

3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 3 56 

4 4 4 4 4 5 5 5 4 4 4 4 5 4 4 4 4 4 76 

4 4 4 4 4 5 5 5 5 5 4 3 5 5 4 4 4 4 78 

3 3 3 3 4 4 4 4 4 4 4 4 5 4 3 3 3 3 65 

4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 5 5 4 4 4 4 4 5 5 5 4 4 4 4 4 77 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 73 

5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 75 
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Kualitas Produk (X1) 

TOTA
L 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1.
1 

X1.1.
2 

X1.2.
1 

X1.2.
2 

X1.3.
1 

X1.3.
2 

X1.4.
1 

X1.4.
2 

X1.5.
1 

X1.5.
2 

X1.6.
1 

X1.6.
2 

X1.7.
1 

X1.7.
2 

X1.8.
1 

X1.8.
2 

X1.9.
1 

X1.9.
2 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 4 4 4 4 4 4 5 5 5 5 5 4 4 5 5 5 82 

5 5 4 4 5 5 5 5 5 4 4 4 5 5 5 5 5 5 85 

5 5 4 4 4 5 5 5 5 5 4 4 5 5 5 5 5 5 85 

5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

5 5 5 5 5 5 5 5 5 4 4 4 5 4 4 4 4 4 82 

5 5 5 5 5 5 5 5 5 4 4 4 5 4 4 4 4 4 82 

5 5 4 4 4 4 4 4 3 3 3 4 5 4 4 4 4 4 72 

5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

5 5 4 4 4 4 4 4 4 3 4 4 3 5 5 5 5 5 77 

5 5 4 4 3 3 4 4 3 4 4 4 5 3 4 4 4 4 71 

5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 75 

5 5 4 4 5 5 5 5 4 4 3 3 3 4 5 5 5 5 79 

5 5 4 4 4 4 4 4 4 5 5 5 5 5 5 5 5 5 83 

5 5 5 3 4 4 4 4 4 3 3 4 5 4 4 4 4 4 73 

5 5 4 3 4 4 4 4 4 4 4 3 5 3 3 3 3 3 68 

5 5 4 3 4 4 4 4 4 4 4 4 5 4 4 3 3 3 71 

5 5 3 3 3 4 5 5 5 5 5 5 5 4 4 4 4 4 78 

5 5 3 3 3 4 5 5 5 5 5 5 5 5 5 5 5 5 83 

5 5 4 4 4 4 5 5 5 5 5 4 5 4 4 4 4 4 80 

5 5 4 4 4 4 4 4 4 4 4 4 5 5 5 5 5 5 80 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 4 5 5 5 5 5 5 5 4 5 4 4 4 5 5 82 
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Kualitas Produk (X1) 

TOTA
L 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1.
1 

X1.1.
2 

X1.2.
1 

X1.2.
2 

X1.3.
1 

X1.3.
2 

X1.4.
1 

X1.4.
2 

X1.5.
1 

X1.5.
2 

X1.6.
1 

X1.6.
2 

X1.7.
1 

X1.7.
2 

X1.8.
1 

X1.8.
2 

X1.9.
1 

X1.9.
2 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 36 

5 5 5 4 4 4 5 4 4 4 4 4 5 4 4 4 4 4 77 

5 5 5 5 5 5 5 5 5 5 4 4 5 4 4 4 4 4 83 

5 5 5 5 5 4 5 4 4 4 4 4 5 4 4 4 4 4 79 

4 4 4 4 4 5 5 5 5 5 5 4 5 4 4 4 5 5 81 

5 5 5 4 4 4 5 5 5 5 5 5 5 4 4 4 4 4 82 

5 5 5 5 5 5 5 4 4 4 4 4 5 5 5 5 5 5 85 

4 5 5 5 5 4 4 4 4 4 4 4 5 3 3 3 3 3 72 

4 5 5 5 5 5 5 4 4 4 4 4 5 4 4 4 3 3 77 

4 5 5 5 5 5 5 4 4 4 4 4 5 4 4 4 4 4 79 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

3 3 3 3 3 3 3 3 3 3 3 3 5 3 3 3 3 3 56 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 75 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 54 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

3 3 3 4 4 4 4 4 4 4 4 4 4 4 3 3 3 3 65 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 54 

3 3 3 4 4 4 3 3 4 4 4 4 4 4 3 4 4 4 66 

3 3 3 3 3 3 3 3 3 3 3 3 3 4 4 4 4 4 59 

4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 73 

4 4 4 4 4 5 5 5 5 5 5 4 4 4 4 5 5 5 81 

5 5 5 5 5 4 4 5 5 5 5 4 4 5 5 5 5 5 86 

4 4 4 4 4 4 5 4 4 5 5 5 5 4 4 4 4 4 77 
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Kualitas Produk (X1) 

TOTA
L 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1.
1 

X1.1.
2 

X1.2.
1 

X1.2.
2 

X1.3.
1 

X1.3.
2 

X1.4.
1 

X1.4.
2 

X1.5.
1 

X1.5.
2 

X1.6.
1 

X1.6.
2 

X1.7.
1 

X1.7.
2 

X1.8.
1 

X1.8.
2 

X1.9.
1 

X1.9.
2 

4 4 4 5 4 4 4 4 4 4 4 4 4 3 3 3 3 4 69 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 72 

4 4 4 4 4 4 4 4 5 5 5 4 4 4 4 4 4 4 75 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

4 4 4 3 4 3 4 3 3 3 4 4 4 4 4 4 4 4 67 

4 4 4 4 4 4 3 3 3 3 3 4 4 4 4 4 4 4 67 

5 5 4 4 4 5 5 5 4 5 5 5 4 4 4 4 4 4 80 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 81 

5 5 5 4 4 4 4 4 4 4 5 5 5 5 5 5 5 5 83 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 90 
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Keragaman Menu (X2) 

TOTAL X2.1 X2.2 X2.3 X2.4 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 

4 4 4 4 4 4 4 4 32 

4 4 4 3 4 4 4 4 31 

5 5 5 5 5 5 5 5 40 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 4 5 5 5 5 36 

4 5 5 4 5 4 4 4 35 

4 4 3 4 4 4 4 4 31 

4 4 5 4 4 5 5 4 35 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 4 4 4 4 4 32 

4 5 4 5 4 5 4 5 36 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 3 3 3 24 

3 4 4 4 3 3 3 3 27 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 4 4 4 27 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 3 3 3 3 3 27 

4 4 4 4 4 4 4 4 32 

4 4 5 5 5 4 5 5 37 

5 5 5 5 5 4 5 5 39 

5 5 5 5 5 5 5 5 40 

5 5 5 5 5 4 5 5 39 

5 5 5 5 5 5 5 5 40 

3 3 3 3 3 3 3 3 24 

5 4 4 5 5 5 4 5 37 

4 4 3 4 4 4 4 4 31 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 5 5 35 

4 4 4 4 4 4 4 5 33 

3 3 3 3 3 3 3 3 24 

4 4 4 4 5 5 5 5 36 

4 4 4 4 5 5 5 5 36 

3 3 3 3 3 3 3 3 24 

3 3 4 3 3 3 3 3 25 

4 4 4 4 4 4 4 4 32 

5 4 4 4 4 4 4 4 33 

3 3 3 3 3 3 3 3 24 

4 3 4 4 4 4 4 4 31 
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Keragaman Menu (X2) 

TOTAL X2.1 X2.2 X2.3 X2.4 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 

4 3 4 4 4 4 4 4 31 

4 3 4 4 4 4 4 5 32 

5 4 5 5 5 4 5 5 38 

5 4 5 5 4 5 5 5 38 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

4 4 4 4 5 4 4 4 33 

5 3 5 4 5 5 5 5 37 

3 3 3 4 5 5 5 5 33 

5 3 5 4 5 5 5 5 37 

5 5 5 4 5 5 5 5 39 

4 4 4 4 5 5 4 4 34 

4 4 4 4 5 5 4 4 34 

5 5 5 4 5 5 5 4 38 

4 4 4 4 5 4 4 4 33 

3 3 3 4 5 5 5 5 33 

4 4 4 4 5 5 5 5 36 

4 4 4 4 5 5 4 4 34 

4 4 4 4 5 4 4 4 33 

5 5 5 4 5 4 4 4 36 

4 4 4 5 5 5 4 4 35 

4 4 4 3 5 5 4 4 33 

4 4 4 4 5 3 4 4 32 

4 4 4 4 5 4 4 4 33 

4 4 4 4 5 5 5 5 36 

3 3 3 3 5 4 4 4 29 

4 4 3 4 5 4 4 4 32 

4 4 5 4 5 5 5 4 36 

4 4 4 4 5 4 4 4 33 

4 4 4 4 5 4 4 4 33 

4 4 4 4 4 4 4 4 32 

5 5 5 4 5 5 5 4 38 

4 4 4 4 5 4 4 4 33 

5 5 5 4 4 4 5 5 37 

3 3 3 4 3 4 4 4 28 

2 2 2 4 2 2 2 2 18 

4 4 4 4 4 4 4 4 32 

1 1 1 4 1 1 1 1 11 

5 5 5 4 4 4 4 5 36 

4 4 4 4 5 5 5 5 36 

4 4 4 4 4 5 5 5 35 

5 5 5 4 4 4 4 4 35 

4 4 4 4 4 5 5 5 35 

5 5 5 4 4 4 4 4 35 

4 3 3 4 5 4 4 4 31 

4 4 4 4 4 4 4 4 32 
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Keragaman Menu (X2) 

TOTAL X2.1 X2.2 X2.3 X2.4 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 

4 4 4 4 4 4 4 4 32 

5 5 5 4 5 5 4 5 38 

3 3 3 4 3 3 4 3 26 

5 5 5 4 4 4 4 4 35 

4 4 4 4 4 4 4 4 32 

4 5 5 5 4 4 4 4 35 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 3 3 3 24 

4 4 4 4 3 3 4 4 30 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

5 5 5 5 4 4 4 4 36 

5 5 5 5 4 4 5 5 38 

4 4 4 4 5 5 5 5 36 

4 4 3 4 3 4 4 4 30 

4 4 4 4 4 4 4 4 32 

3 3 4 4 4 3 4 4 29 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

4 4 4 3 3 3 4 4 29 

3 3 3 4 3 4 3 4 27 

4 5 5 5 5 4 4 4 36 

5 5 5 5 5 5 5 5 40 

5 5 5 5 5 5 5 5 40 

4 4 4 4 4 4 4 4 32 

5 5 5 5 5 5 5 5 40 

5 5 5 5 5 5 5 5 40 
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Promosi (X3) 

TOTA
L 

X3.1 X3.2 X3.3 X3.4 X3.5 

X3.1.
1 

X3.1.
2 

X3.2.
1 

X3.2.
2 

X3.3.
1 

X3.3.
2 

X3.4.
1 

X3.4.
2 

X3.5.
1 

X3.5.
2 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 5 5 5 5 44 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 4 4 4 4 4 35 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 4 4 4 4 4 4 4 43 

5 5 5 5 5 5 4 4 4 4 46 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 3 3 3 3 3 30 

4 4 4 5 5 5 5 5 5 5 47 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 4 4 4 4 4 5 5 5 45 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

3 3 3 3 3 3 3 3 3 3 30 

5 5 5 4 5 4 5 4 4 4 45 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

3 3 3 3 3 3 3 3 3 3 30 

3 3 3 3 4 4 4 4 4 4 36 

3 3 3 3 3 3 4 4 4 4 34 

3 3 4 4 4 4 4 4 4 4 38 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 
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Promosi (X3) 

TOTA
L 

X3.1 X3.2 X3.3 X3.4 X3.5 

X3.1.
1 

X3.1.
2 

X3.2.
1 

X3.2.
2 

X3.3.
1 

X3.3.
2 

X3.4.
1 

X3.4.
2 

X3.5.
1 

X3.5.
2 

5 5 5 5 5 5 5 4 4 5 48 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 4 5 5 5 5 49 

5 5 5 5 5 4 4 4 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 4 4 4 4 4 45 

5 5 5 5 5 4 4 4 4 4 45 

4 4 4 5 5 5 5 5 5 5 47 

4 4 4 5 4 4 4 4 4 4 41 

4 4 4 5 4 4 4 4 4 4 41 

4 4 4 5 4 4 4 4 4 4 41 

4 4 4 5 4 4 4 4 4 4 41 

4 4 4 5 4 4 5 5 5 5 45 

4 4 4 5 5 5 5 5 5 5 47 

4 4 4 5 5 5 5 5 5 5 47 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 5 4 4 4 4 4 4 41 

3 3 3 5 3 4 4 4 4 4 37 

4 4 4 5 4 4 4 4 4 4 41 

4 4 4 5 4 4 4 4 4 4 41 

4 4 4 5 4 4 4 4 4 4 41 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

1 1 1 1 1 1 1 1 1 1 10 

5 5 5 5 5 5 5 5 4 5 49 

4 4 4 4 4 5 5 5 4 5 44 

5 5 5 5 5 5 5 5 4 5 49 

5 5 5 5 5 5 5 4 4 5 48 

5 5 4 5 5 5 4 4 5 5 47 

4 4 4 4 4 4 5 4 5 5 43 

5 5 5 4 4 4 4 4 4 4 43 

5 5 5 5 5 4 5 5 5 5 49 
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Promosi (X3) 

TOTA
L 

X3.1 X3.2 X3.3 X3.4 X3.5 

X3.1.
1 

X3.1.
2 

X3.2.
1 

X3.2.
2 

X3.3.
1 

X3.3.
2 

X3.4.
1 

X3.4.
2 

X3.5.
1 

X3.5.
2 

4 4 4 5 5 4 5 5 5 5 46 

5 5 5 5 5 4 5 5 5 5 49 

3 3 3 3 3 3 3 3 3 3 30 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 3 39 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 3 3 3 3 3 30 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 3 5 5 5 5 5 5 45 

5 5 5 4 4 4 4 4 4 5 44 

5 5 5 5 5 5 5 5 4 4 48 

5 5 5 5 5 5 5 4 4 4 47 

4 4 5 5 5 5 4 4 4 4 44 

4 4 4 4 4 4 4 4 4 4 40 

5 5 5 4 5 4 5 5 5 5 48 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 4 3 3 3 3 3 3 3 33 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 5 5 5 5 5 4 4 45 

5 5 5 5 5 5 5 5 5 5 50 

5 5 5 5 5 5 5 5 5 5 50 

4 4 5 5 5 5 5 4 4 4 45 

4 4 4 4 5 5 5 5 5 5 46 

5 5 5 5 5 5 5 5 5 5 50 
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Keputusan Pembelian (Y) 

TOTA
L 

Y1 Y2 Y3 Y4 Y5 Y6 

Y1.
1 

Y1.
2 

Y2.
1 

Y2.
2 

Y3.
1 

Y3.
2 

Y4.
1 

Y4.
2 

Y5.
1 

Y5.
2 

Y6.
1 

Y6.
2 

5 5 5 5 4 4 4 4 5 5 5 5 56 

5 5 5 5 3 4 4 4 5 5 5 5 55 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 5 5 4 4 4 4 5 4 5 5 53 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 5 4 4 4 4 5 5 4 4 4 52 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 5 5 3 5 5 5 5 5 5 5 57 

4 4 4 4 3 5 4 4 4 4 4 4 48 

4 4 4 5 4 4 4 4 4 5 5 5 52 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 5 5 5 5 5 53 

5 4 5 4 4 4 5 5 5 5 5 5 56 

4 4 5 4 5 5 5 5 4 4 4 4 53 

3 3 3 3 3 3 3 4 4 4 4 4 41 

4 4 4 5 5 5 5 5 4 5 5 5 56 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 5 5 50 

4 4 4 4 4 5 4 4 4 4 4 4 49 

4 5 5 5 4 5 4 4 4 5 5 5 55 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

3 3 3 3 3 3 3 3 3 3 3 3 36 

4 5 5 4 4 4 4 5 5 4 5 5 54 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 5 5 5 5 5 5 5 4 4 4 55 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 5 5 4 4 4 4 4 4 4 4 4 50 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

3 3 3 3 3 3 3 3 3 3 3 3 36 

4 4 4 4 3 3 4 4 4 4 4 4 46 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 4 5 5 5 5 5 59 
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Keputusan Pembelian (Y) 

TOTA
L 

Y1 Y2 Y3 Y4 Y5 Y6 

Y1.
1 

Y1.
2 

Y2.
1 

Y2.
2 

Y3.
1 

Y3.
2 

Y4.
1 

Y4.
2 

Y5.
1 

Y5.
2 

Y6.
1 

Y6.
2 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 4 5 5 5 59 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 4 4 4 4 4 5 5 5 5 55 

5 5 4 4 4 4 5 5 5 5 5 5 56 

5 5 5 5 4 4 4 4 5 5 5 5 56 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 5 5 5 5 5 5 54 

4 4 4 4 4 4 5 5 5 5 5 5 54 

5 5 5 5 5 5 5 4 4 5 5 5 58 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 5 5 5 5 5 5 5 55 

4 4 4 4 4 4 4 4 5 5 5 5 52 

5 4 4 4 4 4 4 4 4 4 4 4 49 

5 5 5 5 5 5 5 4 5 5 5 5 59 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 5 4 4 4 4 5 5 4 4 4 52 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 5 5 3 5 5 5 5 5 5 5 57 

4 4 4 4 3 5 4 4 4 4 4 4 48 

4 4 4 5 4 4 4 4 4 5 5 5 52 

4 4 4 5 5 5 5 5 5 5 5 5 57 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

1 1 1 1 1 1 1 1 1 1 1 1 12 

5 5 4 4 4 5 5 5 5 5 5 4 56 

5 5 5 5 4 4 4 4 4 4 4 4 52 

5 5 5 5 5 4 4 5 5 5 5 5 58 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 4 4 4 4 4 4 5 54 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 
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Keputusan Pembelian (Y) 

TOTA
L 

Y1 Y2 Y3 Y4 Y5 Y6 

Y1.
1 

Y1.
2 

Y2.
1 

Y2.
2 

Y3.
1 

Y3.
2 

Y4.
1 

Y4.
2 

Y5.
1 

Y5.
2 

Y6.
1 

Y6.
2 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

3 3 3 3 3 3 3 3 3 3 3 3 36 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 5 5 5 5 5 5 54 

4 4 4 4 4 4 4 4 4 4 4 4 48 

3 3 3 3 3 3 3 3 3 3 3 3 36 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 4 4 4 4 56 

5 5 4 4 5 5 5 5 5 5 4 4 56 

4 4 4 5 5 5 5 5 5 4 4 4 54 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 5 5 5 5 5 5 5 5 56 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 5 5 5 5 4 4 52 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 4 4 5 5 5 5 5 5 5 5 58 

5 5 5 5 5 5 5 5 5 5 5 5 60 

5 5 5 5 5 5 5 5 5 5 5 5 60 
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Lampiran 10  

OUTPUT DATA PENGOLAHAN SPSS 

 

Lampiran: Output SPSS Ver. 25.0 

 

Uji Instrumen Penelitian 

Uji Validitas 

Kualitas Produk 
Correlations 

 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 X1.6.1 X1.6.2 X1.7.1 X1.7.2 X1.8.1 X1.8.2 X1.9.1 X1.9.2 X1 

X1.1.
1 

Pearson Correlation 1 ,966** ,745** ,590** ,622** ,663** ,677** ,707** ,605** ,567** ,541** ,618** ,616** ,410** ,734** ,666** ,671** ,672** ,825** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.1.
2 

Pearson Correlation ,966** 1 ,774** ,620** ,652** ,675** ,666** ,664** ,563** ,528** ,503** ,597** ,636** ,352** ,694** ,627** ,617** ,617** ,803** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.2.
1 

Pearson Correlation ,745** ,774** 1 ,816** ,853** ,751** ,636** ,611** ,574** ,491** ,480** ,565** ,539** ,418** ,639** ,597** ,584** ,587** ,797** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.2.
2 

Pearson Correlation ,590** ,620** ,816** 1 ,892** ,750** ,586** ,606** ,588** ,571** ,560** ,604** ,522** ,378** ,622** ,615** ,585** ,605** ,788** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.3.

1 

Pearson Correlation ,622** ,652** ,853** ,892** 1 ,829** ,634** ,629** ,611** ,529** ,517** ,554** ,511** ,452** ,647** ,604** ,591** ,594** ,801** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.3.

2 

Pearson Correlation ,663** ,675** ,751** ,750** ,829** 1 ,802** ,799** ,747** ,678** ,577** ,583** ,521** ,524** ,681** ,688** ,709** ,712** ,866** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 
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X1.4.
1 

Pearson Correlation ,677** ,666** ,636** ,586** ,634** ,802** 1 ,891** ,810** ,768** ,709** ,649** ,569** ,475** ,658** ,626** ,632** ,633** ,848** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.4.

2 

Pearson Correlation ,707** ,664** ,611** ,606** ,629** ,799** ,891** 1 ,886** ,838** ,744** ,677** ,566** ,488** ,684** ,653** ,674** ,676** ,873** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.5.
1 

Pearson Correlation ,605** ,563** ,574** ,588** ,611** ,747** ,810** ,886** 1 ,896** ,817** ,677** ,516** ,542** ,630** ,653** ,658** ,660** ,848** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.5.
2 

Pearson Correlation ,567** ,528** ,491** ,571** ,529** ,678** ,768** ,838** ,896** 1 ,888** ,714** ,526** ,487** ,614** ,638** ,642** ,644** ,820** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.6.
1 

Pearson Correlation ,541** ,503** ,480** ,560** ,517** ,577** ,709** ,744** ,817** ,888** 1 ,845** ,555** ,514** ,637** ,627** ,631** ,633** ,804** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.6.
2 

Pearson Correlation ,618** ,597** ,565** ,604** ,554** ,583** ,649** ,677** ,677** ,714** ,845** 1 ,618** ,554** ,728** ,682** ,667** ,670** ,819** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.7.
1 

Pearson Correlation ,616** ,636** ,539** ,522** ,511** ,521** ,569** ,566** ,516** ,526** ,555** ,618** 1 ,170 ,471** ,404** ,419** ,414** ,653** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,063 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.7.

2 

Pearson Correlation ,410** ,352** ,418** ,378** ,452** ,524** ,475** ,488** ,542** ,487** ,514** ,554** ,170 1 ,748** ,678** ,631** ,614** ,643** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,063  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.8.

1 

Pearson Correlation ,734** ,694** ,639** ,622** ,647** ,681** ,658** ,684** ,630** ,614** ,637** ,728** ,471** ,748** 1 ,913** ,874** ,863** ,877** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.8.
2 

Pearson Correlation ,666** ,627** ,597** ,615** ,604** ,688** ,626** ,653** ,653** ,638** ,627** ,682** ,404** ,678** ,913** 1 ,959** ,950** ,860** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.9.
1 

Pearson Correlation ,671** ,617** ,584** ,585** ,591** ,709** ,632** ,674** ,658** ,642** ,631** ,667** ,419** ,631** ,874** ,959** 1 ,992** ,857** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 
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X1.9.
2 

Pearson Correlation ,672** ,617** ,587** ,605** ,594** ,712** ,633** ,676** ,660** ,644** ,633** ,670** ,414** ,614** ,863** ,950** ,992** 1 ,857** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1 Pearson Correlation ,825** ,803** ,797** ,788** ,801** ,866** ,848** ,873** ,848** ,820** ,804** ,819** ,653** ,643** ,877** ,860** ,857** ,857** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Keragaman Menu 
Correlations 

 X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2 X2 

X2.1.1 Pearson Correlation 1 ,843** ,881** ,610** ,661** ,657** ,722** ,728** ,897** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.1.2 Pearson Correlation ,843** 1 ,837** ,602** ,583** ,566** ,611** ,604** ,829** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.2.1 Pearson Correlation ,881** ,837** 1 ,602** ,627** ,596** ,702** ,662** ,869** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.2.2 Pearson Correlation ,610** ,602** ,602** 1 ,515** ,505** ,570** ,601** ,719** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.3.1 Pearson Correlation ,661** ,583** ,627** ,515** 1 ,789** ,766** ,737** ,841** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.3.2 Pearson Correlation ,657** ,566** ,596** ,505** ,789** 1 ,847** ,833** ,855** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.4.1 Pearson Correlation ,722** ,611** ,702** ,570** ,766** ,847** 1 ,904** ,901** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

X2.4.2 Pearson Correlation ,728** ,604** ,662** ,601** ,737** ,833** ,904** 1 ,892** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 

X2 Pearson Correlation ,897** ,829** ,869** ,719** ,841** ,855** ,901** ,892** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  
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N 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Promosi 
Correlations 

 X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 X3.5.1 X3.5.2 X3 

X3.1.1 Pearson Correlation 1 1,000** ,959** ,747** ,842** ,746** ,741** ,726** ,725** ,759** ,907** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.1.2 Pearson Correlation 1,000** 1 ,959** ,747** ,842** ,746** ,741** ,726** ,725** ,759** ,907** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.2.1 Pearson Correlation ,959** ,959** 1 ,766** ,863** ,767** ,761** ,712** ,693** ,728** ,903** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.2.2 Pearson Correlation ,747** ,747** ,766** 1 ,829** ,797** ,761** ,739** ,725** ,732** ,862** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.3.1 Pearson Correlation ,842** ,842** ,863** ,829** 1 ,900** ,887** ,844** ,828** ,837** ,952** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.3.2 Pearson Correlation ,746** ,746** ,767** ,797** ,900** 1 ,885** ,855** ,799** ,832** ,913** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.4.1 Pearson Correlation ,741** ,741** ,761** ,761** ,887** ,885** 1 ,937** ,883** ,910** ,931** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.4.2 Pearson Correlation ,726** ,726** ,712** ,739** ,844** ,855** ,937** 1 ,926** ,919** ,917** 
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Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.5.1 Pearson Correlation ,725** ,725** ,693** ,725** ,828** ,799** ,883** ,926** 1 ,938** ,902** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3.5.2 Pearson Correlation ,759** ,759** ,728** ,732** ,837** ,832** ,910** ,919** ,938** 1 ,921** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 

X3 Pearson Correlation ,907** ,907** ,903** ,862** ,952** ,913** ,931** ,917** ,902** ,921** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Keputusan Pembelian 
Correlations 

 Y1.1 Y1.2 Y2.1 Y2.2 Y3.1 Y3.2 Y4.1 Y4.2 Y5.1 Y5.2 Y6.1 Y6.2 Y 

Y1.1 Pearson Correlation 1 ,915** ,858** ,837** ,809** ,774** ,790** ,741** ,775** ,815** ,787** ,787** ,912** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y1.2 Pearson Correlation ,915** 1 ,923** ,846** ,739** ,784** ,760** ,765** ,797** ,797** ,788** ,788** ,912** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y2.1 Pearson Correlation ,858** ,923** 1 ,885** ,739** ,765** ,740** ,746** ,777** ,738** ,768** ,788** ,896** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y2.2 Pearson Correlation ,837** ,846** ,885** 1 ,787** ,821** ,779** ,728** ,740** ,800** ,811** ,831** ,909** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 
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Y3.1 Pearson Correlation ,809** ,739** ,739** ,787** 1 ,814** ,816** ,780** ,690** ,708** ,684** ,702** ,857** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y3.2 Pearson Correlation ,774** ,784** ,765** ,821** ,814** 1 ,887** ,821** ,738** ,777** ,749** ,729** ,891** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y4.1 Pearson Correlation ,790** ,760** ,740** ,779** ,816** ,887** 1 ,914** ,828** ,848** ,799** ,780** ,916** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y4.2 Pearson Correlation ,741** ,765** ,746** ,728** ,780** ,821** ,914** 1 ,890** ,829** ,799** ,779** ,902** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y5.1 Pearson Correlation ,775** ,797** ,777** ,740** ,690** ,738** ,828** ,890** 1 ,878** ,868** ,848** ,904** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y5.2 Pearson Correlation ,815** ,797** ,738** ,800** ,708** ,777** ,848** ,829** ,878** 1 ,949** ,929** ,926** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y6.1 Pearson Correlation ,787** ,788** ,768** ,811** ,684** ,749** ,799** ,799** ,868** ,949** 1 ,980** ,917** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y6.2 Pearson Correlation ,787** ,788** ,788** ,831** ,702** ,729** ,780** ,779** ,848** ,929** ,980** 1 ,914** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Y Pearson Correlation ,912** ,912** ,896** ,909** ,857** ,891** ,916** ,902** ,904** ,926** ,917** ,914** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Reliabilitas 

Kualitas Produk 
Reliability Statistics 

Cronbach's Alpha N of Items 

,970 18 

 

Keragaman Menu 
Reliability Statistics 

Cronbach's Alpha N of Items 

,945 8 

 

Promosi 
Reliability Statistics 

Cronbach's Alpha N of Items 

,977 10 

 

Keputusan Pembelian 
Reliability Statistics 

Cronbach's Alpha N of Items 

,980 12 

 

Uji Asumsi Klasik 

Uji Normalitas 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 120 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 3,35445176 

Most Extreme Differences Absolute ,079 

Positive ,079 

Negative -,051 

Test Statistic ,079 

Asymp. Sig. (2-tailed) ,064c 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 
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Uji Multikolinearitas 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 3,821 2,564  1,490 ,139   

X1 ,145 ,047 ,206 3,074 ,003 ,422 2,370 

X2 ,331 ,088 ,230 3,778 ,000 ,511 1,959 

X3 ,633 ,069 ,561 9,237 ,000 ,513 1,950 

a. Dependent Variable: Y 

 

Uji Heteroskedastisitas 

 
 
Uji Autokorelasi 

Model Summaryb 
Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 

1 ,884a ,781 ,775 3,39755 1,693 

a. Predictors: (Constant), X3, X2, X1 
b. Dependent Variable: Y 

 
Analisis Regresi Linear Berganda 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

T Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 3,821 2,564  1,490 ,139   

X1 ,145 ,047 ,206 3,074 ,003 ,422 2,370 

X2 ,331 ,088 ,230 3,778 ,000 ,511 1,959 

X3 ,633 ,069 ,561 9,237 ,000 ,513 1,950 

a. Dependent Variable: Y 
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Uji t 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

T Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 3,821 2,564  1,490 ,139   

X1 ,145 ,047 ,206 3,074 ,003 ,422 2,370 

X2 ,331 ,088 ,230 3,778 ,000 ,511 1,959 

X3 ,633 ,069 ,561 9,237 ,000 ,513 1,950 

a. Dependent Variable: Y 

 
Uji F 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 4768,896 3 1589,632 137,710 ,000b 

Residual 1339,029 116 11,543   

Total 6107,925 119    

a. Dependent Variable: Y 
b. Predictors: (Constant), X3, X2, X1 

 
 
Uji Koefisien Determinasi 

Model Summaryb 
Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 

1 ,884a ,781 ,775 3,39755 1,693 

a. Predictors: (Constant), X3, X2, X1 
b. Dependent Variable: Y 

  


